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Bring your 
vision to life. 

Introducing Apple Professional Resellers. 


Apple Pro Resellers have all the skills and knowledge to help you purchase, 
install, learn and support Apple professional based solutions. 

Our resellers and consultants have been hand-picked for their proven expertise 
in a particular market, such as video, audio, design and print production. 
Whether you are a large corporation, a small or medium-sized business, 
or a freelance professional, the Pro Reseller programme provides you with 
all the support and assistance you need to bring your vision to life. 


Apple Professional Resellers. 

NSW Allans Music (A), BRE (V), DES (P&P), Digistor (V), Emperors Mind (V/P&P/C&G), Future Reality (V), 
LCMA (P&P), Powermedia (V/P&P), Sound Devices (A), Turramurra Music (A), Videocraft (V). 

VIC Allans Music (A), BHosted (Getmac) (C&G), Crunch IT (P&P), Designwyse (P&P/C&G), Digistor (V), 
Emperors Mind (V/P&P/C&G), Future Reality (V), iCorp (V/P&P), Metropolis Music (A), Videocraft (V). 
QLD Allans Music (A), Digital By Design (V), Infinite Systems (P&P/C&G), Musiclab (A), Video Pro (V). 


SA Allans Music 

: (A), AV Central (V). 


WA Allans Music (A), Art Ref (P&P), 

Edit Solutions (V), Team Digital (P&P/C&G), Vizcom (V). 

ACT CPE (V). 



V - Pro Video / 

\ - Pro Audio P&P 

- Print and Publishing C&G - Corporate and Government 




For more information see www.apple.com.au/buy/experts/ 


Professional Reseller 


© 2007 Apple Pty Ltd. All rights reserved. Apple, the Apple logo and MacBook are trademarks of Apple Inc., registered in the U.S. and other countries. 





Thinking Large Format? 


Think Epson Stylus Pro 


Produce your own large format 
prints at a fraction of the cost of 


outsourcing. 


Epson UltraChrome Inks produce 
superb, award winning photo quality 
prints on photo or matt stocks. 


You gain full control of the 
printing process for fast quality 
controlled results. 



Produce high quality postscript 
colour proofs by using a Fiery RIP. 


Epson Stylus Pro 4800 

The Epson Stylus Pro 4800 incorporates a unique 17-inch 
(432mm) wide printer design with breakthrough colour 
ink technology, producing archival prints with amazing 
color fidelity, gloss-level, and scratch resistance. The 
results are simply superb. 


Normal Price. $3294 

Special Offer $2995 Inc Gst 



New 
Model 


EPSON 

EXCEED YOUR VISION 

t A2 -17” Wide 
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Epson Stylus Pro 9800 


Epson Stylus Pro 3800 Epson Stylus Pro 7800 

New A2, 8 colour Inkjet printer for border The perfect printer and proofer for print Designed for high-end-professional graphics 

free printing of 4”x6” up to A2 size. Also widths of up to 24-inches (6l0mm) with and photo markets. Quality, speed and 

great for fine ait, digital proof printing. quality, speed and economy. economy up to 44-inches (1,118mm) wide. 

RRP$3P95 Special Offer ... $CaU RRP$3935 Special Offer ... $CaU RRP $11,984 Special Offer .... $Call 


All prices include GST. E&OE. 'Visit www.epson.com.au for information about lightfastness. -Based on 3 year rental T.A.P. Colour RIP should be added for accurate colour proofing. 


NSW 

QLD 

SA 

WA 

VIC 
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PERIPHERAL 

SUPPLIES 


Ph: (02) 9905 8797 


[Graphics P l us| 


Ph: (07) 3367 1944 


Photoigraphic 


Wholesalers 


Ph: (08) 8223 6777 


Ph: (08) 9328 3377 


Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 














































It’s Time to Go Mac Pro 

Excellent upgrade offers on Apple Mac Pro workstations and servers 



Why it’s Time to Go Mac Pro 

• Adobe CS3 software runs like lightning at Intel native 
speeds on a new Mac Pro 

• Choose 4 or 8 Core Intel Xeon processing power 

• Stable, rugged architecture for regular commercial use 

• Handles heavy workloads day in day out 

• Huge RAM and hard drive expansion capacity 



The wait is over! 

Everything is now in place 
for upgrading your older 
Mac workstations to the 
latest Apple Mac Pro 
with either four or eight 
Core Intel Xeon power. 

Adobe CS3 is now 
shipping and it runs like 
lightning on a new Mac Pro. 


Ultra high graphics expansion slots with multi display 
capacity for increased productivity 

Uncompromised power for workstation use 


Special Mac Pro Offers - Designwyse 
provides excellent upgrade offers on new 
workstations when upgrading from existing Mac 
equipment to new Mac Pro workstations and servers, 


Mac Pros can be used as economical servers 

Mac Pros are very economical compared to similarly 
configured PC alternatives 


We can build-up and prepare your machine to your 
specifications and then ship it throughout Australia. 

Call or email Designwyse now for a detailed 
competitive quote, you will be pleasantly surprised! 


Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 


/ IN MELBOURNE CALL FREECALL - NO CHARGE 

Autaieiier 9706 8858 1800 334 684 

1 Fairborne Way Keysborough VIC 3173 Website: www.designwyse.com.au Email: sides@designwyse.com.au 


Designwyse 

Professional Computer Solutions 






















iTrip Auto 


Your iPod® on your car stereo 

Play and charge your iPod on the road. One-cord design. Back-lit 
LCD screen. Plug in and take your tunes for a ride. 


GRIFFIN 




PowerBlock 

Power and charge almost 

Travel 

anywhere 




Reflect 


Reflective privacy case 
for iPod 


vyww.griffintechnology.com 

























Focus. 


The Hub. 


Howto. 


Meet the 
iPhone 

030 

By various authors 

The time for wondering is 
over — the iPhone has 
landed in the US, so now 
it’s possible to see exactly 
what this much 
ballyhooed device 
delivers. 


Mobile 

041 

Mobile internet handsets 
and plans compared 

Video. 

047 

Adobe takes on Final 
Cut Studio 

Photo. 

051 

Cameras from Sony and 
Olympus, plus must- 
have software 


Get more from OS X’s 
free text editor 

055 

Flex TextEdit's powers 

Put yourself on 
the map 

058 

At Home in Google Earth 

Help folder 

060 

Tips and queries 
from readers 


Music. 

053 

Pro File: Paul Mac, muso. 
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Buzz. 


Open the floodgates 

017 

After months without major 
Mac announcements, 
when we all thought Apple 
had turned into a phone 
company, Apple made a 
flurry of Mac-related 
announcements at the 
start of August. We’ve got 
a first hands-on look at the 
new Aluminium iMacs, 
plus a look at iLife ’08 and 
iWork ’08. 

In other news, you can’t 
keep DesignWyse down. 


Interface. 

Commentary 

010 

Mailbox 

013 

Off the Net 

026 

InSight 

028 

NetWorth 

038 

Education 

054 

ReadMe 

064 

Soapbox 

082 


Test drive. 

Brother HL-2040 

m 

Samsung ML-2010 
Lexmark E250d 

m 

Fuji Xerox DP204A 

MM 1 '* 

AMW lab: Budget 
busting lasers 

067 

A licence to print 


Premiere Pro CS3 

m 

Soundbooth CS3 

m 

After Effects CS3 

Creative Suite 3: Part 
three 

069 

The circle is now complete 

20-inch iMac Core 2 
Duo/2GHz 

m 

20-inch iMac Core 2 
Duo/2.4GHz 

m 

24-inch iMac Core 2 
Duo/2.4GHz 

m* 

Aluminium iMacs 

017 

New model shines in sil¬ 
ver and black 
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Macworld 
Special Price 


comp Computers Now 

now Apple specialists since 1991 

COmpnow.COlTl.au Retail • Education • icorp • Integration • Service 


Buy an AppleTV to enter! 


Purchase an AppleTV and you could 
win a Samsung 32" LCD TV with 
built in HD tuner valued @ $2,199* 


WIN! 


Purchase must be made before 30/09/07. For further details visit www.compnow.com.au/TVpromo 


Samsung 32" LCD TV Samsung 42" PLASMA TV Samsung 50" PLASMA TV 

$1,699 SAVE $500 off RRP $2,199 SAVE $600 off RRP $3,049 $AVE $850 off RRP 

(LA32R81BDX) (PS42Q91HDX) (PS50Q91HDX) 


Amazing A3 Colour Price! 

Fuji Xerox DocuPrint 3055DX - A3 Colour Laser 


88694. Pricing whilst stock lasts 


. 

V Apple Platmlim Service Centre « 

From a broken iPod to a 
broken XSAN f we have the 
right support for you! 

email: support@compnow.com.au 


Sri 


BONUS Belkin Bag 

SAVE $79.95 


Purchase Microsoft® Office 2004 for Mac Student & 
Teacher edition* and receive a BONUS Belkin's NE-MS15" 
Messenger Case (in Grey) valued at $79.95 

*For non commercial use. Must be a qualified Educational User. 


Computers Now Apple Premium Reseller, Apple Platinum Service Centres, Apple On-Campus Reseller 


Chadstone Shopping Centre 

Geelong 255 Moorabool Stree 

Malvern 1420 High Street 

North Sydney 222 Pacific Highway 


t: 03 9568 8655 RMIT 


Main Campus, Swanston St t: 03 9654 8111 


t: 03 5223 1550 Sth Melbourne 64 Clarendon Street 


t: 03 9684 3600 
t: 03 9827 5011 


t: 03 9508 2600 South Yarra 409a Chapel Street t: 03 9827 5011 

t: 02 9951 7979 UNSW Main Campus, Randwick t: 02 9385 2377 


Need help with a purchase or just need some info? 
email us on sales@compnow.com.au. or visit us on www.compnow.com.au 


comp 

now 

compnow.com.au 


All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 
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Commentary. 


From the Macintosh scene to the magazine. 


By Matthew JC. Powell. 


CD 

Hot Links 

tinyurl.com/29cm9g 

A Microsoft employee reportedly got fired for making this 


Vista versus the Mac 


I DON’T often use this space to knock Microsoft. No, stop laughing. 
Really, I don’t. The maker of the world’s most widely-used oper¬ 
ating systems has its share of knockers in other quarters and 
doesn’t need my voice adding to the cacophony. Add to that the fact 
that you and I already know that we have in common the choice not 
to use Microsoft operating systems, and the point of criticism 
becomes moot. 

However, a few weeks ago Microsoft held its annual meeting with 
financial analysts (a tradition aimed at making the analysts feel warm 
and fuzzy towards the company rather than actually, you know, 
analysing it). At this meeting, Microsoft’s Chief Operating Officer 
Kevin Turner said something that I feel warrants — for want of a 
better word — analysis. 

The key point was that Microsoft had sold 60 million copies of 
Vista since launch. Whether it’s counting “launch” as January when 
it went on sale to consumers or last November when it went on sale 
to business I don’t know. What I do know is that Turner claimed that 
“by our math we eclipsed the entire install base of Apple in the first 
five weeks”. 

It says a lot about what’s happened since the return of Jobs that 
Microsoft feels the need to make such a comparison. Ten years ago, 
Apple wouldn’t have rated a mention in a Microsoft analysts’ meeting. 
Now it’s taken seriously as a competitor. Seriously enough to get all 
defensive about, anyway. 

Aside from that, I thought it was worth checking Microsoft’s math(s). 
It’s the devil trying to find out what “the entire install base of Apple” 
actually equates to. By Apple’s figures it has sold 35 million Macs in 
the past ten years, but it seems unlikely that all of those are still in use 
and can therefore be counted in the “install base”. However, it’s a safe 
bet that some Mac users are still getting mileage out of machines they 
bought more than ten years ago. 

I asked Apple, a company that I think might have some insight into 
the matter, and even Apple doesn’t have a really solid idea. The 
number Apple gave me is 22 million, which it reckons is the number 
of active OS X licences. It’s as good a number as any. 

So let’s imagine that Microsoft is claiming to have sold 22 million 
copies of Vista in the first five weeks. That’s impressive, but it 
means that the remaining 38 million copies have taken five or six 
months to trickle through — that’s quite a drop-off, especially when 
you think about how difficult it is to buy a PC with anything other 
than Vista installed. 

Speaking of which, Turner also mentioned that there are 42 million 
PCs covered by volume licensing agreements for Vista. These are 
PCs that belong to companies where one person, or a small group 


of people, decide what everyone will use. Imagining that there are 
maybe two million such deciders (a very generous guess) that leaves 
40 million people using Vista who did not choose to do so. Who 
knows what they would be using if given the choice? Maybe Vista, 
maybe not. 

Which, of course, leaves 20 million who did choose to buy Vista. 
That’s almost as big as Apple’s guess at its installed base, so it’s still 
pretty impressive. 

But hang on. Microsoft, by its own numbers, sells 80 percent of its 
operating systems to individuals as OEM licences — that is, copies 
of Windows pre-installed on PCs. As I mentioned before, it’s pretty 
difficult to buy a PC these days without Vista installed on it, so how 
many of those individual PC buyers actually wanted Vista? A lot of 
them no doubt bought their PCs, took them home and reformatted 
the drives before installing Linux, or Windows XR or something else. 
How many? I’d be guessing. 

What I would not do is claim that there are 60 million people out 
there using Windows Vista by choice — or even 20 million, for that 
matter. If I were the COO of Microsoft, I don’t know that I’d be crowing 
too loudly that over two-thirds of my customers have no choice in 
their buying decisions. Turner even boasted that Microsoft has rolled 
out 100,000 installations of Windows Vista to its employees. When 
you have to brag that you’re using your own product, something’s 
not right. 

The topper came when Microsoft’s CEO Steve Ballmer (who, I am 
told, loves his company) announced that by the middle of next year 
there would be one billion active Windows licences. A copy of 
Windows for every sixth person on the planet. It is, in Ballmer’s words, 
a “mind-numbing concept" — particularly if you exclude those 
members of the population without access to electricity or telephones. 
Whether it’s true or not, who can say? It’s an impressive number. 

"More copies of Windows than there are automobiles,” said Ballmer. 
Which struck me as odd. Since when does Microsoft consider the 
automotive industry a competitor? What’s next — fast food? I under¬ 
stand Microsoft has a fair way to go before it catches up with the 
number of Big Macs sold. 
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Blackmagicdesign :■ 


New Intensity Pro introduces HDMI 
with analog editing in HD and SD for $565 



Intensity Pro is the only capture and playback 
card for Final Cut Studio 2™ with HDMI and 
analog connections. Intensity Pro allows you to 
upgrade to Hollywood production quality using 
large screen edit monitoring and high quality 
uncompressed or Apple ProRes 422 video. 



Connect to Anything! 

Intensity Pro includes HDMI and component 
analog, NTSC/PAL and S-video connections 
in a low cost plug-in card. Capture from HDMI 
cameras, VHS and Video8 decks, gaming consoles, set-top boxes 
and more. Playback to large screen televisions and video projectors. 


Beyond the Limits of HDV 

HDV's heavy compression and limited 1440 x 1080 resolution can 
cause problems with quality and editing. Intensity Pro eliminates 
these problems and lets you choose from uncompressed video, 
Apple ProRes 422 and more, all at full 1920 x 1080 HDTV resolution. 
Now you can capture in 1080i HD, 720p HD or NTSC/PAL video. 


Cinema Style Edit Monitoring 

Use Intensity Pro's HDMI or analog output for 
incredible big screen video monitoring. Unlike 
FireWire™ based solutions, Intensity uses an 
uncompressed video connection direct to Final 
Cut Pro's real time effects Tenderer. No FireWire™ compression means 
all CPU processing is dedicated to more effects and video layers! 



Use your Favorite Software 

Intensity Pro is fully integrated with Mac OS X™ and Apple Final 
Cut Pro™, Motion™, Color™, DVD Studio Pro™, Adobe After Effects™, 
Adobe Photoshop™, Autodesk Combustion™ and other QuickTime™ 
based video editing and compositing software. 

Intensity Pro 

$565 


Learn more today at www.blackmagic-design.com 
































For raw power in a small package there is only Taurus RAID. 



RAID 1 - Mirroring 

Protect your Data, auto rebuild 

-use TAURUS... 


RAID 0-Striping p 

Speed up your Data mm H 

-use TAURUS... [J 



in 


mi 

m 



Non - RAID 

2 separate HDD volumes 

-use TAURUS... 


Spanning ^ 

Combine both drives B mm 
into 1 volume I. *fj 

-use TAURUS... 


When it comes to raw power there is nothing to beat the dual-bay Taurus RAID. 
The Taurus RAID is built strong and rugged, offering more than enough capacity 
to store all your digital media files. Not only that, the Taurus RAID can also back up 
and secure all of your data thanks to RAID protection. Great performance, great 
protection and great looks - only in the Taurus RAID. 



Exclusively distributed by Silicon Memory Technologies Pty Ltd. 

For more detailed information and where to buy this product, please visit www.siliconmemory.com.au 


ilicon Memory Technologies 

t| (02) 9417 7822 f| (02) 9417 7844 

Unit 9, 28 Smith Street Chatswood NSW 2067 


www.siliconmemory.com.au 


All trademarks, brand names and product names areproperty of the respective owners. E. & O. E. 








iHome 8 letter 
of the month. 


Mailbox. 


013 


Your magazine, your forum. 


® 

Hot Unks 

www.macupdate.com/info.php/id/13801 

Proceed at your own risk 

www.digitaldavinci.com.au 

Photo book printing 


Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld Mailbox, 
170 Dorcas Street, South Melbourne, Victoria 3205. Letters of fewer than 
200 words are given preference. We reserve the right to edit letters and 
probably will. To be eligible for the iHome 8 prize, you must include your 
full name and address, including state or territory. 



This month and for the next two 
months Conexus (02 9975 2799) is 
giving an iHome 8 valued at $200 
to the Australian Macworld reader 
who sends in what we deem to be 
the most interesting letter. 

Wake to your own kind of music 
with the iHome 8, and alarm clock 
and radio with remote control for 
your iPod. The built-in docking 
station charges your iPod while 
you sleep, and then in the 
morning you can wake to a 
buzzer, the radio or your own 
iTunes library. 

Compatible with any dockable 
iPod, the iHome 8 also features an 
auxiliary line-in for a CD player or 
other MP3 player. No slouch in 
the sound department, it features 
the patented Reson8 speaker 
technology for high-fidelity bass 
and clarity. 

The radio component offers 12 
AM/FM presets as well as digital 
tuning and is designed for 
Australian radio frequencies. The 
remote control controls both the 
device itself and the iPod. 


It’s all right there 

AMW 07.2007 suggested that 
e2Sync is required to sync iCal 
and Address Book to Entourage 
(for the purpose of syncing 
Entourage data with Nokia 
phones). Not so. The latest 
version of Entourage supports 
this natively. 

Greg Andresen 
Bondi Junction NSW 

It's worth noting that this only 
works in OS X 10.4 and above. 
— M.JC.R 

A little less cool 

Like many Mac devotees, I 
enjoyed seeing some of those 
great features that will be in 
Leopard that were featured in 
Steve Jobs’s presentation at 
WWDC07. The presentation was 
the usual combination of a bit of 
slick and a bit of US folksy and 
plenty of backslapping and 
pride in the product. It was 
good stuff, but as it progressed 
I wished that those boys from 
the Valley had a wider range of 
adjectives in their repertoire. I 
was well and truly sick of 
hearing that everything was 
“cool”. 

We were only shown ten of 
the features in Leopard, but that 
was enough to whet my 
appetite. Stacks are going to be 
useful and a helpful way to sort 
and to access files. The new 
QuickView previewing features 
in the Finder will be brilliant and 
will greatly enhance users’ 
ability to find, retrieve and skim 
through files. I have used 
VirtueDesktops to organise 
applications into groups, but 
this does not have the 


functionality and features that 
will be in Spaces, which will 
make multi-tasking on Macs 
even easier that it already is. 

The ability to make your own 
widgets from any web site will 
be a handy feature and I can 
already think of a few key sites 
that I’ll use it on. Time Machine 
should make backing up simple 
and efficient (provided that it 
uses some sort of 
compression). Then we have 
the addition of a heap of “fruit" 
to iChat. This is a nifty little 
gimmick — you could even say 
that it is cool. 

James Fisher 
York, WA 

I can dig that, man. Cool. 

— M.JC.R 

I’m a convert 

I’m sure you’ve had enough of 
"I’m a convert, I’m a convert” 
letters. What I wanted to 
comment on however, was not 
so much the Mac versus PC 
issue but the killer app that, 
IMHO, has blown away the 
argument for good and surely 
leaves Apple sitting pretty. I 
recently dropped into the new 
Macl store in Canberra — “just 
browsing” — and lucked upon a 
Mac Pro running Parallels 
Desktop. Wow! 

As a photography enthusiast 
my love of the Mac’s 
capabilities has always been 
outweighed by my needs as a 
professional business 
consultant (compatibility with 
clients, wider availability of 
software blah blah blah). 

Now, thanks to some inspired 
thinking at Apple that put Intel 


chips into Macs and the absolute 
brilliance of Parallels, I have my 
cake and I’m eating it too! 

If anyone still wants a top- 
end, second hand PC going for 
cheap it’s now on eBay (not that 
I’m hopeful any reader of this 
magazine will want one)! 

PS. Yes the Mac Pro is relatively 
expensive but hooley dooley it 
is bl**dy fantastic and worth 
every cent! 

PPS. Why is Leopard going to 
cost $229 here when it’s going 
to cost $US129 in the States? 
Does Apple know something 
about the exchange rate future 
that we don’t? 

Michael Moore 
Florey, ACT 

At Microsoft’s recent analysts 
meeting, an MS exec was at 
pains to point out that Vista was 
selling better than Mac OS X, 
and at the recent Apple event in 
Cupertino a journalist asked 
Steve Jobs straight-faced 
whether Apple was planning to 
overtake Microsoft's market 
share. Clearly something 
fundamental has shifted there. 
We’ll see how it pans out. 

PS. / agree that the Mac Pro is 
good value for what it is, but I 
just think an awful lot of people 
don’t need that much oomph. 
PPS. Apple has set its OS 
pricing to be consistent and 
predictable for people’s 
budgets. Sometimes it will be 
unfavourable versus the US 
exchange rate and sometimes it 
won’t, but the important thing is 
that Apple and its customers 
know what to expect. — M.JC.P 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of "Mailbox". Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas 
Street, South Melbourne, Victoria 3205 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Touching the void 

I’ve noticed in the past few 
issues people stating their 
annoyance at the gaping void in 
desktop Macs. You’ve either got 
the under-performing iMac or 
the hugely over-performing Mac 
Pro. No happy medium to be 
found. 

There is no way Jobs and his 
henchmen have looked at the 
Mac lineup and not noticed this 
void. No, I think that this is a 
very clever sales ploy by Apple 
to get people who want a 
desktop Mac to shell out far too 
much money for a machine they 
only need a quarter of. Because 
lets face it if you need a new 
desktop Mac, what choice have 
you got? 

Ian Duncan 
Robina, Qld 

Interesting theory, Ian. Which of 
Jobs 's henchmen do you 
reckon it was on the grassy 
knoll? — M.JC.P 

Regional conflict 

I recently loaded a DVD into my 
MacBook Pro without realising 
that it had a regional code 8 on 
it. My Mac was more than 
happy to let me watch this DVD, 
as long as I changed the region 
code on my computer. 
Unfortunately that left me with 
only four more changes, and 
will then become the permanent 
setting. Is there some way 
around this so that this change 
will not be permanent? 

Stefan Hanceruc 
Haberfield, NSW 

Yes, Stefan, there are naughty 
utilities that allow you to reset 


the region code on your Mac’s 
DVD player, but they tend to 
involve altering the drive’s 
firmware with third-party hacks. 
Google about for “Region X" if 
you want, but Australian 
Macworld doesn't recommend 
such fiddling unless you know 
what you’re doing. — M.JC.P 

Taxation without 
representation 

It’s tax time again and time to 
crank up Virtual PC for one of 
its rare outings, download this 
years tax programme and away 
I go. I need to do this because I 
have a Mac, apparently. 

What I don’t understand is 
when I had to fill in my census 
form online, which required 
answers to much more 
information than my tax return 
requires, I could simply use my 
web browser. No downloads 
and no expensive Microsoft 
software to purchase. Both are 
Federal Government entities, so 
why is this so? 

Ross Deutschbein. 

Caringbah, NSW 

Well, there are security 
concerns with tax stuff that 
aren't as crucial with census 
stuff. Still, it's about time the 
ATO straightened up its act and 
started supporting the rest of us. 
— M.JC.P 

Making a booking 

I received the latest version of 
iLife via courier this morning, 
and I love the new additions to 
iPhoto. However, it really pains 
me to see that Australia is still 
excluded from the offerings of 
print services. It’s great that 


Apple has corrected itself and 
stopped referring to these as 
being available “worldwide”, but 
that doesn’t really help our 
plight down under. I understand 
that there are workarounds and 
third party offerings for 
Australians to achieve the same 
or similar results, but many of 
these are so expensive (looking 
at Digital DaVinci’s books at 
$130, much more than Apple 
charges overseas) that it’s hard 
for the average consumer to 
take the gamble as to whether 
the quality will be of an 
accordingly high standard. 

Is there a chance that 
Australian Macworld could do a 
round-up-type feature of iPhoto- 
compatible print services 
available to us here? 

Spencer Hulme 
via internet 

I was told by a well-placed 
source at Apple that 
negotiations were in a highly 
advanced stage with a well- 
known photographic company 
to bring that service to Australia, 
but not to say anything in print. 
Since that was nearly five years 
ago, I feel no shame in blabbing 
now. Apple really needs to 
partner with someone to bring 
that service here, or make it 
possible for Australians to buy 
the books from overseas 
(shipping from Japan would 
probably be reasonable, for 
example). Simply locking us out 
for this long is beyond the pale. 
As for the third-party services, 
you read our minds. Look for 
exactly that feature in a few 
issues’ time. — M.JC.P 
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News, views 
Et chatter 
from the world 
of Macs. 


_ 


• APPLE HARDWARE 

Hot Links 

www.apple.com/au/imac 

All in one place 

First review: Aluminium iMacs 

New model shines 
in silver and black 

T HE iMac, Apple’s flagship consumer desktop model, was 
long overdue for a facelift. The thin-display-on-a-solid- 
foot design first arrived on the scene in August 2004 as 
the iMac G5, and survived through the Intel transition in January 
2006. Sure, Apple has made some major improvements inside, but 
it’s been three years since the iMac has had any cosmetic enhance¬ 
ments. That’s definitely changed with the latest round of updates. 

A new look. Gone is the snow-white iMac case - Apple’s design 
team has done some tweaking to the familiar all-in-one computer. 

The latest iMac replaces much of the body with a solid piece 
of anodised aluminium. The grey Apple logo has become an 
obsidian-like black, which matches the 2cm-wide black border 
around the display. The entire back is a matte black with a shiny 
Apple logo. The overall look resembles an LCD television. 

Interestingly, Apple decided to keep the grey power cord, white 
mouse, and white cables for the mouse and keyboard. Also, the 
keyboard retains its gleaming white keys - a design decision, 


Apple tells us, because it looked better than having black keys. 
The combination feels a little less unified to my eyes than the 
previous model, but that’s a matter of taste. 

In profile the new iMac looks thinner than the old design. The 
case looks very sleek, but since the back of the iMac bulges a bit 
more than before, the overall depth is about the same — it’s some¬ 
what of an optical illusion, but a very effective one. 

GlOSSy. Until now, all iMacs have had matte screens. The 
current lineup features a piece of glass covering the front of the 
display, which gives it a much more reflective quality. 

The glass makes the display look bright and crisp. Colours pop, 
the blacks look rich, and images are very pleasing. I’ve come to 
enjoy the glossy displays on Apple’s laptop models, but it can be 
potentially problematic on this larger model under certain condi¬ 
tions. The monitor’s high level of reflectivity means that if your 
iMac is set up in a place with a lot of light, the display can act 
very much like a mirror — especially where the screen is dark or 
black. Some people may find the glossy screen distracting, espe¬ 
cially since the displays are bigger than anything you’ll find in 
Apple’s MacBook line. Unlike with a laptop, it’s not as easy fiddle 
with the iMac’s position and angle to find the perfect placement 
(although you can train your eyes to look “behind” the glass and 
ignore your reflection after a while). 

That brings up another issue - the colour shift that happens as 
you move your head to more extreme viewing angles. Especially 
on the 20-inch models, I noticed some rather strong shifts in colour 
and contrast, including colours looking washed out, as I viewed the 
screen from above and side to side. Apple says the 20-inch model 
has a viewing angle of 160 degrees (both up and down and side to 
side), which is ten percent less than the 24-inch model’s 178 degrees. 
The difference was very noticeable when viewing the two sizes next 
to each other, with the 24-inch model retaining much better colour 
and contrast as I moved my head all around it. 


Australian Macworld September 07 



























018 



20-INCH IMAC CORE 2 DUO/2GHZ 

Type 

All-in-one desktop computer 

Rating 

m 

Pros 

New keyboard; addition of FireWire 800 port; built-in 
wireless capabilities 

Cons 

Viewing angle not as good as 24-inch model; glossy screen 
may frustrate some users 

SRP 

$1698 

Manuafacturer Apple Inc. 

Distributor 

Apple Australia 133 622 

Reviewer 

Jonathan Seff 

Hot links 

www.apple.com/au/imac 


20-INCH IMAC CORE 2 DUO/2.4GHZ 

Type 

All-in-one desktop computer 


Rating \\\\ 


Pros New keyboard; same performance as 24-inch model; 

addition of FireWire 800 port; built-in wireless capabilities 

Cons Viewing angle not as good as 24-inch model; glossy screen 

_ may frustrate some users _ 

SRP _ $2149 _ 

Manuafacturer Apple Inc. _ 

Distributor Apple Australia 133 622 _ 

Reviewer Jonathan Seff _ 

Hot links www.apple.com/au/imac 


1 24-INCH IMAC CORE 2 DUO/2.4GHZ j 

Type 

All-in-one desktop computer 

Rating 


Pros 

Big, beautiful screen; new keyboard; built-in wireless 
capabilities 

Cons 

Glossy screen may frustrate some users 

SRP 

$2599 

Manuafacturer Apple Inc. 

Distributor 

Apple Australia 133 622 

Reviewer 

Jonathan Seff 

Hot links 

www.apple.com/au/imac 


How much of a difference this makes will depend on how you use 
your iMac. For most people who park themselves in front of the 
screen to work or play, a properly calibrated display will be just fine. 
If you work in an environment where you have lots of people gath¬ 
ered around your computer, then the 24-inch model makes more 
sense (both in terms of colour stability and overall screen size). 

Extras. This iMac includes a new iSight camera that blends 
almost perfectly into the black screen border - fixing the one 
blemish on the front of the previous model. The microphone is 
now located at the top of the display, and has eight tiny laser- 
cut holes for picking up sound. It looks elegant, and the person on 
the other end of a video chat had no problem hearing my voice. 

The RAM access door is still located at the bottom of the iMac, 
but there are a few differences in this model. The new iMac uses 
a single screw (instead of two) to attach the RAM door. Removing 
the door still reveals two RAM slots, but they’re now placed side 
by side (rather than stacked vertically) 


Perhaps the most radically redesigned element to the new iMac 
- and the most controversial - isn’t part of the computer itself, 
but rather the keyboard that accompanies it. The new keyboard 
uses the same type of keys (with identical spacing) as the 
MacBook, but placed atop a thin piece of aluminium that 
matches the iMac’s body. 

As a MacBook owner, I’ve come to enjoy these new keys, and 
they carry over well to the iMac’s keyboard too. While they don’t 
provide you with the same degree of tactile or auditory feedback 
as the previous iMac keyboard, the keys feel soft and comfortable. 

The keyboard’s thin design also gives it a sleek, modern look. 
The fact that the front edge is only about 8mm high means that 
it keeps your wrists and hands in a more natural, arched posi¬ 
tion. That hand position is generally considered more ergonomic, 
and doesn’t require a wrist rest. 

This keyboard is also the first from Apple to include USB 2.0 
ports built-in. The keyboard acts as a USB 2.0 hub, giving enough 
power to plug in one USB device. 

Most of the first 12 function keys (there are 19) serve double 
duty, with dedicated keys for brightness control, Expose and 
Dashboard activation, system volume, as well as media controls 
for play/pause, previous track, and next track (which control the 
frontmost media-aware program you’re running, whether iTunes, 
DVD Player, QuickTime or whatever). And Apple has, finally, 
removed the Apple icon from its key and replaced it with the 
word command, ending the last holdout from the days of the 
Apple II. 

Technology. All models include 1GB of RAM in a single slot. 
For many people, that will be enough, but Apple makes it easy to 
add RAM in the free slot. And the iMac can now address 4GB of 
RAM with dual 2GB SO-DIMMs. 

The new iMacs include the latest Core 2 Duo processors in 
2.0GHz and 2.4GHz speeds (plus a 2.8GHz Core 2 Duo Extreme 
build-to-order option). Those new chips include a faster system 
bus as well - up from 667MHz to 800MHz, which theoretically 
speeds up the line of communication between the iMac’s 
processor and the main memoiy (although the RAM still runs at 
667MHz, so the benefit isn’t noticeable right now). 

Hard drive space has improved from 160GB to 250GB on the 
low-end model, and 250GB to 320GB on the other models. Apple 
now offers up to 1TB of storage for the 24-inch model with a 
single drive. 

There are still three USB 2.0 ports on the back, but Apple 
added a neat feature that lets you charge an iPod from one of 
these ports even when your iMac is sleeping. Plus, a FireWire 
800 port comes standard on all iMac models. For tasks like 
plugging in a backup hard drive, that extra data bandwidth 
really comes in handy. 

The mini-DVI port lets you connect to an external monitor of 
up to 1920x1200-pixel resolution (the same as Apple’s 23-inch 
Cinema HD Display) for either mirroring what’s on your screen or 
extending your desktop to another display. 

Performance. Design is an important component to any Mac, 
but a computer has to do more than sit around looking pretty. 
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Macworld Lab ran all three models through our standard suite of 
tests to see how well they perform, as well as how they compare 
to the best of the last generation of iMaes. 

The new iMacs use ATI Radeon HD series graphics processors. 
The graphical performance of both the Radeon HD 2400 XT and 
the Radeon HD 2600 puts the new iMac in the mainstream perfor¬ 
mance category when it comes to games and 3D applications, 
but it also paves the way for future capabilities. The Unified 
Shader Architecture touted by Apple and ATI/AMD will make it 
easier for game developers and others to show off fancy new 
special effects in their software. The new chips can also perform 


128-bit High Dynamic Range (HDR) rendering, which will give 
games more intense, realistic lighting and shadows. 

Australian Macworld’s buying advice, with large 

displays, room for a lot of internal storage and RAM, and a 
striking new design, the latest iMacs are a nice step forward - 
and good value to boot. Performance gains are minimal over 
the last iMacs, but as computers that straddle the line between 
consumer and professional systems, they offer enough to 
people on both ends of the spectrum to be worth serious 
consideration. ^ 


ALUMINIUM iMAC BENCHMARKS 

Speedmark 4.5 Adobe Photoshop CS3 
OVERALL SCORE SUITE 

Cinema 4D XL 9.5.21 
RENDER 

Compressor 3 
MPEG2 Encode 

iMovie 6.0.2 
AGED EFFECT 

iTunes 7.3.2 
MP3 ENCODE 

Unreal Tournament 2004 
FRAME RATE 

Finder 

ZIP ARCHIVE 

24-inch iMac/2.4GHz Intel Core 2 Duo 


279 

0:56 

0:54 

2:01 

0:47 

0:535 

86.3 

2:06 

20-inch iMac/2.4GHz Intel Core 2 Duo 


280 

0:56 

0:54 

2:01 

0:47 

0:53 

86.3 

2:06 

20-inch iMac/2.GHz Intel Core 2 Duo 


257 

1:02 

1:05 

2:17 

0:55 

1:03 

70.1 

2:30 

24-inch iMac/2.16GHz Intel Core 2 Duo 

256 

1:07 

1:01 

2:07 

0:52 

1:00 

88.7 

2:22 

20-inch iMac/2.1 Ghz PowerPC G5 


195 

1:52 

2:02 

4:44 

1:15 

1:40 

34.5 

2:53 



> Better 

< Better 

< Better 

< Better 

< Better 

< Better 

> Better 

< Better 


Best results in bold. Reference systems in italics. 

Speedmark 4.5 scores are relative to those of a 1.25GHz Mac mini, which is assigned a score of 100. Adobe Photoshop, Cinema 4D XL, iMovie, iTunes, and Finder scores are in minutes:seconds. All systems were running Mac OS X10.4.10 with 1GB of RAM, with 
processor performance set to Highest in the Energy Saver preference pane when applicable. The Photoshop Suite test is a set of 14 scripted tasks using a 50MB file. Photoshop's memory was set to 70 percent and History was set to Minimum. We recorded how long it took 
to render a scene in Cinema 40 XL. We used Compressor to encode a 6minute:26second DV file using the DVD: Fastest Encode 120 minutes - 4:3 setting, using Apple's qmaster software to create a two instance cluster to process the job. In iMovie, we applied the Aged 
video effect to a 1 -minute movie. We converted 45 minutes of AAC audio files to MP3 using iTunes’ High Quality setting. We used Unreal Tournament 2004's Antalus Botmatch average-frames-per-second score; we tested at a resolution of 1,024 by 768 pixels at the 
Maximum setting with both audio and graphics enabled. We created a Zip archive in the Finder from a 1 GB folder. To compare Speedmark 4.5 scores for various Mac systems, visit our Apple Hardware Guide.—MACWORLD LAB TESTING BY JAMES GALBRAITH, JERRY 
JUNG, AND BLAIR HANLEY FRANK 
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■ APPLE SOFTWARE 

CD 

Hot Links 

www.apple.com/au/ilife 

I don’t care what you say 
anymore, this is iLife 


'08 

at last 

A PPLE ended a 20-month drought between iLife overhauls 
by unveiling iLife ’08, during a press briefing at Apple’s 
Cupertino headquarters in early August. 
iLife is comprised of the iPhoto digital-image management 
program; iMovie for editing digital video; iWeb for building web 
pages; GarageBand for recording music; and iDVD for creating 
DVDs. All five applications saw changes to varying degrees for 
the new version of the suite. 

The updated suite, which is now available, will sell for $99. iLife 
‘08 will also be bundled with all new Macs. 

Major changes to iPhoto include a new Events feature that 
makes it easier to navigate through collections of photos associ¬ 




ated with events like vacations, holidays, and other occasions. 
iPhoto automatically creates events based on the day the pictures 
were taken (replacing the old metaphor of “rolls”). 

In introducing the latest version of iMovie, Jobs told a story 
about how one of the video engineers at Apple went on vacation 
and shot video of his trip. When he returned, he wanted to make 
a short video highlighting his trip, but he wanted to do it in about 
30 minutes. After discovering that neither iMovie nor Final Cut 
Pro could do it, he wrote an app that would. 

“We were so blown away, we decided to make it the new 
iMovie,” said Jobs. “It’s not an enhancement to the old iMovie, 
it’s a completely new way of editing video.” So completely new, 
in fact, that installing this version doesn’t overwrite your old 
version of iMovie. Apple has also made iMovie HD 6 available 
as a download for owners of new Macs who want the features of 
the old version. 

Tweaks to GarageBand include multi-take recording, visual EQ, 
and basic notational printing; however, the most significant addi¬ 
tion to the music-creation tool is a new feature called Magic 
GarageBand. 

The idea behind Magic GarageBand is that the most difficult 
part of writing song is getting started. To speed up the process, 
Magic GarageBand provides a virtual stage and instruments that 
can be swapped out at any time, changing the tone of the song. 
Pick from any genre, and Magic GarageBand adds in loops. 

Look for a full review of iLife ’08 in AMWs October issue. — 
Jim Dalrymple and Philip Michaels 




Need an upgrade to the latest 
machine to take advantage of 
Creative Suite 3? Looking to run 
the Intel-only Production Suite 
or Master Collection in June? 
These bundles are ideal for the 
mobile or studio-based design 

professional. Call for more details. 


123 Charlotte St Brisbane • 07 3210 7400 


http://www.infinitesystems.com.au/mw 


Mac Pro 2GHz, 2GB RAM, 500GB + 500GB external, 
Apple 20" Cinema HD Display, 3 year care $54/wk 


MacBook Pro 2.33GHz, 15.4" display, 2GB RAM, 120GB 
+ 120GB external, 3 year care, stm bag $40/wk 


For the details on the latest Adobe Creative Suite 3: 

http://www.infinitesystems.com.au/training.html 











































■ APPLE SOFTWARE 

© 


Hot Unks 



www.apple.com/au/iwork 

iO, iO, it’s off to iWork iGo ... 


iWork gains 
Numbers 
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A PPLE’S suite of productivity tools added a third appli¬ 
cation - a spreadsheet tool to join the presentation and 
page-layout programs that already make up the software 
collection. The three applications - Keynote, Pages, and the 
newly added Numbers — comprise iWork ’08. The $99 suite, 
which is now shipping, was unveiled August 7 at a press briefing 
at Apple’s headquarters. 

Steve Jobs described Numbers as a spreadsheet application 
“done in the style of Keynote and Pages.” Among its features are 
“intelligent tables,” that allow users to sort and filter by clicking 
on headers, as well as chart creation, image management, text 
labels, and the ability to add photos and diagrams. A flexible 
canvas feature lets users put multiple sheets on a canvas and tie 
them together in formulas but not in formatting. 

Numbers also includes customisable Apple-designed templates 
for students, home users and businesses and an interactive print 
view that lest you scale and arrange documents to print as you like. 

According to Jobs, Numbers supports the ability to import and 
export “almost all” documents from Microsoft Excel. While 
Numbers also supports documents written in the Open Financial 
Exchange (OFX) format, it doesn’t support Excel Macros. 

The changes to Keynote are lead by Instant Alpha - a feature 
that lets users take the background out of images without using 
masking tools from image-editing software - and Smart Builds, 
which makes it easy to generate animations in presentation slides. 

Pages now features a word-processing mode in addition to its 
familiar page-layout one. “Pages has been a word processor that’s 
been optimised for page layout, but a lot of people just want to 
use it as a word processor,” Jobs told reporters. “We found a way 
to do that by building in two distinct modes - one for word 
processing and one for page layout.” The two modes enable users 
to focus on what they need to do — word processing for quick text 
input, then page layout to help make the document look its best. 

Other changes to Pages include a contextual format bar and 
change-tracking for looking at revisions from multiple collabo¬ 
rators. The software also features new graphics tools, including 
Instant Alpha, and automatic list formatting. 

Look for a full review of iWork ’08 in AMW s October issue. — 
Philip Michaels, Jim Dalrymple and Peter Cohen 
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■ PUBLISHING 

© 

Hot Links 

www.quark.com 

Hitch a ride on the XPress 

Quark moves into 
a new phase 

Q UARK, headquartered in Denver, Colorado, has announced 
that it is opening a Silicon Valley office in the third 
quarter of 2007. The company is opening the facility in 
Santa Clara, Calif., and the new centre will house sales, customer 
support personnel and product developers. 

“Expanding in Silicon Valley enables Quark to complement our 
existing global sales, customer support and product development 
resources with an additional presence that’s in a key industry 
hub,” said Terry Welty, senior vice president of corporate 
marketing for Quark. 

“Many of our customers, partners and key industry members 
are located here, along with some of the nation’s top technology 
talent. Opening this office is not only another step toward better 


serving our customers in all geographies, but also towards contin¬ 
uing our efforts to be the industry’s most innovative and creative 
publishing software company,” said Welty. 

Speaking to Australian Macworld just prior to that announce¬ 
ment, Quark’s new CEO Graham Freeman said the company was 
entering into a new phase of its development. Rather than playing 
a zero-sum game against Adobe, where one or the other aims to 
dominate the publishing industry, Freeman said Quark wants to 
place itself in a central role in the production workflow. Freeman 
pointed out that there are numerous different sources of content 
creation and an exploding number of media for content distrib¬ 
ution, but the process of moving between one and the other was 
often confusing, complex and difficult, locking customers into 
one supplier’s proprietary solution. He sees an opportunity for 
Quark to fit into that middle space as a facilitator, working with 
its competitors’ products rather than against them. 

He also promised that the company was planning to become 
more responsive to its customers, building in more of their 
suggestions and making long-hoped-for improvements in the 
way the company’s flagship product works. He also hinted that 
the company would be expanding its product line, tiying to get 
away from being identified as a one-trick pony. 

Between the new direction promised by a fresh CEO and the 
move to the heart of the technology industiy, things are looking 
promising for the future of Quark. —Peter Cohen and Matthew JC. Powell 


■ USERS AND GROUPS 

© 

Hot Links 

matthew.powell@niche.com.au 

If your group isn’t here, let us know 

MUG listing 

Macintosh user group events for 
September 2007 


Sat 1 

AUSOM Incorporated [VIC] 
www.ausom.net.au/nextmeeting.html 
Mon 3 

Gold Coast Macintosh User Group [QLD] 
www.goldcoastmacusers.org.au 
Southern Highlands Macintosh Users' 
Group (SHMUG) [NSW] 
www.shcug.org.au 

Sydney Apple Macintosh Users Groups 
(AMUG) [NSW] 
homepage.mac.com/sydamug 
Tue 4 

MacTalk — Newcastle & The Hunter 
Macintosh User Group [NSW] 
groups.yahoo.com/group/MacTalk 
WAMUG [WA] 
www.wamug.org.au 


Wed 5 

Toowoomba Apple & Mac UG 

(TAAMUG) [QLD] 

www.taamug.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

Thu 6 

ACT Apple Users Group [ACT] 

www.actapple.org.au 

TasMac 

groups.yahoo.com/group/tasmug 
Fri 7 

SA Apple Users Club (SAAUC) [SA] 

www.saauc.org.au 

Sun 9 

Gold Coast Apple Users Group [QLD] 
home.worldlink.com.au/appleserv/ 
GCUsers.html 
Mon 10 

Macintosh Users Group Sunshine Coast 

(MUGSUNCO) [QLD] 

www.mugsunco.org.au 

Southern Highlands Macintosh Users' Group 

(SHMUG) [NSW] 

www.shcug.org.au 

Tue 11 

Macintosh Multimedia Group [3MG] [VIC] 
www.ausom.net.au/multimedia.html 
www.imug.com.au 
Wed 12 

Bellarine Mac User Group [VIC] 
www.bellarinemac.org.au 


Club Mac [NSW] 

www.clubmac.org.au 

SA Apple Users Club (SAAUC) [SA] 

www.saauc.org.au 

Coffs Harbour Mac User Group [NSW] 
groups.yahoo.com/group/coffs_mac_users 
Retirees & Others 
www.ausom.net.au/retirees.html 
Thu 16 

Apple-Q [QLD] 
www.apple-q.org.au 
Mon 17 

Southern Highlands Macintosh Users' Group 

(SHMUG) [NSW] 

www.shcug.org.au 

Byron Shire Macintosh Users Group. 
(BSMUG) [NSW] 
www.ozshop.net/bsmug 
Sat 22 

Geraldton Macintosh User Group [WA] 

www.gmug.org.au 

Mon 24 

Southern Highlands Macintosh Users' Group 
(SHMUG) [NSW] 
www.shcug.org.au 
Mon 25 

iMug (Internet Macintosh User Group Inc) [VIC] 

www.imug.com.au 

Thu 27 

Central Victorian Macintosh Users Inc 

(CVMU) [VIC] 

www.cvmu.net 
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dlo action jacket dlo iboom travel 


3 functions in 1: protective case, rotating 
belt clip and workout-ready armband. 
Polyurethane-coated neoprene case 
absorbs shock and repels dirt 
and moisture 


Compatible with all dockable iPods 
Supreme portability. Charges your iPod 
while it’s docked. Alarm Clock 
& Sleep function White and Graphite 


dlo homedock 
music remote 

Dock & control your iPod while you 
browse & control wirelessly from 
anywhere in the house. Displays 
iPod instantly. Build a playlist on the 
fly, charge your iPod & Music Remote 
in the base dock. Ready to go 
out of the box. 


youf ipod :: your lifestyle :: your choice 


Available from all major retailers For local resellers contact hipgizmos.com For more product details visit dlo.com 
phone 03 9532 3300 fax 03 9532 3211 email sales@iworldaustralia.com.au web iworldaustralia.com.au 
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■ BURNING ISSUES 

Very Hot Links 

www.designwyse.com.au 

Phoenix-like reseller 

DesignWyse rises 
quickly from the ashes 

O N Monday the 23 rd of July, iconic Mac reseller DesignWyse 
suffered a devastating fire that gutted its premises in 
Melbourne. The company’s showroom, offices and service 
department were destroyed, but thankfully the warehouse was 
saved thanks to the efforts of firefighters, two of whom reportedly 
suffered minor injuries. No DesignWyse staff were injured. 

Incredibly, the company was back up and operating from new 
premises by the start of August, and was in the process of 
replacing customers’ equipment that had been destroyed in the 
service centre — underlining the importance for other service 
centres of having insurance to cover such situations. It’s 
surprising how few do, and DesignWyse is to be commended for 
its contingency planning in that regard. It is reportedly offering 
to replace lost customer equipment with the equivalent new model 
for the difference in price. 

Speaking of contingency planning, the company did lose one day 
worth of customer data in the fire, on account of the fact that its 
offsite backup was replicated manually each day at 5:30pm - and 
the fire broke out at 5:15. Staff member Julian Dobric removed the 
off-site drive from the premises while evacuating, preventing the 
loss of more data, and the company said that what was lost could 
be reconstructed from other records. The company’s servers - four 
separate hard drives mounted in or on a four-unit Xserve rack - 
were all destroyed beyond recoveiy. In future, says the company, 
they’ll be implementing a new backup procedure involving a 
mirrored RAID 5 server and multiple sets of offsite backup. 

We’ll have more coverage of DesignWyse as it rebuilds and 
recovers, but meanwhile the new premises are at 1 Fairbome Way, 
Keysborough (about eight minutes’ drive from the old premises) 
and the phone number is unchanged on 03 9706 8858. Freecall 
for those outside Melbourne is 1800 334 684. —M.JC.P. 



■ BRIEFS 

® 

Hot Unks 

www.google.com.au/doodle4google 

Doodle for Google 

www.iworld.com.au 

Coming to the land of the long white cloud 

www.microsoft.com/mac 

Office, coming someday 

Microsoft pushes Office 
2008 back — to 2008 

T HE new Intel-native version of Microsoft Office for Mac 
has been delayed, the company says, because “deliv¬ 
ering Office at the right quality level is super impor¬ 
tant to the entire team and to Microsoft’s long standing 
commitment to the Mac platform”. According to a post on the 
company’s Mac Mojo blog, Microsoft’s Mac Business Unit 
determined that it would be unable to ship the product before 
the end of this year. 

Instead, the company now plans to ship the code to manufac¬ 
turing by December, making it available to US customers in 
January and the rest of us by “the first quarter of 2008”. Sneak 
previews of more new Office features are expected to be doled 
out over the intervening months. — M.JC.P. 

Google offers prizes 
for doodles — but hurry 

G OOGLE Australia launched a competition at the end of July 
inviting students in years 1 through 10 to submit “doodles” 
on Australian themes, with the winner chosen to decorate 
the Google logo on Australia Day 2008. Google often uses deco¬ 
rated versions of its logo on special occasions such as national 
holidays, major sporting events and occasionally the birthdays of 
famous people. Students submitting doodles for this competition on 
the theme of “My Australia”. 

Of course, there’s more than fame and artistic recognition 
involved. The winning entrant will receive a MacBook Pro laptop 
and their school will receive $10,000 worth of computer equip¬ 
ment of their choice. 

But get in quick - the competition closes on the 7th of 
September. For more details, see the Doodle4Google web site (in 
“Hot links”). — M.JC.P. 

iWorld expands 
across the Tasman 

• WORLD Australia, best known as the distributor of DLO 
products in this country, has signed an exclusive deal to 
distribute its product lines in New Zealand through 
Renaissance Limited, the company which distributes Apple’s 
products in that country. iWorld managing director Chad DeClase 
told AMW that growth in the MP3 and digital music market in 
NZ has been very strong for several years, and teaming with 
Renaissance means it has “the number one supplier with the best 
presence in New Zealand”. — M.JC.P. 
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Available now from Harris Technology OfficeWorks and other selected retailers. RRP from $199* 

* RRP only. Prices may vary from figures shown ©Copyright 2006 Maxtor Corporation. For purposes of measuring storage capacity, a gigabyte 
represents one billion bytes. Total accessible capacity varies depending on operating environment. The Maxtor OneTouch drive is an element of your 
overall data protection plan. Maxtor and the Max :or stylized logo are registered trademarks of the Maxtor Corporation. 


Ill External Hard drives 

Up to a massive 1.5 terabytes of storage. 

Your choice of High Performance RAID 0 
or Automatic Data Redundancy RAID1, 

FireWire and USB connections. 

One touch back up makes it simple! 

For product information visit www.seagate.com/maxtor 
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By Dan Warne. 




Off the net 

Latest shareware and 
free downloads 

® 

Hot Links 

www.ausmac.net 

Get it now. Get it all. 


^ 0 O Winclone 

( Backup Restore 

Source: Macintosh HD (/dev/disk0s2) _ Refresh 

Filesystem Info 

Name: Not NTFS 
Free Space: Not NTFS 
Total Size: Not NTFS 

Options 

5? Prepare for restoring on a different partition ( ? 1 
5? Make self extracting (for ARD restoring) ? 

5! Remove pagefile.sys before imaging 
~ Add generic BCD (Vista Only) ( ? 

Image 


Spotlnside 0.5.2 Freeware X (10.4) Intel/PPC 
An alternative search interface for Spotlight that provides content 
previews of any type of document, allowing you to help differentiate 
between identical-looking search results. 

Lighthouse 1.2.1 $US12.99 Shareware X (10.4) Intel/PPC 
This utility is so good it’s hard to understand why nobody thought 
of creating it before. It allows you to create “port forwarding” rules 
in your router (required to make P2P programs like BltTorrent work 
correctly) via a simple OS X interface. It handles the configuration 
of your router for you — you just have to make sure “UPnP” or 
“NAT-PMP" is enabled in the router. It automatically activates the 
right port forwarding rules when you open an application that 
requires them, through the use of predefined "application profiles”. 
Pauser 1.0 Freeware X (10.2) Intel/PPC 
Got an app that’s sitting there consuming CPU time even when it’s 
idle? Pauser allows you to pause a process — it literally halts 
computation for any app — and then resume it when you need it 
again. Perfect for apps like Word and Photoshop that chew a few 
per cent of CPU time even when they’re not doing anything at all. 

By AMW reader Sam Dunster from Kiama, NSW. 

Dockables 1.0.4 Freeware X (10.4) Intel/PPC 
Dockables gives you one-click access to system events via icons 
in your dock. Events include restart, shutdown, sleep, lock screen, 
empty trash, close all applications, and more. 

Dropshare 1.0 Freeware X (10.4) Intel/PPC 
Got a file you need to send someone but it’s too big to e-mail? This 
handy app lets you drop the file onto it, have it uploaded to 
temporary online storage space, and provides a URL that you can 
e-mail to allow your contact to download the file. 

Facebook Watch 2.1 Freeware X (10.4) Intel/PPC 
A Dashboard widget that lets you keep an eye on what your 
Facebook friends are up to. It tracks your wall posts, friends’ updated 
profiles, friend, group and detail requests, your inbox and more. 


WinClone 1.4.1 Freeware X (10.4) Intel 

If you’ve installed Windows on your Mac using Boot Camp, then 
you must get this utility. It allows you to back up your Windows 
partition to a disk image while in OS X, as well as restoring it if 
necessary. It also makes it possible to resize your Boot Camp 
partition (the process is: back up Windows using WinClone, delete 
the Boot Camp partition using Apple’s utility, create a new Boot 
Camp partition of a different size and then restore the Windows 
installation using WinClone.) 

Quickboot 1.0.1 Freeware X (10.4) Intel 
Another handy utility for Boot Camp users: it temporarily reboots 
the Mac into Windows, but when you restart again, it will boot back 
into OS X automatically. No need to use Startup Disk. 

TimeDrawer 1.0 beta 6 Freeware X (10.4) Intel/PPC 

Sick of waiting for Leopard or have no intention of upgrading? This 

app will give you “Time Machine for Tiger”, with the added 

advantage that you don’t need to have an external hard drive to 

store file backups on. And it doesn’t have that hokey starscape 

background that Apple is using, which earns it bonus points. 

Edgies 2.0 Freeware X (10.4) Intel/PPC 

Sticky notes that appear on the edge of your screen as a tab, 

which, when clicked, slides out the note. Has some other 

advantages over Apple Stickies such as the ability to scroll a note 

and drag and drop files and folders onto notes. 


an warne 
Wall 

Friend Updates 

inbox_ 

Requests 

Pokes 

Notifications 
Friends Online 


Sauce Patrol 
29 Updates 
20 Total 


Stephen Fenech (none) 
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©2007 Avid Technology, Inc. All rights reserved. Avid, Media Composer and DNxHD are either registered trademarks or trademarks of Avid Technology, Inc. All other trademarks contained herein are the property of their respective 



Powerful features on the platform you love 


Avid Media Composer 

Smart. Fast. Engineered. 
Editing software for the Mac pro 


AUSTRALIA 


• ScriptSync™ — automatically synchronise source clips to your script 

• Use HD media at SD data rates with Avid DNxHD®36 

• Mix multiple formats and resolutions in the same timeline — in real-time 

• Sony XDCAM HD and Panasonic P2 workflows 

• Seamless integration with Digidesign Pro Tools 


Learn why Avid Media Composer is the most powerful editing software available on Mac. 
Call 1800 655 945 or visit www.avidaustralia.com.au 
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InSight 



The stories behind the stories. 


By Fleur Doidge. 


<D 

Hot Unks 


Road less travelled 

M UCH success has been built on obvious foundations, but 
other stories tell of a more circuitous route along unex¬ 
pected pathways. 

Some entrepreneurs live it large. If they're not risking the mortgage 
on the next big thing they're broadcasting their dreams and desires 
to all and sundry at the nearest inner-city bar. 

Then there are the other kind: solid, quiet professionals who keep 
their eyes on the prize and inch steadily upwards. Jeremy Sedley, 
founder and commander-in-chief of Apple reseller Frequency in 
Sydney's Rushcutters Bay, is — we think — in the latter camp. 

Now 36, UK-born Sedley doesn't even hail from an IT or retail back¬ 
ground. He got into the game via the film industry, after leaving 
school at 16 and nabbing a job at a stockbrokers in the City of 
London. “I stayed there for two years, then worked in commercial 
real estate in central London for four years and headed off travelling 
in 1993 to Asia and Australia,” Sedley said. 

In Australia, he worked as a cycle courier at Crisis Couriers in 
Sydney — but headed back to London in 1994 and got a job as a 
runner on a TV commercial at Pinewood Studios. Two years of back- 
to-back work as a runner on teams making video clips for the likes 
of Madonna, Oasis and Duran Duran ensued. He returned to 
Australia in 1996. Here, he progressed quickly to second assistant 
directorships on TV movies and commercials, including The Matrix 
in 1999. 

In 1998, he had noted that, while gaffers had their own lights and 
camerapeople their own sets of lenses and so forth, no crew 
members had their own radios. “In addition, the radios available for 
hire were mostly very poor quality — and expensive,” Sedley said. 


www.frequency.com.au 

Frequency’s home page 

www.skillset.org/film/jobs 

Film jobs and skills required 


Sedley weighed the investment required against the potential return. 
“I realised that I could offer far superior radios at a cheaper price.” 

He also found he could give better service to the production 
companies by bringing gear to set with him, ensuring it was in good 
working order for the duration and then taking it away after the shoot. 
Jeremy Sedley Two-Way Radio Hire had arrived. 

This approach proved successful and demand grew quickly — to 
the point where he had to retire from hands-on production to manage 

Sedley on last year's high-altitude trek to 4,800m Gokyo-Ri in the 
Nepalese Himalaya 




Digital media re-defined. 


Audioengine 5 

• Audioengine 5 is a full- 
size iPod speaker system in 
a bookshelf-sized package. 
And with built-in subwoofer 
ports, the Audioengine 5 
adds incredible low-end 
bass without the need for 
an external subwoofer. 



Etymotic Research 

• 6 i Isolator earphones are designed 
specifically for use with the Apple 
iPod® and other small portable play¬ 
ers, providing greater sound output 
and enhanced bass. 

- In-the-ear secure fit for optimal 
performance 

- Highly accurate music reproduction 
with greater sound output and en¬ 
hanced bass 

- Exceptional noise isolation 




n vistra . 
v ! * australia 


vistra australia 

www.vistra.com.au 
1300-850 933 


Wicked Digital 

Phone 1300 652 802 
www.wickeddigital.com.au 


Frequency 

Phone 02-8353 7200 
www.frequency.com.au 
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and grow the rental business in its own right, changing the name to 
Frequency Communications. The staff of two has grown to 20 today. 
“We then dropped 'Communications' from the name in 2006 as we felt 
this part of the name no longer accurately communicated the nature 
of the business,” he said. 

The first Frequency warehouse was in Canal Road, Leichhardt — 
home to specialist film-industry businesses for nearly a decade. Sedley 
sub-let space from a local grip and began focusing on building the 
rental business. 

Then another Apple reseller suggested that Frequency could target 
the many film industry people who use Macs. “This brought together 
two passions of mine, film production and Apple Mac, heralding the 
redirection of Frequency as an Apple reseller in October 2002,” Sedley 
said. “In 2002 we outgrew our premises in Leichhardt and moved to 
our current location in Rushcutters Bay.” 

Sedley says he left the film industry, although he was doing quite 
well, because he wanted to make more money. “I have no regrets," 
he says. “A freelance crew-member can only ever generate as much 
income as there are hours in the day. I come from an entrepreneurial 
family and could see opportunities that I felt would build a more secure 
future for myself and my family." 

So far, so good. Sales growth each year has hit around 40 percent 
— a result Sedley puts down to Frequency's customer service focus. 
Next year, he’s targeting 80 percent sales growth. "Our total 
customer base is growing about 40 percent per year,” Sedley said. 
“We even have a customer in Arnhem Land who shops exclusively 
with us — he refuses to shop anywhere closer to home!" 

Over the years, Sedley also noticed that customers often relied on 
sales staff for technical information and support. Yet salespeople are 
not generally especially technical. Frequency responded by setting 
up a free support hotline for customers and launching the 
Frequency.iQ training centre. 

“For years, our customers asked why we didn't offer training facil¬ 
ities. Finally, extra space became available late last year,” Sedley 
said. iQ is performing to target after six months, and has several 
hundred members. 

v," ■ 



Slirn Devices Squeezebox 

© Squeezebox is the afford¬ 
able way to deliver music 
into every room of your 
home. It plays a wide variety 
of cigital music files, includ¬ 
ing uncompressed and loss¬ 
less formats - across a true 
802.11g wireless network 
connection. Thousands of 
Internet radio stations and 
RSS feeds too! 


Pacific HiFi The Hi-Fi Trader 

Phone 02-9660 6655 www.hifitrader.com.au 

www.pacifichifi.com.au 02-9550 4041 


A Climb to the top. His wife, Anita, is a lynchpin of the 
company past and present. Although neither has had formal training 
in either IT or retail, both learnt as they went along — with Anita 
bringing her extensive experience and skill in marketing and 
communications to the mix. “I drive the business and Anita makes 
sense of it!” Sedley says. “And we have some great advisers 
working with us.” 

Frequency's success has been punctuated by the occasional blip, 
of course. Initially, the pair had problems with inventory manage¬ 
ment, not understanding the detrimental effect poor inventory 
management can have. "It was a steep learning curve but you learn 
from your errors, and the hiccough resulted in us implementing tight 
inventory controls,” Sedley said. “I think that whenever you embark 
on a career in a new profession or industry, the learning curve is 
going to be steep — more so when you're running your own busi¬ 
ness for the first time, in an industry in which you have zero experi¬ 
ence!” 

Married for eight years, the pair have children aged six and three 
with another due later this year. Sedley's hobbies include driving luxu¬ 
rious fast cars (he drives a VW Golf R32), photography, “and 
computers, of course!”. You might see him at work on the Mac 
Forums. But his kids take up most of his spare time. 

“Taking the kids out to run about at the park or the beach is key to 
a peaceful life as they have so much energy. Plus, as we both work 
hard, we ensure that we always have a holiday to look forward to," 
Sedley said. 

Last year, the family visited Koh Samui in Thailand. “It was a 
fantastic and much-needed break.” And late 2006 saw Sedley spend 
three weeks trekking in Nepal, with old friends from the UK, Hong 
Kong and Australia. They trekked to the top of 4800m Gokyo-Ri. “It 
was amazing!” 

This year, watch for yet more hiring — and a new store opening. 
"Ideally, we would like to replicate the successful formula we have 
created to date.” ^ 

Fleur Doidge believes that everyone has a story to tell. 



Pixel Magic HD mediabox 

• Use your high definition TV 
to play back all your digital 
media files. HD videos, music 
and pictures in all the popular 
formats no matter where they 
are stored - internal drive (op¬ 
tional), USB drive, networked 
Mac or even a NAS! Easy. 


Resellers wanted! Call today 
1300 850 933 
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Hof Links 

www.macworld.com/2007/07/firstlooks/iphoneipodaccess/index.php 

US Macworld’s roundup of iPod accessories that work with iPhone 

www.jawbone.com 

www.plantronics.com 

Bluetooth headsets 

www.belkin.com.au 

www.shure.com 

Headphone adapters 

www.v-moda.com 

V-Moda 



How good is 
Apple's new 
do-it-all mobile 
device? We 
make the call. 


F OR the first half of 2007, the mere mention of the word iPhone 
was certain to produce an outpouring of pontification about 
the capabilities of Apple’s mobile device, debate over its 
features, and speculation on how it would stack up to other smart 
phones. All that opinion was quite impressive, given that the only 
exposure most people had had to the iPhone had been an hour- 
long demonstration from Steve Jobs at Macworld Expo. 

The time for wondering is over — the iPhone has landed in the US, 
so now it’s possible to see exactly what this much ballyhooed device 
delivers. Of course, the iPhone is not available here yet, so what 
follows is a test of the iPhone in American conditions. We’ll have 
another look at the device when we’ve got it running on an Australian 
network (which probably won’t be until next year, given the imprac¬ 
tical cost of roaming and the seeming impossibility of hacking the 
phone to work on anything other than Cingular). 
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By Jim Dalrymple 


Phone features 

Apple packed a lot into the iPhone's 11.5cmx6.4cmx1.2cm frame. First and foremost, it's a phone. 
And it it's to be a successful one, the iPhone needs to make connecting with your contacts as simple 
as pressing a button. 

At the heart of 

the iPhone’s phone feature is your 
list of contacts. 



Contacts. At the heart of the device’s phone features is 
Contacts, the collection of phone numbers, e-mail addresses, and 
other personal data about anyone you’ll ever want to talk to. To 
take full advantage of the iPhone’s features, you’ll need an exten¬ 
sive - and up-to-date - contact list. 

Syncing. There are a couple of ways to get your contacts onto 
the iPhone. The easiest is via iTunes, which automatically syncs 
contacts when the device is plugged into your Mac. The first time 
you connect your phone, iTunes will ask which contacts you want 
imported - you can specify selected groups or just import every 
contact you have in OS X’s Address Book. Syncing is bi-direc¬ 
tional — any changes you make to a contact on the iPhone will 
show up on your Mac, and vice versa. 

You can also add contacts directly to the iPhone by tapping on 
the plus sign (+) at the top of the Contacts screen. A contact form 
similar to what you see in Address Book will appear, and you’ll 
use the on-screen keyboard to fill in a name, a number (or 
multiple numbers), an e-mail address (or 
addresses), and other information, including 
birthdays, nicknames, job titles, and notes. 

If you have a few hundred contacts or more, 
the Contact Groups feature can save you 
search time. If you have Work and Personal 
groups set up in Address Book, those groups 
will sync to the iPhone. When you access 
your contact list, tap on Groups in the top left 
corner and choose the group you want to 
access. Instead of scrolling through all your 
contacts, you can look through a smaller, 
select group. 

Searching. Looking up a contact on the iPhone 
works the same way as searching for a song: 

The contact list shows every contact, listed 
alphabetically; you can scroll up or down the 
list with a flick of your finger, or pick a letter 
from the alphabet running down the right side 
of the screen to jump to contacts whose names 
start with that letter. 
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Did you know? 

The iPhone’s settings let you pick how contacts are sorted 
(by last name or first name), as well as how they’re displayed 
(‘Jim Dalrymple” or “Dalrymple, Jim”) on screen. 


Phone Screen. Almost everything on the iPhone is a tap or 
two away, and the phone features are no different. Touching the 
Phone icon on the bottom of the Home screen produces five 
buttons: Favorites, Recents, Contacts, Keypad, and Visual 
Voicemail. We’ve talked about Contacts; here’s a rundown of what 
the other buttons do. 

Favorites. This section is a user-defined list of your most frequently 
called numbers - think of it as the iPhone’s equivalent of speed 
dialling (though it takes a couple more taps to dial a number than 
a speed-dialling feature should). Tapping on the plus sign on the 
Favorites screen brings up your contacts - click on a 
contact’s name, and then tap on the Home, Mobile, 
or Work number to add it to your Favorites. (You can 
add more than one number for a person, though each 
one shows up as a separate Favorites entiy.) 
Recents. All the calls coming into and going out of 
your iPhone are collected here and shown in two 
views - All or Missed. The latter shows which person 
(if they’re in your Contacts list) or phone number 
called and how many times he or she has tried to 
reach you. Tap on the name or number to call that 
person back. 

Keypad. If you need to call someone whose number 
you don’t have stored - or if you prefer to press 
numbers to initiate a call - tap on the Keypad button 
to summon an old-fashioned keypad. Press the Add 
Contact icon on the Keypad to save the contact for 
future use. 

Visualise voicemail. The iPhone’s Visual Voicemail 
feature displays your messages in a list, allowing you to 
pick which one to listen to first. 


Australian Macworld September 07 



































033 






Did you know? 

The iPhone has a ringtones feature. You can assign one of 25 
included sounds to incoming calls or specific callers. What 
you can’t do, however, is use any of the iTunes songs you 
might have stored on the iPhone. 


Visual Voicemail. You retrieve messages on this screen. This is 
unlike other voice-mail services, which require that you listen to 
all messages in the order received; Apple’s implementation 
displays messages in a list, so you can pick which messages to 
listen to, in any order. Unheard voice mails have a blue dot next 
to them, so you can easily see the ones you haven’t heard - 
tapping on the message begins playing the voice mail. Scroll with 
the slider to fast forward or rewind a message; if you want to 
call the person back, just tap on the Call Back button. 

There has been some speculation that this feature may be 
specific to Cingular and therefore might not appear on Australian 
versions of the iPhone. This speculation is probably false, as there 
are now similar systems that operate on BlaekBerry smartphones 
for other US networks. 

Phone Calls. Tapping on the Phone menu gives you several 
ways to make a call: you can scroll through your contacts, tap 
on the one you want, and then tap on the number; tap on a 
number in Recents, Favorites, or Visual Voicemail; or use the on¬ 


screen keypad. You also have several on-screen options when 
you’re on a call. 

Incoming calls. When someone calls you, the iPhone gives you 
two options: Accept and Decline. Tapping on the red Decline 
button directs the call to voice mail. The green Accept button 
answers the call. If your phone happens to be in the battery¬ 
preserving locked mode when a call comes in, pushing the unlock 
slider answers the call. 

On-screen options. Six menu items appear during phone calls: 
Mute, Keypad, Speaker, Add Call, Hold, and Contacts. Mute 
turns off the microphone - you can still hear callers on the 
other end. Keypad displays a standard numeric dialling pad. 
Hold prevents you and your caller from hearing each other. 
Speaker puts the call on speaker phone, and Contacts summons 
your contact list. 

That leaves Add Call, the iPhone’s take on conference calling. 
When you’re on a call with someone and want to add another 
caller, tap on the Add Call button; the first caller will be put on 
hold while you dial the number or tap on the appropriate contact. 
The on-screen menu will change, with Merge Calls replacing Add 
Call, and Swap replacing Hold. Merge Calls combines the two 
calls; Swap switches which caller you have on hold. 

If you’re on a call when someone else calls you, you can choose 
Ignore or Hold Call + Answer. The first choice directs the 
incoming call to voice mail; the second places the current call 
on hold before giving you the option of merging the two calls or 
swapping between them. ^ 


Hacking the iPI none 

We expected to be able to bring you a report on the use of 
the iPhone in Australian conditions by now. Really, we did. All 
over the world (including here) there are very clever people 
working hard at overcoming the various mechanisms Apple 
has put in place to lock the iPhone to the AT&T/Cingular 
network in the USA, and in the first couple of weeks after the 
iPhone’s launch the indications we were receiving from our 
very clever contacts were that the puzzle would be cracked 
very shortly. 

It hasn’t been. Various hackers have managed to connect 
the phone to other networks (including Optus here in Australia) 
but not for telephone functions. This is great if you want a nice 
but rather overpriced iPod with internet functionality, but since 
the iPhone is primarily a phone, we could hardly see the point. 

We’re also in contact with a couple of people using the 
iPhone connected to AT&T but roaming to Australian networks. 
In those conditions you don’t get the visual voicemail func¬ 
tionality and the call costs are ridiculous, so we don’t want to 
encourage that behaviour. 

We’ll keep on it and if we do discover someone has figured 
out a way to make the iPhone work — for phone calls — on 
an Australian network, we’ll tell you all about it. Otherwise, 
we’ll do a full review of the device when it is officially released 
early next year. — M.JC.P. 
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Wide-screen view. Watch videos in either full-screen 
or wide-screen mode. 


Multimedia 

features 

Steve Jobs calls the iPhone "the best iPod we've ever made." And in many ways, 
the phone's music and video features are exactly what you've come to expect 
from Apple's portable music player. Still, there are key differences. Here's a 
look at what the iPhone adds, as well as the iPod-like features it's missing. 


Playing music. The iPhone is very much integrated with 
iTunes, starting with the fact that you’ll need the latest version of 
the program - 7.3, as of this writing - in order to activate the 
phone and fill it with music and videos. 

Syncinc The iPhone works almost exactly like an iPod nano or 
a fifth-generation (5G) iPod. Just select the iPhone in iTunes’ 
Source list and configure the Music, Photos, Podcasts, and Videos 
tabs to select the content you want to sync to your iPhone. 

In the Music tab, you can choose to sync all songs and playlists 
or just selected playlists; similarly, in the Podcasts tab, you can 
ask iTunes to sync all your podcasts or just a selection — the three 
most recent podcasts you haven’t listened to, for example. 
(Syncing video works exactly the same way.) 

iPod users will notice one significant difference in syncing. 
While iPods offer the option of managing media manually - 
selecting something in your iTunes libraiy and dragging it to the 
iPod icon in the Source list - the iPhone doesn’t. The only way 
to add media is to use iTunes’ syncing controls. 

Since there is no iPod-esque scroll wheel, get ready to 
tap your way to what you’re looking for. You can choose to navi¬ 
gate your collection by Playlists, Artists, Songs, or Videos. Tap 
on the More icon, and you’ll see additional options, such as 
Albums, Audiobooks, Compilations, Composers, Genres, and 
Podcasts. 

Tap on the Songs icon, for instance, and you’ll get an alphabet¬ 
ical list of every song on your iPhone. Flick your finger up or 
down to scroll through the list. Or if the list contains enough 
entries, you can tap on letters running down the right side of the 
screen, as you can in your Contacts list. 

There is another, more visual way to search your phone’s 
musical contents - Cover Flow, the landscape view that displays 
album covers and podcast artwork rather than text. Just turn your 
iPhone to landscape orientation, and Cover Flow appears. Swoop 
your finger to the right or left to move from cover to cover. 

Tap on an album cover once or tap on the i button at the 
bottom right of the screen, and the cover flips around to show 
you the contents of the album (or as much of the album as the 
iPhone holds). 


ac' Of course, because the iPhone doesn’t have a wheel and 
buttons to control things, it takes a different approach to its Now 
Playing screen, which is where you control playback. The main 
Now Playing screen shows the album cover, play controls 
(Previous, Play, and Forward), and volume slider. To adjust volume, 
tap on the silver ball in the volume slider and drag your finger to 
the left or right to decrease or increase volume, respectively. 

Tap once on the Now Playing screen, and you gain controls 
for switching on the Repeat and Shuffle options, as well as a 
playhead and a timeline that details the length of the playing 
track and where you are in the track. You can tap and hold on 
the playhead and move it to the right or left to go forward or 
back in the track. 


Essential iPhone 
accessories 

At its heart, the iPhone is an iPod, so it’ll work with many current 
iPod accessories (see our compatibility roundup in “Hot links”). 
But here are some iPhone-specific add-ons you may want to 
consider. 

Bluetooth headsets are pricey, but they provide impressive 
noise-cancellation circuitry that lets you and your conversation 
partner hear each other, even in the noisiest environments. 
Check out Aliph’s Jawbone (pictured here) and Plantronics’ 
Discovery 665. 

Apple’s three-pack of dock adapters lets you use your 
iPhone with many Universal dock accessories, such as 
speaker systems. 

Many iPhone owners will want to use their own, higher-quality 
headphones, but the iPhone’s recessed headphone jack 
requires that you have an adapter such as Belkin’s Headphone 
Adapter for iPhone or Shure’s Music Phone Adapter; the latter 
includes a microphone that lets you use your headphones as a 
phone headset. An alternative is V-Moda’s iPhone-compatible 
Vibe Duo, which combines the company’s excellent Vibe 
headphones with an inline microphone. — Dan Frakes 
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Playing video. Video content is organised by Movies, TV 
Shows, Music Videos, and Podcasts. Tap on a title under one of 
those categories, and playback begins, just as with a song. 

However, the playback controls - which you access by tapping 
once on the screen - are slightly different for video. You still get 
the Previous, Play/Pause, and Forward buttons, along with a 
volume slider below them. Above them are a timeline and a silver 
ball that indicates where you are iri the video. Tap on the double¬ 
arrow button to the side of the timeline to toggle between the 
full- and wide-screen views. (You can also toggle between these 
two views by double-tapping on the screen.) 

When you tap and hold on the Previous or Forward button, the 
video will rewind or fast-forward respectively. The longer you 
hold, the faster the video skips ahead or back. 

A full-length motion picture takes up around 1GB of storage; 
even on the 8GB model, that’s a significant chunk for just one 
item. To help ease the storage crunch, however, the iPhone offers 
to delete videos after you’ve finished watching them. 


Did you know? 


The iPhone’s 
other visual charms 


You’re not constrained to having Playlists, Artists, Songs, and 
Videos at the bottom of the iPhone’s iPod screen. You can 
change what appears there by tapping on the More icon and 
then on the Edit button. A Configure screen will display icons 
for Albums, Podcasts, Audiobooks, Genres, Composers, 
Compilations, Playlists, Artists, Songs, and Videos. To swap in 
one of these icons, just tap and hold on an icon and drag it over 
the icon you want to replace. Tap on Done when you’re done. 


Music and video playback highlight the iPhone’s multimedia 
features, but they’re not the only things to feast your eyes and 
ears on. Icons three through five on the iPhone’s Home screen 
are dedicated to Photos, Camera, and YouTube. Here’s a quick 
rundown of what to expect when you tap on each one. 

Photos. The iPhone can show pictures you’ve synced to it with 
iTunes. You can sync photos from iPhoto, Aperture (if you have 
a copy), a folder of your choosing, or your Pictures folder. 

The iPhone doesn’t copy the images in their original form to the 
iPhone; instead, it formats the image to the right size and reso¬ 
lution for the best display on your phone. This takes very little 
time — perhaps a couple of minutes for a thousand images. 
Once iTunes has optimised an image for the iPhone, it won’t 
need to again, so future syncs will skip this step for already opti¬ 
mised images. 

When looking at photos on the iPhone, you can view a full- 
size version of a particular image by tapping once on it. In this 
full-screen mode, you can move to the next or previous image 
simply by swiping your finger to the left or right, respectively. 
Hold your iPhone horizontally, and the images will orient them¬ 
selves that way, too — it’s a great way to view landscape 
images in their proper context. 

Camera. Like many mobile phones, the iPhone sports a built-in 
camera. It won’t make you ditch your dSLR — or your point- 
and-shoot, for that matter — anytime soon. The two-megapixel 
camera comes without a zoom feature or a flash; it takes images 
at 1200x1600-pixel resolution; and provided that you’ve got 
plenty of ambient light, the photos are pretty good. 

To use the camera, tap on the Camera icon and point the back 
of the iPhone at whatever you’d like to take a picture of. The 
display will show what the camera sees. To take a picture, just 
tap on the Camera icon at the bottom of the screen. You’ll hear 
a shutter-click sound effect as the iPhone captures the image. 
YouTube. Just like the Apple TV, the iPhone gives you the ability 
to watch YouTube videos, encoded in the H.264 video codec and 
streamed off the internet. Unlike the Apple TV, the iPhone plays 
them at an appropriate size so they don’t look ridiculously blocky. 

The playback controls are the same as the controls for video 
playback, with two exceptions: on the left side of the playback 
controls is a bookmarks icon that lets you add the currently 
playing video to your list of bookmarks; on the right is an e- 
mail icon for sending the YouTube video’s URL to your friends. 

Note that YouTube’s entire catalogue is not available. In the 
past, YouTube encoded its videos with Flash, and Flash 
playback is not supported on the iPhone. YouTube is in 
the process of converting its content to the H.264 
format, which will be playable on the iPhone and 
the Apple TV. YouTube hopes to complete the 
conversion by the end of this year, so by the time 
the iPhone is in Australia it should be complete. — 
Christopher Breen 
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The Maps 

program on the iPhone provides 
driving directions (and, in some 
cases, traffic information). 
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By Dan Frakes 




Safari. If you’ve ever browsed the web on a PDA or a mobile 
phone, Safari on the iPhone will be a joy to use, although it’s not 
without some minor limitations. 

General browsing. Tap on the Safari icon on the Home screen, 
and a miniature version of the same browser you have on your 
Mac appears. 

When you tap on the address bar or search field, an on-screen 
keyboard slides up from the bottom of the screen. As you type, 
Safari displays a list of sites in your bookmarks list that match 
your entry. The Safari keyboard helpfully includes dot (.), slash (/), 
and .com buttons for speeding up URL entry. 

Viewing pages. Safari lets you open as many as eight web pages 
simultaneously. When viewing a web page, you can scroll by 
dragging your finger across the page in the desired direction. To 
zoom in, place two fingers together on the screen and then spread 
them apart - a sort of inverse pinch. To zoom back out, reverse 
the action. 

Bookmarks. You can save the URLs for frequently visited web 
sites as bookmarks, which you manage from the iPhone’s inter¬ 
face - you can change their names, organise them into folders, 
and delete them. You can also edit and organise bookmarks from 
your Mac via Safari: The Info tab of the iPhone settings screen in 
iTunes includes a Sync Safari Bookmarks option. 

RSS. The iPhone’s version of Safari includes a functional, if basic, 
RSS reader. Enter the URL for an RSS feed, and Safari recognises 
it as a feed and displays it accordingly: as a list of headlines, 
along with a two-line summary of each article. 

Mail. As with Safari, Apple has taken OS X’s Mail application 
and slimmed it down for the iPhone. Although Mail on the 
iPhone pales in comparison to the version on your Mac (it’s 
missing some features), it’s quite impressive compared with the e- 
mail clients on most phones. 

Setup. When you first set up your iPhone, iTunes will ask 
whether you want to transfer your existing Mail accounts to the 
iPhone. If you opt not to, then when you first open Mail — or if 
you ever tap on the Add Account button in Mail’s settings (acces¬ 
sible via the iPhone’s Settings icon) - you’ll see a screen with 
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large buttons for Yahoo Mail, Gmail, .Mac, AOL, and Other. Tap 
on one of the first four buttons, and you’ll fill in a name, an e- 
mail address, a password, and a description of the account. Tap 
on Save, and Mail automatically fills in all the other necessary 
settings. 

Browsing mail. To read and send e-mail, tap on the Mail button 
on the iPhone’s Home screen. If you have multiple accounts, 
you’ll see a list of them on the Accounts screen. In your Inbox, 
you’ll see a preview of each message: the sender, the time sent, 
the subject, and a few lines of text (the number of lines depends 
on your Mail settings); there’ll be a blue dot to the left of each 
unread message. Tap on a message to view it. The iPhone’s 
version of Mail doesn’t offer message threading; all messages 
appear in a flat list. 

You can quickly delete a message with a swipe of your 
fingertip. However, there’s no way to mark all (or multiple) 
messages as read or to delete all the messages in the Inbox or in 
a folder; you must view each message individually, and you must 
delete each message individually. 

If a message includes an image as an attachment, you can view 
it right on the screen. You can view Microsoft Word and Excel, 
PDF, and plain-text attachments (although you can’t edit them) in 
a viewing window that appears when you tap on the attachment. 
Sending e-mail. When you tap on the Reply icon at the bottom 
of an open message, up slides a window giving you these options: 
Reply, Reply All, Forward, or Cancel. When you tap on the New 
Message icon, you can manually enter recipient addresses or tap 
on the plus-sign icon to add recipients from your Contacts list. 

If you want to save a message you’re not finished writing yet, 
tap on Cancel. Instead of deleting the message immediately, 


Did you know? 

If you orient the iPhone horizontally before tapping on the 
address bar, the Safari window goes into horizontal mode; when 
you then tap on the address bar, the on-screen keyboard will 
also be horizontal — and much larger. 
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Mail slides up a window where you can choose Save, Don’t 
Save, or Cancel. Tap on Save, and the message is placed in your 
Drafts folder. 


SMS. Like most phones these days, the iPhone includes an SMS 
(Short Message Service) feature that lets you send text messages 
and receive them from other mobile devices. 

Sending and receiving messages. Tap on the Text button on the 
Home screen, and then tap on the New Message icon. Enter the 
recipient’s mobile number, or tap on the plus-sign icon to choose 
an existing contact. (If you do the latter, be sure you choose the 
contact’s mobile number, or else your message won’t go 
anywhere.) Type your message and then tap on Send. 

Text opens a screen that looks nearly identical to an iChat 
window on your Mac. Your message to the recipient, and any 
subsequent messages you send to that person, appear in iChat-like 
balloons on the right side; any replies appear on the left side in 
balloons of a different colour. 

Text keeps your entire SMS conversation with the other person 
preserved in a single screen you can scroll through. This conver¬ 
sation window is preserved over multiple conversations, so you 
can see all messages to and from a single recipient, even if they’re 
days, weeks, or even months apart. 

Maps. Of all the internet-enabled programs packed onto the 
iPhone, its mapping tool may be the most impressive. 

Viewing maps. Tap on Maps on the Home screen, and you’ll see 
a miniature version of Google Maps. Type an address or another 
query in the search field at the top of the screen, and then tap 
on Search to display a Google map with the results, displayed as 
one or more pushpins. Double-tap to zoom in; tap with two 
fingers at once to zoom out. Dragging your finger around the 
screen repositions the map. A traffic button - with an appro¬ 
priate car icon - displays live, colour-coded traffic information, 
although only for major roads in or near major cities (Google 
Maps doesn’t currently provide traffic information for Australian 
cities, but may by the time the iPhone is available here). 

You can also search for businesses, or even types of businesses, 
by entering the search term and a city and state or post code. For 



Pinching pages. In the 
iPhone’s version of Safari, 
a pinching gesture zooms 
out on web pages, while 
an inverse pinch zooms in. 


example, to find a doughnut shop near the Apple campus, you 
could type doughnut Cupertino and then tap on Search; the result 
is a map of the area with nearby doughnut shops displayed. 

Tap on the List button at the bottom of the screen to view a list 
of all matches, sorted by distance. When you’ve located the 
desired address or location, tap on the blue arrow icon next to 
the location name, and a screen appears that lets you quickly 
view the location’s address and phone number, as well as get 
directions to or from that location. ^ 


The iPhone’s other tools 

Like OS X 10.4, the iPhone’s Home screen features widgets, 
which are small applications that provide useful functions. 
Here’s how they work. 

The iPhone’s Calculator widget gives you the basic 
tools of most entry-level calculators: the four math operators 
and the ability to store one number in memory. The display is 
limited to nine digits, and there’s no comma to separate long 
numbers, making them somewhat hard to read. What Calculator 
does offer is simplicity: just press the on-screen numbers and 
mathematical operators to solve whatever mathematical 
problem you’re wrestling with. If necessary, you can use the 
memory keys to store, add to, and subtract from the 
Calculator’s one-number memory. 

The main Notes screen, used for jotting things down, 
looks like a piece of yellow ruled writing paper, and the only 
button on the screen is a plus sign at the top right, for adding 
a new note. To edit a note, just tap once on the note’s body; the 
iPhone’s keyboard will appear. Buttons along the bottom of the 
screen let you move between notes, and e-mail or delete the 
current note. Notes do not sync back to your Mac, so if you 
want to move a note to your computer, you’ll have to e-mail it to 
yourself. The font family and size are fixed, and there are no 
options for using underlines, italics, or colour to change a note’s 
appearance. 

As its name implies, the iPhone’s Stocks widget lets 
you track changes in stock prices throughout the day. If you’ve 
used the Stocks widget in OS X 10.4, you’ll be right at home 
with this variation. The most notable change is that the iPhone’s 
stock-price information comes from Yahoo Finance instead of 
Stocks.com. Tap on the small i icon to flip the widget over; then 
you can add stocks by clicking on the plus sign and entering 
the company’s name or ticker symbol. 

There are some key differences between the iPhone’s 
Weather widget and the similar widget for OS X 10.4. As with 
stocks, the data for the iPhone’s widget comes from Yahoo, not 
AccuWeather.com. To view the weather in different cities, swipe 
your finger to the left or right to scroll. This is one area where 
Apple’s decision not to allow third-party developers direct 
access to the iPhone is problematic, as there are numerous 
third-party widgets that do a significantly better job of providing 
Australian weather information than either AccuWeather or 
Yahoo. — Rob Griffiths 
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The ways of the web. 


By 


Dan Warne. 


Internet access 
35,000 feet up 

W HILE the rest of the media was getting hot and steamy 
about Qantas’s new logo, I was getting thoroughly juiced 
about a different aspect of the airline’s relaunch altogether. 
From August 2008 onwards, there will be fewer places in the world 
where you can’t scratch your internet itch (please don’t think too hard 
about that turn of phrase) [Editor’s note: I’m still dealing with “getting 
thoroughly juiced" —M.JC.P.]. Qantas has announced its new Airbus 
A380 aircraft will have broadband in the air. 

The system Qantas is touting is really quite extraordinarily compre¬ 
hensive: you’ll be able to access the net via your MacBook’s inbuilt 
wireless, or, if you prefer, by plugging an Ethernet cable into the jack 
in your seat. This privilege even extends to cattle-class passengers. 

If you don’t travel with a laptop or 
WiFi-enabled phone, you can access 
the net via the seat-back monitor, 
using Qantas’s apps, which presum¬ 
ably will include a web browser, 
instant messaging client and some 
form of e-mail. 

And that’s not all. Every seat on the 
plane will have a power point and USB 
port, too. Qantas will only say the latter 
is for recharging USB devices and 
“viewing content" which hints at the 
inflight entertainment system’s capability 
to play videos stored on a USB memory 
stick or — dare we say — iPod, on the video screen in front of you. 

In fact, iPod connectivity is more than likely. Qantas says the inflight 
entertainment system is being supplied by Panasonic Avionics, the 
company that a while ago announced its future inflight platform would 
include compatibility with the iPod. 

The launch of the A380 also ushers in a new cabin class — premium 
economy — with more legroom and seats that recline a bit more. 
Qantas is saying this class of travel will cost about half of a business 
class ticket, which is pretty pricey considering Sydney-LA return 
economy is about $2000 and business class is around $10,000. 

The reason I mention the new class of travel is that Qantas says it plans 
to retrofit premium economy class into its large existing fleet of 747-400s, 
and that will also include the power points in the seats. So, if getting work 
done while you fly is important to you, but you pale at the asking price for 
a business class seat, premium economy may be your best option. 

Unfortunately, Qantas isn’t making any promises about internet 
access on 747s, just saying "no plans at this stage". It’s not surprising 
really — the cost of fitting satellite broadband onto an aircraft is 
upwards of $US500,000 (taking into account the lost revenue while the 
aircraft sits on the ground), so it’s something that saw very little adop¬ 
tion when Boeing tried to sell it to airlines through its Connexion service. 
It shut Connexion after losing a billion dollars over several years. 


Hot Links 

www.qantas.com.au 

The Spirit of Australia 


It must rankle Boeing no end that Airbus is going commercial with its 
inflight internet system just a couple of years later. Then again, it’s hard 
to believe that the 787 Dreamliner (which has taken many more pre¬ 
orders than the long-delayed Airbus A380) wouldn’t include all the 
cutting-edge technology like inflight internet. 

Another thing Qantas isn’t ready to discuss is pricing for internet 
access. Its new A380s will include an “anytime” snackbar — much 
like the sandwich and juice cabinet in 7-11 — where even lowly 
economy-class passengers will be able to help themselves at any time 
at no charge. But inflight internet is unlikely to be so ... free. 

A Qantas PR did let slip that the internet service is being provided 
by ONAIR, a joint venture between SITA (an avionic IT company) and 
Airbus. The CEO of ONAIR, George 
Cooper, said back in 2006 that he was 
working with a long-haul international 
carrier on inflight internet and that 
seat-back instant messaging would 
cost $5 for the duration of the flight 
and e-mail would cost $8 (with attach¬ 
ments costing extra). 

While it’s certainly possible Cooper 
was referring to a different airline alto¬ 
gether, it could well be Qantas, and the 
componentised pricing, where you pay 
for the type of internet application you 
use, is quite interesting. It would 
certainly be easy for Joe Average to pick the access types from a seat- 
back touch-menu. 

Meanwhile ... back on the domestic routes... 

Unfortunately the most exciting news Qantas has for regular old 
domestic bunnyhops was that it is refreshing the seat fabric and colour 
scheme on domestic planes. No premium economy, no inflight 
internet, no power jacks apart from those that are already in business 
class. It is, however, going to be rolling out mobile telephony in its 
domestic planes, with a low-powered picocell in the plane’s roof 
relaying customers’ GSM signals to a groundstation by satellite. 

This plan has already had a polarising effect on the community: the 
reaction seems to have been split between those that fear the 
combined effect of 140 commuters’ mobile phone babble and those 
that look forward to being able to receive e-mail on their Blackberry 
in-flight. I have to admit I fall into the latter camp — and besides, 
since each aircraft will be considered a different country and your 
phone will be on international roaming mode, I’m sure the costs 
Telstra and Qantas will charge will ensure in-flight babble is kept to a 
bare minimum. ^ 

Dan Warne is passionate about the state of broadband in Australia. 



Australian Macworld September 07 















equinux 


TubeStick 

TV on your Mac is fun. Now the price is too 





Watch. 

• DVB-T Broadcasts 

• Schedule Recordings 

• Timeshifting 

• XMLTV support for EPGs 


Export. 

• Export Recordings to iPod, AppleTV and 
iPhone 

• Edit Recordings and burn to DVD from 
iMovie 

Relax. 

• Integrates with MediaCentral, the 
ultimate media-centre application for Mac 

• For a limited time only, MediaCentral is also 
included 



MediaCentral 


e'quinux 


Soft Drinks and Popcorn not Included 


■El IP TV 

□ 

Sk 

/pe 


.Mac Integration 

Get your IV from the web 

m 

Tal 

k to you soon 

•mr 

Your Photocasts in MediaCentral 

BOOSTED DVD 


Ga 

mes 

r'iiJ3 

Window Mode 

Better, faster, Dolby Surround 


Bri 

ng the 80's back 

ESE 

Use MediaCentral even while working 

ML A BOOSTED TV 

s 

Music 


Interface Theme 

Digital TV at your service 


iTi nes, shared libraries and more 


Dress MediaCentral in your favorite color 

:•» Movies 


Ra 

Jio 

■If 

BOOSTED Available in many languages 

Movies, video podcasts and more 

KID 

[mmrn 

Lis 

:en to your favourite stations 

IU 

MediaCentral explores the world 

5 Movie Trailers 

R 

Pi< 

tures 

1 — 1 

Dynamic Online Content 

lagy The latest and the greatest 


Cn 

tise your photo library 


Always up to date 



MediaCentral 


Soft Drinks and Popcorn not included 

' M> Smm “*■' ***> aw ** 

RRP $79.95 


For more information visit http://www.equinux.com 


Available from your local Apple Reseller. Distributed By. 

For your nearest Apple Reseller, go to: http://www.apple.com/au/buy/ | K I & D T I t Tei ( 02 ) 9906 5227 • Fax (02) 9906 seos 

or contact Try and Byte, www.tryandbyte.com.au 

iPod Xlx&M*. MjcBcoI Ptor Laptops not included E&OC. Pric« and specifccjtwm subftet to dungt without notice. Pnces do not indude detneiy 



























Connect to the world of data 

Faster and easier than ever before! 



Here # s What's New at a Glance: 

1. New! FileMaker Quick Start Screen 

remembers your favorite databases so 
you can open them instantly. 

2. New! Conditional Formatting visually 
formats fields and objects based on 
conditions you decide. 

3. New! Send Link makes it easier to share 
FileMaker Pro databases via a clickable 
email link. 

4. New! Append to PDF appends multiple 
reports into one Adobe® PDF file for 
easier distribution. 

5. New! Connect to External SQL Data 
Sources lets you integrate live data 
from Microsoft® SQLServer, Oracle and 
MySQL with your FileMaker Pro data.* 

Find out more at: 

www.filemaker.com.au/mw/products 


6. New! Scripting Tools put you in control 
with script folders and script copy and 
paste. 

7. Enhanced! FileMaker Web Viewer and 
Tab Control options help you design 
better, more intuitive layouts faster and 
easier. 

8. New! Auto-Resize controls how objects 
resize and move when the window size 
changes. 

9. New! Software Update Notification 

automatically notifies you when a new 
update is available. 

10. And Many More Great Features like 
multiple levels of Undo and Redo, field 
level spell checking, enhanced toolbars 
and new shipping label formats. 

* Third-party drivers required. 


© 2007 FileMaker, Inc. All rights reserved. FileMaker and the file folder logo are either 
registered trademarks or trademarks of FileMaker, Inc., in the U.S. or other countries. 
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Hot Links 

www.nextg.com 

Telstra’s NextG 

www.bigpond.com 

Bigpond Internet 

www.optusnet.com.au 

Optus Wireless Broadband 

www.three.com.au 

Three internet 

xseries.three.com.au 

Three XSeries 

www.iburst.com.au 

iBurst Australia 

www.vodafone.com.au 

Vodafone 

www.motorola.com.au 

Motorola 

www.nokia.com.au 

Nokia 

www.asia.htc.com 

Dopod 

www.lge.com.au 

LG 

www.novamedia.de 

Nova Media Launch2Net 

tinyurl.com/23p6jf 

MyGlobe — for Huawei drivers and instructions for 
using Optus Wireless Connect on a Mac - 


Internet on the 

M OBILE internet services have 

changed massively over the last 
year. It wasn’t so long ago that 
carriers were telling us that GPRS was the 
new wave and that we could finally get on 
the net with our mobile phones and laptops. 
Today, 3G and faster services are the norm 
and there are so many connectivity options 
that consumers are now drowning in a sea 
of confusing options. 

Broadly speaking, there are three options 
to consider. There are mobile phones with 
internet access, ExpressCard devices suit¬ 
able for your MacBook Pro, and USB 
devices that can be used with any Mac. If 
you’re planning to use your MacBook or 
MacBook Pro for occasional web access 
then connecting it to your mobile phone by 
USB or Bluetooth is OK but it’ll chew 
through battery life. For regular internet use, 
look to an ExpressCard or USB solution. 

Of all the wireless broadband options we 
tested there are two that stand out. If you 
travel into rural areas, Telstra’s NextG 
offering provides the best coverage without 
any charges for roaming onto other 
networks. If you plan on staying in Three’s 
coverage areas then that carrier’s products 
offer far and away the best value. 


Plans 

Bigpond Wireless Broadband. Telstra’s 
Bigpond ISP has embraced the mobile 



run 

internet through a 
number of services. We 
looked at the NextG 
Express Mobile Card, but 
there are also USB and desktop 
modem options. 

The NextG Express Mobile Card is a 
re-badged Oualcomm 3G CDMA 
ExpressCard 35. When inserted into the slot 
on the MacBook Pro it protrudes by about 
45mm but doesn’t interfere with normal 
computer use. 

Installation of the Bigpond unit was far and 
away the most diabolical process we 
encountered during this round-up. The instal¬ 
lation wouldn’t proceed as it complained that 
we had another active network connection. 
So, we disabled Bluetooth and AirPort and 
tried again with the same result. After much 
digging around, we disabled the virtual 
network connections created by Parallels 
and all was well. How a non-technical end- 
user is meant to resolve this is something of 
a mystery. The troubleshooting section of the 
documentation is not helpful. 

Once up and running the software auto¬ 
matically created an e-mail account in Mail. 
There is an option to do this for Entourage 
as well. The client software provided a signal 
strength indicator and made it easy to 
establish and terminate connections. 

Testing from a number of locations including 
trains, suburbs and CBD office blocks 



revealed that 

connections were stable 

and didn’t drop out after several hours of 

activity. 

In the grand Telstra tradition, pricing plans 
are complex and seemingly designed to 
make it hard for customers to make a suit¬ 
able choice. The cheapest plan provides 
you with ten hours of connectivity at 
256kbps download and 128kbps upload for 
$35. Extra time is charged at $0.80 for each 
five minutes. The dearest option is $185 for 
3GB of traffic at 1.5Mbps download and 
384kbps upload. Excess traffic is billed at 
$0.30 per MB. There are five other options 
between these ends. 
iBurst. Rather than taking the enhanced 
mobile phone coverage route, iBurst has 
built its own proprietary network based on 
hardware developed by Kyocera and 
ArrayComm. The network covers Sydney, 
Melbourne, Brisbane, Canberra, Perth, 
Adelaide and the Gold Coast. However, 
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once you drop out of the coverage area 
there’s no way to roam onto alternate 
networks. 

Mobile users can choose between a PC 
Card unit that’s suitable for PowerBooks 
and a USB unit for any mobile Mac. We 
looked at the USB unit. Made by Kyocera, 
it’s about 120mm by 52mm by 15mm in 
size, making it one of the larger units that 
lays claim to being mobile. 

Setting up the hardware was a little 
confusing. The installation CD had a bunch 
of different Mac drivers on it and we had to 
browse the CD’s contents to find one that 
worked on the MacBook Pro. Once we over¬ 
came this we had to create a PPoE connec¬ 
tion manually in the Network System 
Preference. To top it off, when we called 
iBurst’s support we found out that driver 
software had been updated some time ago 
and neither the CD nor the iBurst web site 
had the most recent software. The web site 
has since been updated. 

After installing the most recent driver we 
were up and running and able to establish 
and maintain connectivity. However, we 
found that other connections stopped 
working. A chat with iBurst’s support didn’t 
expose any problems although they were 
very patient and tried to solve the issues 
systematically. Eventually, we found that 
waiting about ten minutes seemed to 
resolve the issue although why that worked 
is still a mystery. 

The iBurst support team has been working 
on a supporting software utility that shows 
connection strength and throughput that 
should be available by the time you read 
this. We tried out a beta version and it 
seemed to work well. 

iBurst sells access to its network through 
a number of third parties. Prices start at 
about $30 for a 256k download and 64k 
upload connection with 200MB of peak and 
200MB of off-peak traffic. 1 MB download 
and 345k upload connection with 10GB of 
peak and 10GB of off peak traffic will set 
you back $200. Excess traffic is charged at 
$0.12 per MB. The USB modem has an 
upfront hardware cost of $249. 

Vodafone Mobile Connect. It’s rare that 
reviewers can carry out truly consistent 
controlled experiments but Vodafone, Three 
and Optus provided us with a great oppor¬ 
tunity. All use the same model USB HSDPA 


modem — a Huawei E220. The only differ¬ 
ence between the hardware offered is the 
branding. A plain, white accessory with a 
single LED, it has a very Apple-like appear¬ 
ance. Vodafone also offers a PC Card 
product but we didn’t test it. 

The Vodafone Mobile Connect service 
ships with PowerPC software (which 
produced a warning that it wouldn’t work, 
then pressed on with a doomed installation 
regardless) so we needed to make a trip to 
the Vodafone web site before we got started. 
Once we installed the software and carried 
out a reboot we launched the Vodafone 
Mobile Connect application — a licensed 
version of Nova Media’s Launch2Net 
connection configuration client. This created 
a connection in Internet Connect that we 
used for initiating and terminating connec¬ 
tions. 

Connections were stable although we did 
find that they were noticeably slower than 
Three’s in our test locations. Based on the 
coverage maps on the Vodafone and Three 
web sites, Three has a larger area of HSDPA 
coverage. Typically, there was a period of 
noticeable latency with Vodafone’s Mobile 
Connect when the web browser seemed to 
do nothing. After a couple of seconds the 
page would start to load. 

Vodafone’s pricing starts at $30 per month 
for a meagre 100MB of traffic with extra MBs 
charged at $0.10 each. If you enter a 12- or 
24-month contract, the monthly fee drops to 
$20. You’ll need to hand over $200 for the 
USB modem at this end of the deal spec¬ 
trum. For $80 per month you get the modem 
included along with 2GB of traffic if you’re 
prepared to enter a 12- or 24-month 
contract. 

Three NetConnect. Three looks after Mac 
users with two different products — the 
Huawei E220 USB modem and a Novatel 
Merlin XU870 ExpressCard. The 
ExpressCard works with PowerBooks as it 
comes with a PC Card adaptor. 

Installation is well documented, although 
Mac users only get rudimentary software 
support. There’s a modem driver that allows 
you to create a connection manually in 
Internet Connect. The documentation is very 
clear and won’t challenge the average Mac 
user. No connection monitoring tools for 
keeping tabs on traffic are provided, so 
you’ll need to venture into the realms of third 


party software for these. 

Once up and running connections were 
quickly established and web browsing felt 
reasonably fast. Connections were stable 
with very few drop-outs although there were 
a couple of occasions in our test period 
where the connection hung. Disconnecting 
the dead connection, removing the 
ExpressCard or USB modem and then 
starting over resolved this. It only seemed to 
happen after extended periods of connec¬ 
tion (in excess of three hours). 

Pricing starts at $29 per month for 1GB of 
traffic with extra MBs rung up at $0.10 each. 
At $49 per month you can use 2GB, $69 per 
month traffic is boosted to 3GB and $99 
gets you 5GB. The ExpressCard or USB 
modem can be bought for $399 or $299 
respectively or you can pay it off in monthly 
instalments of between $0 or $20 per month 
depending on the deal you choose and the 
contract term. 

Optus Wireless Connect. Huawei’s E220 
USB modem makes yet another appearance 
but, incredibly, Optus doesn’t officially 
support Mac users. However, we didn’t let 
that stop us. 

Our first port of call was simply to plug the 
modem in and see if Nova Media’s 
Launch2Net would get it working. 


Move over 
.mobi — 
m. is here 

The establishment of a .mobi top level 
domain (TLD) was meant to make it 
easy for users to find web sites that are 
optimised for viewing on mobile 
devices. However, sceptics might think 
that it was a way for domain registrars 
to sell more domains. 

Popular sites are now adopting their 
own standard and, if you’re running 
your own site and want to direct visi¬ 
tors to a mobile version, you can easily 
use the same standard without having 
to shell out any cash. Simply create a 
new sub-domain called “m” for your 
site. For example, the mobile version of 
www.facebook.com is 
rn.facebook.com. Google search, 

GMail and others are following suit. 


Australian Macworld September 07 












044 


The Hub. Mobile. 


Launch2Net’s configuration tool found the 
modem, identified the SIM as being on 
Optus’s network but couldn’t connect. So, 
after some searching we found the software 
we needed — a free download from another 
telco called myGlobe (see “Hot links”). We 
downloaded the software and followed the 
very simple instructions. The only variation 
was that we used "connect” as the APN 
instead of the default. 

Once connected, we were able to keep a 
stable connection for several hours to surf 
the web and retrieve e-mail. In fact, other 
than the setup issues, the service was 
comparable to Three and Vodafone. 

Optus’s pricing starts at $30 per month for 
100MB of data and goes up to $130 for 
2GB. In addition, you’ll need another $400 
for the modem if you choose to buy it up 
front although there are also monthly instal¬ 
ment plans if you’re prepared to make a 
commitment of up to two years. 

Unless you’re a switcher from Windows, 
we can’t recommend the Optus solution as, 
at this time, it’s unsupported. 

Handsets. 

Motorola V3xx on Vodafone Live. The V3xx 
is another handset in the popular Motorola 
RAZR line. With HSDPA for comms it’s 
pushed as one of Vodafone’s premiere 
phones for the Vodafone Live service. 

Streaming was quite smooth and while the 
occasional dropped frame was noticeable, 
performance was certainly acceptable. 

Pricing is reasonable with the News & 
Sport Pack costing $8 per month for unlim¬ 
ited viewing. The Music & Entertainment 
Pack and cost the same and all packages 
include the first month for free. TV On 
Demand costs $1 per episode with each 
lasting between two and three minutes. 

LG TU550 on Telstra NextG. Telstra’s prin¬ 
cipal advantages in providing mobile enter¬ 
tainment are the spread of its NextG network 
and access to Foxtel content. The LG TU550 
puts this to good use. 

As mobiles go the TU550 is quite an unex¬ 
ceptional handset. There’s a 1.3MP camera 
and media player buttons on the front face. 

The real jewel in the crown is the Foxtel 
content, reformatted so that it’s optimised 
for a small screen. There were few dropped 
frames and the internal speaker, while not 
brilliant, was good enough. 


Trying to work out the cost of Telstra’s services 
is fairly complex. Browsing charges start at 
5MB of 1 MB of traffic and range up to $29 for 
70MB. Access to Foxtel content costs $12 per 
month while downloading other content, such 
as film clips, can incur a “per clip” charge. 
Nokia N73 on Optus Zoo. Until the release 
of the N95, the N73 was our favourite Nokia 
handset. It’s got a great screen and the 
3.2MP camera with Carl Zeiss optics can 
take great snaps. 

Optus’s Zoo provides access to a number 
of channels including the ABC, SBS, MTV and 
CNN streamed via Real Player. Our only gripe 
was that every time we tried to access some 
content we had to press an OK button to allow 
Real Player access to the data connection. 

In addition to the streamed content, some 
video could be downloaded for later play¬ 
back. However, while the download traffic 
isn’t metered, the videos do cost extra. 

Pricing plans start at $9.90 per month for 
5MB of 3G traffic and ranges up to $30 for 
100MB. This is in addition to your call plan 
and any phone repayments. 

Dopod 810 with Three XSeries. Three’s 
XSeries has set a very high standard when it 
comes to content and pricing. We looked at 
the service with the Dopod 810, a Windows 
Mobile smartphone. 

Three’s XSeries isn’t just a mobile TV and 
data package. Depending on your handset 
it also includes access to VoIP calling 
using Skype. 

XSeries pricing plans include Skype to 
Skype calls, internet access and Planet 3 
content access. Plans run at $20, $30 and 
$40 per month in addition to call and 
handset costs. The $40 plan includes a 
massive 2GB of data that you can use via 
Bluetooth or USB to get your Mac online if 
you choose a suitable handset. ^ 


Nova Media 
Launch2Net 

There’s no doubt about it, when it 
comes to wireless internet services Mac 
users are second-class citizens. Of all 
the offerings we looked at only Telstra 
had a specific Mac application for its 
service that was comparable to the soft¬ 
ware it offers to Windows clientele. 
iBurst showed us some beta software 
but the others all relied on Internet 
Connect and gave very few usage stats. 

Nova Media’s Launch2Net is a 
connection client that makes 
connecting to wireless internet services 
easy. It supports a wide variety of 3G 
modems including all the ones we 
tested and comes equipped with 
connection settings for most networks. 
The only one we had trouble with was 
Optus. The software found the modem 
and network without any problems but 
wasn’t able to negotiate a connection. 

We tested with version 1.6.6 of 
Launch2Net and it worked quite well. It 
records traffic, keeping a log that you 
can align to your billing period. For 
example, if your usage is calculated 
from the 12th of the month, you can 
have Launch2Net use this for recording 
usage so you can easily check your bill. 

Our only problem was that if we 
removed the modem without termi¬ 
nating the connection we could set off a 
kernel panic. This wasn’t a huge issue 
as long as we made sure we discon¬ 
nected before ejecting the modem. 

Launch2Net can be purchased online 
and costs €75 
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Hot Links 

www.adobe.com.au 

Welcome back, Premiere 


Adobe video production returns to Mac 


I T seems an eternity since we were last 
considering an Adobe video editor on the 
Mac. The calendar says five years, but it 
doesn’t take a lengthy examination of 
Adobe Premiere Pro CS3 to realise that the 
last Mac version, Premiere 6.5, holds no 
resemblance to this new package at all. 
There was good reason for that program to 
lose its standing, with editing metaphors too 
archaic to withstand the power of the young 
upstart Final Cut Pro. 

This time the tables are turned — we can 
now ask if Adobe has done enough to over¬ 
come Apple’s hold on this domain. Apple 
earned its place at the top the hard way, but 
Adobe offers the seductive potential of an 
unmatched workflow for those who need to 
move their work between other Adobe appli¬ 
cations with ease. 

So to compare like for like (to sidestep the 
“Apples” joke) I’m taking a look at the array 
of tools on offer in Apple’s Final Cut Studio 
2 and Adobe’s Creative Suite 3 Production 
Premium. How do the apps compare with 
each other, and which of the differences 
offers a killer feature? The most obvious 
point is that buying either of these applica¬ 
tions on its own delivers little value (and it is 
impossible with Final Cut Pro). It is in their 
combined potential that they are each at 
their best. 

And don’t forget that Adobe Premiere Pro 
CS3 is for Intel-based machines only, it is 



not a Universal binary. (For more info on 
these Adobe apps, see Test drive this issue. 
For more info on the Apple apps, see Test 
drive last issue.) 

Final Cut Pro 6 versus 
Premiere Pro CS3. What seems like 
the core of the debate is actually less impor¬ 
tant than you might think. Has Premiere Pro 
offered enough to win its place at the table? 

It certainly is a much smoother workspace 
than you would remember from Premieres 
past. This feels like a modern editor, with 
timelines and toolsets to meet serious 
expectations — the transition from Final Cut 
will be relatively easy. But pound for pound it 
has no specific features that would make 
you choose it over Final Cut Pro. It is in 
combination that some users could be 
making the switch instantly — drag-and- 
drop timelines between Premiere Pro and 
After Effects? The ability to animate layers of 
any Photoshop image? Superior output to a 
wide range of mobile devices through 
Adobe Device Central? This open workflow 
is what Adobe is really selling here. 

If video editing is your lifeblood, Final Cut 
Studio is probably still your home. But if the 
edit is something you have to do less regu¬ 
larly, Adobe’s CS3 Production Suite may be 
the perfect option in your world of Adobe 
production tools. 

Winner: Final Cut Pro 6. Purely a question 
of incumbency. Premiere Pro CS3 just hasn’t 
done enough to make us want to make the 
move for its features alone, but real competi¬ 
tion is definitely back on the table. 

After Effects CS3 versus 
Motion 3. Motion 3 offers some impres- 
sive new features that help it close the gap 
on After Effects. Now you can work in a 
much more effective 3D space, with intuitive 
camera animation controls for working with 
your 2D effect layers. Plus very effective 
tools for stabilisation and object tracking, 
and some of the slickest templates around. 



But all this is a winner for the more casual 
motion graphics user, and After Effects has 
too much maturity and extensibility on its 
side to give up its title anytime soon. 

Winner: After Effects CS3. Motion still 
needs to overcome the chasm between it 
and what After Effects gives motion graphics 
professionals. 

Encore CS3 versus DVD 
Studio Pro 4. DVD Studio Pro 4 hasn’t 
done too much to push authoring forward, 
and here Adobe has capitalised on Apple’s 
lapse in progress. DVD Studio Pro still holds 
the title of best templates and design tools 
around for making beautiful discs very 
quickly, and while things are much the same 
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everything is turned up a notch. But this is 
still “DVD” Studio, and only some commer¬ 
cial replication methods are offered for 
producing discs in HD formats. Encore CS3, 
on the other hand, seems more serious 
about letting you publish your discs 
anywhere (sure, as long as your “anywhere” 
for HD is Blu-ray). They aren’t just talking 
discs either. Encore CS3 delivers one of the 
best video-publishing features ever to hit the 
desktop, with one-click publishing to SWF 
for web output. This means any DVD or Blu- 
ray project, with all interactivity and menus, 
can be placed onto a web site, viewable by 
anyone with Flash Player (which is 98 
percent of all web users). That is simply 
unparalleled. If the program did nothing but 
that, it would be worth the price. 

Winner: Encore CS3. While DVD Studio 
Pro 4 offers instant access to first-class DVD 
themes out of the box, Encore CS3 gives a 
more “here and now” approach to Blu-ray 
authoring. But Encore’s web publishing 
feature is the real knock out punch. 

Soundbooth CS3 versus 
Soundtrack Pro 2. Soundtrack Pro 2 
and Soundbooth are a well-matched pair of 
audio apps best suited to video professionals. 
Soundbooth is only a recent graduate of the 
Adobe Labs, but belies its age with many very 
mature features — its ability to auto-compose 
music to suit your video is a fresh arrival on 
the Mac. Soundbooth seems to have aspira¬ 
tions of wider use as an audio package, but 
right now that may be part of its downfall 
when discussed in the context of video. 
Soundtrack Pro 2 matches Soundbooth every 
step of the way, plus it delivers more tools that 
a video pro would see as unmissable. 
Surround-sound mixing is a powerful new 


element that allows for real¬ 
time freehand adjustment. 
Overall, Soundtrack works 
with video in smarter ways, 
and is better laid out for 
working as an integrated 
video-audio editor. The pool 
of content resources tailored 
to video helps give 
Soundtrack Pro its edge. 
Winner: Soundtrack 
Pro 2. Both are 
young packages, 
yet each shows itself 
to be highly accomplished. Both feature the 
advanced spectrographic tools for visual 
adjustment that will be new, and very 
welcome, to most video editors. 

But wait, there’s more: the rest 
of the Suite. What you get on top of 
these core video elements tells the story of 
the two options at hand. Final Cut Studio 2 
offers Compressor 3 for refining your 
outputs, but the massive boost on this front 
now is Color. This used to sell for more than 
$10,000 on its own, but now forms part of 
the suite and it is a stunning colour correc¬ 
tion package that will change the way most 
Mac video editors polish their work. 

Adobe’s suite, on the other hand, offers a 
who’s who of general creative software. 
Photoshop, Illustrator and Flash can hardly 
be considered extras — they prove the depth 
of creative potential this software grants every 
user. Adobe Device Central is also a broader 
approach to Apple Compressor, suiting those 
who prefer a less mathematical approach to 
their output decisions. Adobe OnLocation 
could actually be a killer feature for videogra- 
phers who want to capture 
direct to hard disk while out 
in the field. Unfortunately it is 
a Windows app, so you will 
need to run it in BootCamp 
(at least for now), but it is 
included in the Mac edition 
because it offers so much as 
a quality control system 
when you shoot in the field 
and need to be super effi¬ 
cient during the shoot. 

Winner: Final Cut 
Studio 2. This is 
perhaps the crux of 


the story. We have to choose Final Cut Studio 
because Color is by far the greatest piece of 
video software ever to turn up as a “thrown 
in” part of a video editing suite. For some, 
Photoshop could be much more important, 
but if video is the name of the game, Color 
will be one of your new best friends. 

And in conclusion ... Ourunscien- 
tific poll hasn’t really come up with a clear 
winner at three to Apple, two to Adobe, 
most as close calls. Fence sitting isn’t what 
we are here for, but it really will depend on 
your needs to decide which way to go. 

With the benefits on offer for all video 
editors from After Effects CS3 and 
Photoshop CS3 Extended, the rest of the 
equation could be a non-issue. The fact is, 
this package is priced as a winner even if 
you only need to update these two prod¬ 
ucts. If you are already a user, individual 
upgrade prices will work out a little cheaper. 
But even if you only have one package now, 
the upgrade price to CS3 Production 
Premium will give you all the software, ready 
for serious evaluation. Studios should surely 
take this route. General users on a tighter 
budget? It remains true that if you are plan¬ 
ning on buying After Effects and Photoshop, 
the CS3 Production Premium edition will be 
your best bet, opening the door for Adobe 
to win you back to its integrated suite of 
software. Grab the trial editions to take 
things for a spin. 

If you’re a hardened video editor, Final Cut 
Studio is still your domain. If you’re a more 
generalist creative, Premiere Pro CS3 could 
well be the best bet for consolidating your 
needs back into the single suite of Adobe 
products. ^ 
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I LOVE MY MAC! 

EXTRA PEACE OF MIND 

YOUR ULTIMATE PROTECTION 




+ The eSIeeve 

Not just your every day 


Anti-theft software for Mac PROTECTION ! 


Special bundle Price of $99.99 


Have you ever thought what would happen if you lost your beloved Mac? 
Wondering if-only there is a way to track it? 

Now it’s possible with Verey I, ingenious & simple software that helps keep track 
of your precious machine, globally. When stolen, Verey will start recording via a 
connected or internal video capture device (e.g. iSight) and sends an email to the 
owners predetermined email addresses. The email will contain the necessary network 
information: IP address, machine serial number, MAC Hardware Address and nearby 
wireless network, Video and Audio of the perpetrator. 


On top of the email sent, Verey I will also limit the usage of the machine by locking up the 
machine after a certain amount of time. During lock up, the machine screen will show 
details how to contact the owner and other information set by the owner. 

No subscriptions or annual fees. 


The eSIeeve originally developed by NASA to reduce the impact of excessive G-force 
that pilots and astronauts experience during take-off and re-entry. The unique feature of 
Viscoelastic Memory Foam is it’s incredible anti-shock properties. Bags made from this 
material take the shape of any object, once the weight or pressure is removed, it returns 
to its original form. Placing your valuable Apple notebook/Laptop into this foam can 

ensure a long and happy life! 


4 


Mac 

Universal 


^iworld 

Available from all major retailers :: For local resellers contact hipgizmos.com :: For more product details visit bak2u.com 
phone :: 03 9532 3300 fax :: 03 9532 3211 email :: sales@iworldaustralia.com.au web :: iworldaustralia.com.au 

























GLASS HALF FULL? 


Subscribe this 
month and 15% of 
the proceeds will 
be donated to 

World Vision 
Water Health Life 
Program. 


Your contribution will allow 







African communities access 
to clean water and sanitation. 


We can make a difference! 



World Vision 



The Hub: Best camcorders under $3000 


Macworld 


Web Images Groups News Scholar more » 
Get the most from your Mac 



Google Search I’m Feeling Lucky 


Search: the web (•) pages from Australia 

Web 


Rr.Qd»gliyib!^gftttar.eigi-frse 

Google has gone beyond search into online applications that challenge the 
might of Microsoft. Is this the future of your Office? 


Subscribe now: 
2 years $129 (save $38) or 1 year $79 


5 BuyJfre..right.S U Lff 

" AMW lab looks at portable projectors, plus we take a good close look at 
! A PP les Final Cut Studio, Epson's Stylus Pro 3800 and the iRec — a video 
— recorder for iPod. 



Enhance vour Mac experience 

Fix blurry photos before they happen, fix RAM issues, control your Keychain, 
share your computer, tame a wild mouse, clean a cluttered system and more. 


Mint 000000011 rid 


To subscribe: Tel: 1800 804 160 Online: www.niche.com.au/subscriptions 
Subscribe online and get $5.00 off and your choice of free gifts! 
Or simply fill in the subscription card on pages 34-35 or 50-51. 


252931 
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By Barrie Smith 
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Hot Links 

www.sony.com.au 

Almost as much fun as a PS3 

Cyber hybrid 

I S it a camcorder? A digicam? Confused? 
Probably! Since when could you acquire 
a digicam with a 15x Carl Zeiss zoom 
lens? Since Sony realised it could port a 
hyper-zoom lens from its camcorder range 
— along with Sony’s proven Super 
SteadyShot stabilising system. The result is 
the Cyber-shot DSC-H9, a camera with a 
35mm SLR equivalent lens range of 31-465 
mm. You get a digital SLR look-alike with a 
zoom of such a power that is unavailable 
even on true dSLRs. 

The eight-megapixel capture will lead to 
large 37x28 cm prints. Then, if you’re into 
slide shows on the home telly, you can shoot 
pictures in the camera’s 16:9 wide screen 
format and show them on a genuine full res 
1920x1080 pixel HD set. You can enjoy the 
maximum quality from this resolution by 


Hub. 


connecting the camera to the HD television 
via an optional ($69) component cable. 

Oddly, the camera can also shoot video 
clips, but restricted to 4:3 ratio 640x480 
pixels in size at 30 fps. Probably Sony 
wanted to leave the 1920x1080 HD video 
slice of the market to its dedicated HD 
camcorders. 

The H9 is feature-rich, sporting a speed 
grip at one edge, a turret finder on top and a 
large rear 7.5 cm LCD screen that swings 
away from the camera body and tilts verti¬ 
cally through 180 degrees. 

Exposure options include auto, Program 
AE, shutter and aperture priority and manual 
plus a collection of scene modes for sports, 
twilight and other challenges. Complete 
darkness is no problem, thanks to an 
infrared Night Shot capability. 


051 



Group shots of up to eight people are 
handled with precision, thanks to Sony’s first 
implementation of a face detection mode that 
fine-tunes exposure, focus and white balance. 

One of the best ways to shoot “wild” 
subjects like kids, sports and animals is to fire 
off a run of shots to give you a chance of at 
least one frame being OK. Impressively, this 
camera can fire off 100 full res shots at 2.2 fps. 

Normally, such a wide zooming lens could 
suffer from distortion: the good news is that 
there is a small amount of barrel distortion at 
the zoom’s wide end — but almost no 
pincushion distortion at the tele end. 

The H9’s stabiliser works superbly and 
enables capture of top quality shots. It retails 
for $799, and for more info you can contact 
Sony on 1300 720 071. ^ 
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Hot Links 

www.olympus.com.au 

Camera mount 

Lightweight heavyweight 

T HE Olympus E-410 is a light (body weight only 

375 grams), compact, fully-featured digital SLR that will 
ring quite a few bells for those hanging off on the 
purchase of a camera at this level. 

You can pick up “the world’s smallest dSLR” with a pair of 14- 
42 mm and 40-150 mm zooms for an official price of $1599 or, if 
you deal with e-retailers, about $300 less. 

The E-410 wins on quite a few fronts: it conforms to the Four 
Thirds lens system, opening doors to other makers’ lenses; its 
excellent stabiliser relies on a shifting image sensor to cancel out 
camera shake — no matter what lens you have fitted; each time 
you power up the camera a thin filter glass in front of the sensor 
vibrates at high frequency and shakes dust particles away; there 
are viewing options of an optical viewfinder on top of the camera 
or a rear LCD screen presenting a live view of the scene before 
you shoot — a facility still rare in dSLRs. 

And there’s more. Even with the 40-150 mm tele lens fitted the 
camera is comfortably balanced in the hand; you can load 


CompactFlash or SD cards into the camera 
as well as Microdrive media. The E-410 
saves shots to memory in RAW format 
as well as JPEG — plus the combined 
option of an RAW+JPEG save. 

In terms of exposure options you 
choose from Program AE, shutter or 
aperture priority as well as manual. 
Photographers who like challenging situations 
will enjoy the camera’s ability to shoot high or low 
key scenes by choosing Hi-Spot or SH metering. Easy options 
are on the menu too: there are 20 different scene modes that will 
handle most situations. 

There is direct dial access to scene modes like portrait, night 
plus portrait, sports, landscape and macro. Then there are 20 
different scene modes in the LCD menu: fireworks, sunsets, 
beach/snow, high or low key scenes and more. 

Focusing is a strong point, including single frame AF, contin¬ 
uous AF and manual focusing, and flash is unusually lavish: 
aside from the normal choices of auto, flash forced and off there 
are the options of synch on the first or second shutter pass for 
moving night lights. A manual override adjusts the flash output 
to 1/16 or 1/64 normal brightness. 

If you’re looking for dSLR quality images, the E-410 could be 
your best bet. Call Olympus on 1300 659 678 or see “Hot links”. ^ 
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Hot Links 

www.pixingo.com 

PhotoFirst 1.1 

Getting results 

I F you own a fully-rigged version of 
Photoshop you may be wondering why 
you need to look around for add-ons. 
Well, sometimes Photoshop is overweight 
and too complex to handle some images — 
and at other times Adobe’s favourite child 
can’t really do justice to the chores needed. 
In another aspect, perhaps a copy of 
Photoshop Elements and PhotoFirst could 
be the answer to semi-pro needs. 

© 

Hot Unks 

www.colorpilot.com/ 

Colour on autopilot 


PhotoFirst is claimed to be "photographer 
focused" with each feature set designed to 
help photographers output the highest 
quality images in far less time. It also 
supports 24 camera model RAW file formats, 
including Canon’s ID, Nikon’s D70, the 
Olympus E-1 and Sigma’s SD10. 

In the actual file handling chores the 
application offers: full ICC colour 
management; key commands; working time 
display in status bar; automated batch RAW 
conversion; digital Light Table view filters; 
individual photo toolbars; full support of 8- 
and 16-bit images; import and export of 
Photoshop curves; creation of proof sheets; 
watermarking and lots more. It costs 
$US125 and is available online. y 


Contact! 

C OLOR PILOT is a program for enhancing images, fixing flaws and restoring what 
you consider the "original” colours. The principle behind the software is simple: if 
there is any colour distortion, tell the program which colour should replace it. You 
pick the colour sample from the application's collection or even from other photographs. 
Luckily, for many people, the application demands no prior knowledge of colour theory. The 
collection samples include grass, sky, skin, etc. You can maintain this collection to your own 
tastes, add new colours and folders or delete colour samples you don’t need. There’s even 
a children’s version for the younger image dabbler. 

This one worked as promised, kicked up dull grasslands, brightened skies and so on. I 
could only criticise it on the grounds of its Help file being a touch minimal. It’ll set you back 
$US29.95 and there’s a full trial version available. y 
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Hot Unks 

www.trulyphotomagic.com 

Abracadabra 

Quick fix 

I NTENDED as a repair application, I 
found that Shortcut PhotoClean has a 
few “un-trumpetted” talents. 

Basically it can auto-correct discol¬ 
orations, repair damaged images, 
remove unwanted scanning or JPEG arte¬ 
facts, restore detail and focus, plus quite 
a bit more. 

The operative GUI is powerful. An 
example I began with was a kid’s ride, a 
spherical clown’s face. Using the Lens 
Correction filter I could adjust the linearity 
of the image horizontally and vertically, 
the strength of that correction as well as 
its curvature. For the correction of lens 
aberrations the software could be a 
godsend but in my case the result was 
purposely over-powering and could 
create some wonderful distortion effects. 

Less spectacular but arguably more 
generally useful was the Colorboost filter. 

It effected some very subtle colour 
correction to an otherwise dull image of 
mine, one that needed to "pop” in colour 
to be useable. Colorboost did exactly this 
in a flash. For $US49 (see “Hot links”) it’s 
worth every penny and more. y 
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Hot Links 

www.lightcrafts.com 

A dimension not only of sight and sound, but of mind ... 

Get into the Zone 

A DOBE could learn a lot from the LightZone interface — it 
is both stylish and lucid. LightZone can edit RAW files in 
a non-destructive manner — just like JPEG, DNG and 
TIFF — and apply integrated noise reduction for high ISO shot 
images. The image analysis tools can be applied to the whole 
picture but the access to unlimited layers and masks offers even 
more fine-tuning ability. 

Pricing starts at $US99.95 and heads upwards, depending on 
what components you grab, but a 30-day trial lets you get a 
taste. Pretty impressively 


Touch of art 

S OME of you purists may want to look away at this point as I 
mention PhotoArtist 1.2.4 promises to “turn your photos into 
beautiful artworks.” Ho hum you say. 

In reality, there are all too few applications out there which are 
genuine fun, easy to use and, in the right hands, genuine tools to 
transform mundane pictures into eye-grabbing artworks. 

The filters on tape include aquarel, sketch, cartoonify, impres¬ 
sionism, oil painting, watercolour, crayon, paper drawing etc. 

Similar to Photoshop’s box of filters, you say? Yup. 

This obviously is for non-Photoshop owners. It’s $C49 (that’s 
Canadian dollars), y 

© 

Hot Unks 

www.benvista.com 

If only Picasso had used this ... 
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By David Holloway 
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Hot Unks 

www.paulmac.com.au 

www.thedissociatives.com/ 

Check it out 


Pro File: Paul Mac 


AUL MAC is a Sydney-based musician 
who gets around. Aside from his highly 
successful solo career and history as half 
of Itch-E and Scratch-E (aka Boo Boo and Mace!), 
Paul Mac is also part of The Dissociatives with 
Daniel Johns, regular keyboard player for 
Silverchair and in-demand composer for film and 
TV Paul is a self-proclaimed “moron” on technical 
specs, more concerned with using his MacBook 
Pro to create music — lots of it. 

AMW: How do you approach composing and 
recording a song? 

Paul Mac: The most recent example was a fun 
one. I had to write a song for an Australian film 
that’s about to happen. I had a week to do it but I 
was also on tour at the time. I quickly sat down at 
my piano at home and whipped up a chord 
progression that I liked and remembered it then 
next time I took my laptop and I was in Adelaide 
and I just pulled up a piano sound and wrote the 
chord progression in. I then pulled up a bad drum 
kit and whacked the beat out and put what the 
shape of the song was and worked it all out. And 
then when I got home, went to a big studio and 



replaced the drums, replaced the synth bass and 
replaced the piano. That’s more the song-based 
stuff. At the moment I’m having a more techno 
phase I think and I’ll often just go for a walk for an 
hour or a motorbike ride and a bass line will come 
to me and then it’s just pull out the laptop and 
quickly get the idea in before it disappears. And 
then that leads to a melody line and then I write 
words, then I find a vocalist and build it from there. 

AMW : What audio software do you use? 

Paul Mac: Logic is my preferred program for 
creation and recording. For me it’s a better thing 
for creation. Pro Tools is probably a superior 
program for proper audio “everything” but Logic is 
better for coming up with ideas and creating 
sounds. Plus, it’s just one of those things where 
I’ve been using it for so long. I like where it’s 
evolved, it’s a really good program — it suits me. 

AMW: Are you an audio loop sort of guy or do 
you use a bit of MIDI? 

Paul Mac: Definitely MIDI. I try not to use loops 
and I try not to use [sound] libraries to be honest, 
because there’s the risk you’ll use some loop 
that’s important to your track then later on 
someone else uses it and it gets a bit generic. 
Having said that, it’s really good for a quick 
sketchpad or you just need something small. I 
make my own sounds and samples. I’ve still got 
millions of outboard synthesisers that I prefer to 
use than just plugins. There’s something about 
the hands-on feel with a physical piece of gear 
that you can’t get with a plugin. 

AMW: What are the common pitfalls in 
making electronic music that you’d advise 
newer musicians to avoid? 

Paul Mac: Trying to sound like anyone else. I've 
always tried to have the headspace of "I wish I 
could write a track as innovative as that one”. A lot 
of musicians think “I want to write a track that 
sounds like that one” and then suddenly you’ve 
got ten tracks that sound like that one and then 
you’ve got a genre (laughs). For me it’s always 
been to try and create a genre rather than to fall 


into one. It’s pretty arrogant (laughs) but it’s a good 
idea to strive for. 

AMW: Speaking of genres, how would you 
describe your music? 

Paul Mac: Emotive, soulful, electronic... funki¬ 
ness (laughs). It’s got to move your hips, your 
heart and your head. 

AMW What Mac software couldn’t you live 
without? 

Paul Mac: Mainly iTunes. That’s my kind of saviour, 
being able to take your whole collection around 
the world. When I’m in a hotel the first thing I do is 
pull out the docking station and put the iPod in. I’m 
a bit of a moron when it comes to computers, I 
don’t fully explore everything. Someone set up 
iChat last week and it was the first time I’d ever 
used it and it’s been around forever. 

AMW: What keeps you passionate about the 
work you do and what excites you about the 
future? 

Paul Mac: I’m one of those people who don’t 
have a choice to be honest. When I was a 
teenager I just knew that this was the only thing in 
the world I wanted to do. Fortunately, I’ve 
somehow made a living out of that. It’s just been 
this passion that has never gone away—it’s just 
what I love doing the most. Making music, 
listening to music and coming up with new ideas 
for music. Therefore in the future, I like doing as 
many different things as I can, from Itch-E and 
Scratch-E to The Dissociatives. Working with 
different people and learning more about what 
music can be. Van Dyke Parks came up with a 
quote “a good piece of music is a series of wise 
decisions”. It’s really true because it extends to 
even if you have [poor quality] gear and you’ve got 
a really small computer with limited tracks, you can 
still commit to an idea and bounce it down and go 
further. It’s like what The Beatles did with 4-track 
tape machines. It’s not the gear you’ve got, it’s 
making a decision that is good and sticking with it 
and building on top of that. So a piece in the end 
becomes a series of really good decisions. ^ 
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Apple and education in Australia. 


By Martin Levins. 


We don't teach Maths 

W OULD you be happy as a teacher if your students demon¬ 
strated creative thinking, the construction of knowledge, 
and developed innovative products and processes using 
technology? What if they did this by applying existing knowledge to 
generate new ideas, products, or processes; created original works 
as a means of personal or group expression; used models and simu¬ 
lations to explore complex systems and issues and also identified 
trends and forecast possibilities? 

These are the newly added aims of the International Society for 
Technology in Education (ISTE) although the philosophy behind them 
has had over a thirty-year history. You may recognise some names in 
that history: Jean Piaget, Lev Vygotsky, then Seymour Papert, 
who, with Alan Kay, designed the computer programs 
Logo and Smalltalk respectively. 

Alan Kay was the keynote speaker at the recent 
Educomm conference, where he made a lot 
of the scientist Giordano Bruno (1548-1600), 
who was burned at the stake because he 
raised questions about the Church’s teach¬ 
ings by relying on measurements rather than 
hearsay. Kay noted that a lot of what our 
students face is filtered hearsay. 

He believes a lot of current curriculum as being 
the equivalent of “air guitar” rather than real guitar. 

Classroom experiences are essentially not “doing it”. Even 
though government testing may indicate an increase in student ability 
over the years, it is referenced to irrelevant benchmarks based on 
recall of knowledge, not “doing it”. Science may now consider exper¬ 
imentation as important but kids rarely do a real experiment; lab work 
is mostly performed to confirm existing knowledge and any departure 
from the expected outcome is attributed to a "bad experiment”! 

In other words, lip service to true Science. Instead of the student 
investigating a relationship between current and voltage, it’s the 
straight line confirming Ohm’s work that they are expected to achieve. 

Maths doesn’t fare much better. I don’t believe that we teach 
Mathematics in Australian schools — we teach Arithmetic. I know 
(some) teachers have moved on from the “do the exercises A through 
to J and check the answer in the back of the book” approach, but 
rarely do relationships get truly explored. Rarely does the beauty that 
is Mathematics get to show through the bulky clothing of cramming 
as much “Maths” as possible into a curriculum. 

And it doesn’t make sense. Mathematics texts tell us that “x” is a vari¬ 
able, then ask the student to solve an equation such as 4x = 16, 
making x equal to 4 which is a constant. 
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Hot Links 

center.uoregon.edu/ISTE/NECC2007 

The 2007 conference website and pointers to planing for 2008 

cnets.iste.org 

The National Educational Technology Standards (NETS) Project is an ongoing 
initiative of the International Society for Technology in Education 

educomm.educatorsportal.com 

Educomm is an annual conference in association with the much larger 
Infocomm expo. 

www.constructivistconsortium.org 

A group of innovative software companies get together to celebrate construc¬ 
tivist philosophy. 


Consider the alternative: using Papert’s Logo for a student to investigate 
what happens when a variable is used to describe motion, for a student 
to understand “circleness” rather than learn the equation for a circle. 

Kay demonstrated this alternative with work by year one students 
who essentially derived second-order differential equations by inves¬ 
tigating motion to build a true understanding. 

The challenge for teachers, he says is to find situations with rela¬ 
tionships that can form useful explorations by children. This doesn’t 
seem to be taught in pre-service courses. 

At the National Education Computing Conference 
(NECC) in Atlanta, held shortly after Educomm, my 
benchmark for current education philosophy has 
been the number of people at the Classroom 
Jeopardy expo stand. Here contestants vie for t-shirts 
and other trinkets by answering game show style 
questions. From a central, huge booth holding 
60 people, this has shrunk by a factor of ten. 
The US government’s “No Child Left Behind” 
Act, which, by its very nature, mandated rote 
learning, is beginning to lose whatever currency it had. 
Just before NECC, I was treated to the “Constructivist 
Consortium Celebration” workshop at the Atlanta botanical 
gardens. 

Under the direction of the District Administrator’s Gary Stager, 
Generation YES, LSCI, Tech4Learning, SchoolKit, Inspiration and 
Fablevision all came together. 

The organisation of the day was simple: take a hundred education¬ 
alists, with laptops and cameras, add some open-ended software that 
encourages play and creative expression and stir. 

The conversation swung rapidly to the feeling that the educational 
winds were changing, and the announcement of ISTE’s new standards 
at NECC further inflated the windsock. 

I hope that we can reman focussed, and not distracted by the 
supposed silver bullets — “the next big things” such as Web 3.0 and 
interactive whiteboards — and can sustain a balance between shiny 
stuff and what we’re actually there for. 

ISTE has published a call for participation at NECC 2008 in San 
Antonio. An online form will be available on the web site by September 
5 and the deadline for submission is October 3, 2007. 

I’d love to see you there. Maybe we could demonstrate some Maths 
teaching? ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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By Kirk McElhearn 


Hot Links 

www.devon-technologies.com/products/freeware/services.html 

WordService 

paulgorman.org/software/NanoCount/ 

NanoCount 

www.nisus.com/Thesaurus/ 

Nisus Thesaurus 

wordnet.princeton.edu/ 

WordNet 

Get more from 05X's free text editor 


Flex TextEdit's powers 

E VERYONE writes. Whether you draft reports, make grocery lists, or author scholarly 
works, the tool you use for text may be the most important program on your Mac. 
Some people need a full-featured word processor, such as Microsoft Word, espe¬ 
cially if they use advanced features like revision tracking, comments, or footnotes. But you 
already have a capable word processor that might fit your needs — Mac OS X’s TextEdit. 
Here are some of the surprisingly advanced things it can do. 



Work with Word Files, if you 

receive Word files from colleagues or 
friends, and you don’t own Microsoft’s 
ubiquitous word processor, TextEdit makes 
it possible for you to open and in many 
cases edit those documents. Since OS X 
10.3, TextEdit has been able to open and 
save documents in Word (.doc) format. The 
version that comes with OS X 10.4 can 
also handle Word XML (.xml) format. 

When you open a Word document in 
TextEdit, you will see text, and even 
tables, with their original formatting. 
However, TextEdit won’t display 
graphics, footnotes, endnotes, headers, 
or footers (see the illustrations “From 
Word to TextEdit”). It won’t display 
tracked changes, but it will show 
comments at the end of the document. 
And if the document contains a table of 
contents or any other linked or 
repeating text that uses Word’s field 
codes, you will see some strange 
numbers and letters in the text (for 
example, PAGEREF _Toclll53167 \h 6). 

When you’re done working on a docu¬ 
ment, select File: Save and choose from 
the options in the File Format pop-up 
menu. Word Format is compatible with 
Word 2004 and earlier on the Mac, and 
Word 2003 and earlier on Windows. 
Word XML Format is compatible with 


Word 2007 for Windows or later. Your 
best bet is often the Rich Text Format 
(RTF) option, which almost any word 
processor can read. 

Create tables. Say you want to 
make a list of items you’re selling on 
eBay, showing their names, conditions, 
and prices, as well as some notes for 
each item. You could format this infor¬ 
mation with tabs, but it won’t look 
perfect, since tabs can float around 
when you edit the text. A table ensures 
that each section stays in place, making 
the text easier to read and edit. No 
problem: TextEdit does tables, too. 

Choose the Format: Text: Table 
command to display the Table palette. 
Use this tool to determine the number of 


rows and columns, as well as the align¬ 
ment of text and its position within a 
cell. You can also set border colours and 
pick coloured backgrounds for the entire 
table or for individual cells (see the 
screenshot “Uncover the Table tool”). 

If you select multiple cells, you can 
merge them (creating a single cell from 
two other cells, for instance) or split 
them (if you have previously merged 
them). You can also nest tables - that is, 
add a table within a table cell. Once 
you’ve created your table, just click 
inside a cell and start typing; you can 
format text within each cell as you like. 

Make formatted lists. Lists keep 
you on track. Whether your list is a 
breakdown of the day’s tasks or the 
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From Word to TextEdit. When you open a Microsoft Word document A in TextEdit, you’ll find that 
most text formatting remains, while graphics and page numbering get lost in translation B. 


chapters of a book, special formatting 
can make it easier to scan by organising 
items and subitems. TextEdit offers 
several automatic list formats, and you 
can also create custom prefixes, suffixes, 
and more. 

First, make sure you’re in Rich Text 
mode. Choose the Format menu; if you 


see Make Plain Text in that menu, then 
you’re in Rich Text mode. If not, choose 
Make Rich Text, or press 3£-shift-T. If 
you don’t see a ruler at the top of the 
TextEdit window, press 3€-R. 

This ruler contains several pop-up 
menus, including Styles, Spacing, and 
Lists. The Lists menu lets you choose 


from a number of list prefixes - letters, 
numbers, bullets, dashes, and more. 
Choose one of these and start typing, or 
choose Other to set your own prefixes. 

When you reach the end of an item, 
press return and type the next item. 
You’ll see that each line adopts the 
formatting you selected. What’s more, if 
you chose letters or numbers as prefixes, 
they will increment with each new line. 
To turn off list formatting, press return 
twice at the end of a line; this returns 
you to normal text mode. 

Find what you need. TextEdit, like 
all text editors and word processors, has 
a Find function that lets you search for 
and replace text. This is useful, for 
example, if you need to replace every 
instance of the word email in your 
document with e-mail. Press 
A Command A -F to display the Find dialog 
box, enter the text you’re seeking, enter 
a replacement, and then click on 
Replace All to substitute one word or 
phrase for another. This dialog box also 
has some hidden functions. 

For instance, what if you just want to 
see all occurrences of your search string? 
Hold down the control key, and the 
Replace All button changes to Select All. 
Click on this button, and TextEdit will 
highlight every occurrence of the text. 

You can also use the Find box to find 
and replace text within a selection. If 
you want to replace all occurrences of a 
certain word in one or two paragraphs, 
for example, select those paragraphs. 
Then, in the Find box, enter your text 
strings in the search and replace fields. 
Hold down the option key, and the 
Replace All button changes to In 
Selection. Click on that button, and the 
find operation will look through only 
the selected text. 

Work with styles. Styles make 
document formatting more consistent, 
streamline the process of tweaking your 
text’s look, and make it easy to update 
formatting. Use the Styles menu on the 
ruler to put styles into action in your 
TextEdit documents. 

The Styles menu contains some basic 
character styles, such as Bold, Italic, and 



Whether you’re reading, composing, or searching messages, e-mail dominates the 
typical workday. These tips can make dealing with Apple’s Mail (bundled with Mac 
OS X 10.4) a little easier. 

Looking for all the messages from a particular e-mail address? It’s not 
necessary to type or copy and paste the address into the search field — just drag a 
message from that person into the search field. When you do, Mail automatically 
extracts the address and starts the search as soon as you release your mouse button. 

You’re not limited to looking only for messages from the chosen e-mail address. Mail 
remembers which settings you used the last time you searched (for example, Entire 
Message, From, To, or Subject). When your results appear, take a quick look at which 
button is selected above the message list and click on a different one if necessary. 

When you’re reading a message, hover the cursor over the 
address or contact name to reveal a small white triangle. Click on this to access a 
pop-up menu full of helpful options. Choices include Create New Smart Mailbox, 
Spotlight e-mail address (to find all messages received from and sent to a particular 
address), Add To Address Book (to add the addressee to your contacts), and more. 

Mail simplifies addressing your e-mail messages by auto- 
completing some addresses for you. But what if Mail keeps putting in an old one? 
Choose Window: Previous Recipients to see a list of ail the addresses to whom 
you’ve sent e-mail messages. Select the ones you’d like to remove, and click on the 
Remove From List button. The selected addresses should no longer appear when 
you begin typing an e-mail address. — Christopher Breen and Rob Griffiths 
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Shadowed - but you can do much more 
complex formatting with paragraph 
styles, which contain font, formatting, 
alignment, and line-spacing informa¬ 
tion. For example, you needn’t fuss over 
formatting addresses each time you 
write a formal letter - just make a style 
with all the settings and apply it when¬ 
ever you need it. 

To create a style, you format a para¬ 
graph, select its text, and then choose 
Other from the Styles menu. Select Add 
To Favorites; then, in the sheet that 
appears, enter a name and choose from 
a couple of other options. If you select 
Include The Font As Part Of The Style, 
your new style will apply the font along 
with the character style, alignment, and 
spacing. Selecting the Include The Ruler 
As Part Of The Style option will save 
tabs and margins along with your 
formatting. In most cases, you’ll want to 
select both options. Once you’ve added a 
style, it will appear in your Styles menu. 
Just select some text and choose the 
style to apply the formatting. 

Select exactly what you want. 

Do you need to italicise a bunch of non- 
consecutive words? Double-click on a 
word to select it, and then hold down 
the key and double-click on another 
word. This highlights the two words, no 
matter where they are. You can do the 
same thing with longer chunks of text 
by clicking and dragging; select one 
sentence here and another there, and 
then apply any formatting you want. 

Another trick is to select a rectangular 
area - this is useful if you want to 
select one column of a table or a tabbed 
list, or if you’d like to remove a column 
of angle brackets (>) in text you pasted 
from an e-mail message. 

To do this, hold down the option key 
and drag around the area you want to 
select; this highlights the text within 
that area. 

Include active hyperlinks. Active 

hyperlinks in documents provide a real 
convenience. You don’t have to copy 
and paste these addresses into your 
browser to see the web page; just click 
on them and they open. 


To create an active hyperlink, type the 
name of a web page, select it, and 
choose Format: Text: Link. Type in the 
URL, and then click on OK. To edit or 
remove the URL later, control-click on 
the link and select Edit Link, and then 
change or delete the link in the sheet 
and click on OK. Note that you can also 
use this contextual menu to open a 
URL quickly even when it’s not an 
active link. (It must be a complete URL 
— http://www.apple.com/au, for 
example.) Select the address, control- 
click on it, and from the menu choose 
Open URL. 


Autocomplete complex words. 

Have you forgotten how to spell 
sesquipedalian? Rather than going to a 
dictionary to look it up, just start typing 
the beginning of the word (sesq, for 
example) and then press the escape key. 
TextEdit displays a pop-up menu 
showing all the words that begin with 
those letters in the built-in OS X dictio¬ 
nary. You can use the up- or down-arrow 
keys to navigate the list, and then press 
return or tab to have TextEdit complete 
the word. Type as many letters as you 
can at the beginning of a word to get the 
shortest possible list of choices. 


Great TextEdit add-ons 

While TextEdit is certainly more powerful than most people realise, it may not have 
every feature you want. Here are some tools that can fill the gap. 

TextEdit’s text-manipulation features do not include such niceties as 
the ability to quickly capitalise entire words, replace straight quotation marks with 
curly ones, sort paragraphs, remove line breaks, and more. Fortunately, Devon 
Technologies’ free WordService (see “Hot links”) adds a slew of text-tweaking 
features to the OS X Services menu (TextEdit: Services). 

Use this menu (or keyboard shortcuts) to insert dates in any of several formats, 
indent text, or trim line endings in files that have extra spaces (these often show up in 
text from e-mail messages). 

Whether you need to tally your word count for a class assignment or for 
National Novel Writing Month, TextEdit’s lack of a word-count feature can be a pain. 
Paul Gorman’s free NanoCount (see “Hot links”) fills the void by providing a small 
floating window that regularly updates the word count of your frontmost TextEdit 
document. You can even set a target word count, and a progress bar will show how 
close you are to your goal. 

The free Nisus Thesaurus (see “Hot links”) for OS X 10.3.9 and later, 
from Nisus Software, gives you a multitude of ways to find the right word. Open it as a 
stand-alone application, or just select a word and access the tool through the Services 
menu (TextEdit: Services: Nisus Thesaurus). Instead of offering only synonyms and 
antonyms, Nisus Thesaurus gives you the option to see words that are similar to or the 
opposite of, or more general or more specific than, your word. You can also look at 
words that your word forms a part of (for example, bed and bedstead), and more. Built 
around the WordNet database (see “Hot links”) and containing more than 120,000 
words, this tool offers unique ways of finding the mot juste. 
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My Current Ebay Items 


Item 

Condition 

Price 

Sold? 

R« ,ir «d Breryer Model Horse 
(Misty No. 20) 

Good (Soma light scratches 
on hooves) 

$20 

m\ 

Retired Breyer Model horse 
(original Block Stallion No. 
SOI) 

Excellent 

$30 


Special Edition gfeyer 

Model horse (Factory 
Unpointed Belgian 86) 

Excellent 

$150 


Grateful Dead Dead head 
Skull Basketball (Rare) 

Good (some scuffing) 

$25 






5 Table 

Rows 


Columns 

S l '~hcst Table 


Alignment 
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Cell Border 

i : p> 

m 

Cell Background 


None D 



Uncover the Table tool. 
It is possible to create 
tables in TextEdit if you 
know where to look. Select 
the Format: Text: Table 
menu item to access all the 
options. 
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By Giles Turnbull 
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Hot Links 

earth.google.com 

Google Earth 

sketchup.google.com 

SketchUp 

sketchup.google.com/3dwarehouse 

3D Warehouse 

earthlingsoft.net/Earth%20Addresser/ 

Earth Addresser 

www.barnabu.co.uk/live-global-clouds-for-google-earth 

Live Global Clouds 
www.davidrumsey.com 

Historical maps (unfortunately none of Australia) 

Put yourself on the mop 


At home in Google Earth 


C HANCES are you already know about Google Earth: it’s the program that lets you 
zoom in on almost any spot on the planet, with a remarkable level of detail. But it can 
do a lot more than simply let you see what your house looks like from space. 
Because it’s a Google product, Google Earth is integrated with other Google products 
and services. One of the coolest things you can do with that integration is build a 3D 
model of your own house in SketchUp, Google’s 3D design tool, and place it in a Google 
Earth map; you can then share that map with other people via e-mail. 


Make a 3D model. Using SketchUp’s 
Push/Pull tool, you turn a 2D rectangle into a 
3D structure. 



Building a home. If you don’t have 
a copy of Google Earth yet, you can 
download it for free (see “Hot links”). 
Once you’ve installed it, go to Google 
Earth: Preferences: 3D View; then make 
sure that the Elevation Exaggeration 
setting is 1, and that the Detail Area 
setting is Medium or Large. 

That done, zoom in on your property 
by typing your street address into the 
search field. Zoom in as close as you 
can; make sure that you have a clear 
view of your land, and that the view 
fills the Google Earth window comfort¬ 
ably. Using the attitude-adjustment tool 
in the upper right corner of the image, 
adjust the view of your house to be as 
perfectly vertical as possible. 

Now switch to SketchUp. (If you 
haven’t already, you can download it for 
free also - see “Hot links”.) If you didn’t 
run the basic tutorial that opens when 
you first launch the program, you 
should - the program takes some 
getting used to. The basic idea is that 
you build 3D models by stretching and 
pulling on simple 2D shapes. Draw a 
square, for example, then grab its centre 
and pull it up into a cube. Using that 


technique, you can (with a little prac¬ 
tice) build almost any shape. 

Assuming you’ve developed some 
familiarity with SketchUp, open a new 
model, and then select Tools: Google 
Earth: Get Current View. SketchUp will 
import a black-and-white copy of what 
Google Earth is currently displaying. This 
black-and-white image will serve as the 
template for the model of your home. 

Use the Line or Rectangle tool to draw 
an outline that matches the outline of 
your house on the ground. You can then 


use the Push/Pull tool to drag the 
outline upward, turning it into a 3D box. 
From there, you can subtract and 
expand the surfaces of your rough 
model until it conforms to the contours 
of your house. 

The more you work with SketchUp’s 
tools, the faster all this will get. (If you 
experience odd on-screen artefacts as 
you draw, go to Preferences: Open GL 
and turn off the Use Hardware 
Acceleration option.) Once your outline 
is done, you can add details, exteriors, 
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textures, and materials. If you find your¬ 
self struggling to get your model right 
(or you just don’t have time), try down¬ 
loading a ready-made design from the 
Google 3D Warehouse (see “Hot links”). 
There, you’ll find everything from simple 
homes to elaborate skyscrapers. You can 
then edit that model to your liking. 

YOU are here. When you’re happy 
with your model, it’s time to place it on 
a map. In SketchUp, select Tools: Google 
Earth: Place Model. You should be auto¬ 
matically switched to Google Earth, 
which should be displaying your model 
in the right place. If the model is 
oriented the wrong way, return to 
SketchUp and use the Rotate tool to get 
it facing the right direction; again, you 
can use the original image you imported 
from Google Earth as your guide. 

Once your model has been imported 
into Google Earth, you should see it 
listed in the Places section of the 
sidebar, in the Temporary Places subcat¬ 
egory. Right-click on its name to make 
changes. In particular, the Get Info 
option will summon a dialog box where 
you can edit the model’s name and 
description; Save To My Places moves 
the model from the Temporary Places 
subcategory to your permanent Places 
list, so you can easily return to it 
another time. 


Open house. Your model now exists 
in two places: The original 3D model is 
in SketchUp, and the newly placed copy 
of it is in Google Earth. You can export 
and share either one. 

To export the model from SketchUp, 
choose File: Export: 3D Model. This will 
generate a .kmz file that’s compatible 
with Google Earth; you can send this 
file to whomever you wish. As long as 
recipients have Google Earth, they’ll be 
able to double-click on the .kmz file to 
launch Google Earth and zoom right in 
on your model, correctly placed on a 
map. To export the model from Google 
Earth, select File: Save: Save Place As, 
and then save it as a .kmz file. 

Another cool way to share models is 
via the Google Earth Community Layer. 
There’s a thriving online community of 
3D-model builders who add their digital 
constructions to Google’s database. 
Models shared here will appear automat¬ 
ically for all Google Earth users who 
enable this layer. To add one of your 
models (say, of a public landmark or 
another notable building), right-click (or 
control-click) on it in the Places panel 
and select Share/Post. This will open a 
posting wizard in your browser. Be sure 
to read the terms and conditions, and 

Save your model on a map. Once you’ve 
placed your SketchUp model in Google Earth, you 
can save it for later viewing in your Places list. 





_ O Tour 
~ "'Model 
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always use the search function first to 
make sure you’re not duplicating a 
model someone else has already made. ^ 


Google Earth was designed to accept 
data from third parties, which means 
that lots of ingenious developers have 
been building their own Google 
Earth-linked add-ons. These are 
among my favourites: 

Earth Addresser, a clever tool by 
earthlingsoft (see “Hot links”), looks 
up all of the addresses in your 
Address Book, figures out where they 
should appear on Google Earth, and 
then spits out a .kmz file that you can 
share with others. The developers 
acknowledge that you might want to 
consider the privacy issues of using 
Earth Addresser, since it involves 
sending all (or some) of your contacts’ 
details off to Google, unencrypted. 

Live Global Clouds (see “Hot links”) 
is a very cool Google Earth add-on 
that displays nearly real-time weather 
data (it’s delayed by a few hours). 

Just download it, select File: Open, 
and choose that file; this should add it 
to your Places list. 

You can view selections from the 
David Rumsey Historical Map 
Collection (see “Hot links”) as overlays 
within Google Earth. In the View 
section of the sidebar, select All Layers 
from the drop-down menu. Next, open 
the Featured Content subsection; then 
open the Rumsey Historical Maps 
section within that. Select a map from 
the list. You don’t get the same detail 
that modern satellite imaging brings, 
but it’s fascinating to step back in time 
and see how some significant areas 
once looked (unfortunately at the time 
of writing there were no Australia- 
specific maps in the collection, but 
there are some historical world maps 
that will be of interest). If you have 
time, you should poke around in the 
Featured Content layer; there’s plenty 
of fascinating stuff in there. 
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By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 


Each month, STM (02 8338 0222) 
gives an Evolution backpack 
valued at $150 to the Australian 
Macworld reader who sends in the 
most intriguing Help folder query. 

Evolution is the next level in 
laptop protection, presented in a 
comfortable, easy to use backpack 
large enough to accommodate a 
15-inch laptop. 

This is the first laptop bag that 
completely hides your laptop. Open 
the bag and you can't see it in 
there. The concealed laptop 
compartment looks like an inside 
wall of the bag, and the suspended 
foam cell provides protection on all 
sides. Not only does Evolution 
protect your laptop from the 
elements, but also from thieves — 
because nobody will know you're 
carrying a laptop except you. 

Like most STM bags, Evolution 
has waterproof zippers, but STM 
has added a built-in rain cover for 
your bag and reflective accents to 
provide even greater protection. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Evolution 
backpack. All queries and 
solutions are the sole property of 
Niche Media. * 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 
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Hot Unks 

dougscripts.com/itunes/scripts/ss.php?sp=synchipoditunesdata 

Make iPod play counts reflect in iTunes 

en.wikipedia.org/wiki/Carbon_paper 

Everything you wanted to know about carbon paper, but didn’t 

en.wikipedia.org/wiki/Carbon_copy 

You can’t say no to Cc: 

en.wikipedia.org/wiki/Blind_carbon_copy 

Leading the blind 

www.us-cert.gov/cas/tips/ST04-008.html 

Computer Emergency Readiness Team 


Count on it 



■ Is there any way to set up 
your iPod or iTunes so that 
playing a song on the iPod is 
a “play count” in iTunes? 
Some sites talk about 
complicated workarounds, 
which are mainly manual 
counting solutions. I wanted 
to create a playlist that 
consisted of least-played 
tracks. The “least played” 
option in the smart playlist 
system works from number 
of times played in iTunes but 
ignores counts on an iPod. 
Using the “play count” 
option has the same 
problem. No matter how 
many times I play my music 
on my iPod the play count in 
iTunes does not change. 

Has this got something to 
do with the iPod syncing with 
iTunes rather than the other 
way around? Is Apple 
developing a piece of 
software to sync play counts 
from a nominated iPod to 
iTunes? 

Mark Paul 
Queens Park, NSW 

From what I can see, there are 
divided opinions on whether 


plays on an iPod update the 
iTunes play count. It looks like 
most people want that 
behaviour, but you’re certainly 
not the only iTunes user who 
reports not getting it. 

When I was using a 5G iPod 
I'm sure the play counts were 
updated, but they’re not 
updating from my current iPod, 
an iPod nano. The main 
difference on my use of the two 
iPods is that I’m manually 
managing the nano, whereas 
the 5G synchronised the whole 
library. I’ve seen reference to 
manually managed iPods not 
updating the play count, so 
perhaps you’ll want to make 
sure that the iPod is not 
manually managed (check the 
options when you click on the 
iPod in the iTunes source list A. 
If you’re already not manually 
managing your iPod, you may 
need to synchronise twice to 
get the data across. 

If that still doesn’t work, I 
found an AppleScript which 
can update the last played, 
play count, comments and 
ratings — it’s reasonably 
manual, but pretty clean (see 
"Hot links’’). This script allows 
you to choose playlists (or the 
whole iPod/iTunes library) to 
synchronise, which way to 
synchronise, and what to 
synchronise. It seems pretty 
neat to me. 

It may be worthwhile sending 
feedback to Apple to try and 
get synchronised play counts if 
it continues to be an issue for 
you — just choose “Provide 
iTunes Feedback” from the 
iTunes menu. 


Options o 

0 Open iTunes when this iPod is connected 

0 Only sync checked items 

0 Manually manage music 

0 Enable disk use 
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Font frustration 



■ I have inadvertently installed 
Windows fonts on my Intel 
iMac, so text in Safari, Firefox, 
MS Word and Mac Mail is now 
rendered in anything but the 
standard font (Times) — 
making it impossible to read 
my e-mail or browse the web. 

I tried several techniques to fix 
the problem: turning off the 
weird unreadable font being 
used —the applications 
reverted to an even weirder, 
more unreadable font; I turned 
off all non-default fonts — it 
didn’t return to the standard; 
keeping the user directory 
intact, I reinstalled Tiger — the 
problem remained. 

Realising the problem was 
probably with my home 
directory, I made a new user 
account, which thankfully 
doesn’t have the problem. 


Cache prizes 



■ I have several G5 Macs with 
multiple user accounts. The 
machine is set up with a system 
partition of approximately 20GB 
(OS and other software about 9- 
10GB) and a work partition of 
between 140GB and 230GB, 
depending on machines. 

The problem I am having has 
to do with the system partition 
running out of space with 


061 


However, I now need to import 
my iTunes and iPhoto libraries, 
and I’m worried that 
authorising my iTunes 
purchases will be regarded as 
another system that’s been 
authorised, and I’m reluctant 
to transfer my Documents in 
case I bring the problem over. 
While this is a case of “user 
error” (and the user is very 
regretful), I am hoping you 
could offer advice on how I 
can either get rid of the 
problem, or safely transfer my 
data without bringing it over or 
having iTunes authorisation 
problems. 

Kate Quinn 
Dianella, WA 

The problem could be in one of 
several areas, Kate, so let’s go 
through a few of them. 

First, if the font is still 
installed (albeit disabled) and 
there’s some sort of font id or 
similar problem, we should try 
and make sure the font is 
actually taken out of the Fonts 
folder used by your user 
account (making sure that’s 
where it is, too). 


nothing on the desktop or in 
the Trash of any account. The 
machines are used for 
intensive imaging work using 
Photoshop CS2, Adobe Bridge, 
Camera RAW and Capture-One 
v3.7. I end up with up to 6-8GB 
of hidden files that I am unable 
to delete. 

I have tried deleting caches 
but this does not clear enough 
space. Swapping scratch discs 
to the work partition helps, but it 
is not the solution. Where are all 
of the hidden files and how do I 
get rid of them? Is there some 
way of automating this process? 
Garry Sommerfeld 
via internet 


•r 

JL 
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Open Font Book and click on 
the font, then choose Show Font 
Info from the Preview menu (see 
[Show Font Info.png]). This will 
display a slew of information 
about the font, including the 
location of it A. This at least 
should confirm where the font 
file is. We don’t actually need 
that information to find the file — 
it can just be handy to 
understand where the problem 
might be. We don’t need the 
information because Font Book 
has a “Show Font File’’ B option 
which will open the folder the 
font file/s resides in and select 
it/them for you. 

You should then be able to 
move the font file to the 
Desktop and restart to see if 
that fixes the problem (you can 
then delete the font file if it 
does, or put it back if a totally 
illegible font takes its place). If 
this continues to be a messy 
problem, you may just be at the 


The hidden cache files causing 
your problems are most likely in 
hidden system folders, which 
the operating system is 
probably not going to be too 
pleased with you messing with. 
This will include things like 
temporary print files, virtual 
memory files, etc. 

Although I was a big fan of 
partitioning in the past (with up 
to eight partitions on my 
machine at one point), I’ve now 
converted to a single partition 
on my own machine and as my 
primary recommendation to 
customers. With drives 
becoming faster, fragmentation 
being less of an issue (with files 


point of using the new user you 
have set up. 

Although I think the iTunes 
authorisation will probably be 
OK, you can be safe by 
deauthorising the computer first. 
Open iTunes, then choose 
"Deauthorize Computer...” from 
the Store menu then enter the 
account details to deauthorise. 
You can then transfer your music 
library to the new user account 
and then open iTunes again and 
choose "Authorize Computer..." 
from the Store menu. 

The iPhoto and Documents 
folders should transfer without 
any drama — the problem is 
most likely located in the Library 
folder in your Home folder (and 
is probably in the Preferences or 
Fonts folder within that), so 
you’re unlikely to inherit the 
problem if you don’t transfer that 
whole folder to the new account. 


Window 

©ip 

V Sample 


Repertoire 


Custom 


Show Font Info 

361 i 


Hide Preview 


under 20MB automatically 
defragmented under Mac OS X) 
and the growing needs for 
space for the sorts of temp files 
you’re coming up against, 
having a single partition with a 
consolidated amount of free 
space tends to be the best way 
to work under Mac OS X. 

So, I’m afraid my 
recommendation would be 
to consolidate your partitions 
so that you have enough 
space to handle those files 
and the Photoshop scratch 
files. If you want to share files 
and folders between users, 
you can use the Shared folder 
in the Users folder. 
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Bcc: When it’s best 
not to know 

Beginners 
start here 

■ A mistake that many 
people make with e-mail (and 
not just newbies) is when 
they want to e-mail a lot of 
people (usually with jokes, 
recipes or chain letters), they 
put all the addresses in the 
To: or Cc: fields. Most people 
would think that’s quite 
alright, but there are several 
problems with this: 

Privacy. Not everyone you 
know would want their e- 
mail addresses broadcast 
to people they don’t know. 
Malware. Some malware 
(malicious software, such 
as worms, viruses and 
spyware) programs scan 
the e-mails on PCs to 
garner e-mail addresses for 
further dissemination of 
their noxious loads. 
Inconvenience. Recipients 
may need to scroll down a 
long list (depending on 
their e-mail client) to get to 
the meat of your message. 
Bandwidth. Less of an 
issue these days, but if you 
have a lot of e-mail 
addresses in the message 
headers, they may equal 
the total size of the rest of 
the message, wasting 
bandwidth. 


Mailbox Message 

Format 

Columns 

► . 

Sort By 

► : 

Organize by Thread 
Expand All Threads 
Collapse All Threads 


✓ Bcc Address Field 

T3€B 

Reply-To Address Field 

XXR ■ 

Select 

► • 

Message 

► s 

Display Selected Messages Only 

Hide MailTags Panel 

~&M - 

Show Mailboxes 

Show Deleted Messages 

_Hide Tnnlhar_ 

© 


Luckily, there is a solution 
that’s been around for a very 
long time — the Bcc: (Blind 
Carbon Copy) field. 

Most people are are aware 
of the Cc: (Carbon Copy) 
field on e-mail clients 
(named after the paper 
copies made with carbon 
paper — see “Hot links”). 

When indicated on a typed 
page, the Cc: field would 
show who received copies 
of the document, but not the 
original (usually for the 
purposes of informing the 
extra recipients of the 
original communication). 

It was always possible to 
make more carbon copies 
than noted in typed 
documents for distribution to 
recipients the noted 
recipients didn’t know about. 
This is where the idea of 
Blind Carbon Copy comes 
from — it’s “blind” in the 
sense that the recipients 
don’t know everyone who 
has received the document 
(see “Hot links”). 

Bcc: has been available in 
e-mail clients for as long as 
the To: and Cc: fields have 
been, but it’s not used 
nearly so much. When you 
use the Bcc: field, the Bcc: 
recipients each receive a 
copy of the e-mail, but the 
Bcc: field is not relayed to 
anyone, so those addresses 
are not available to the 
recipients nor to any 
malware on their computers. 

Using it. Here’s how to 
enable and use Bcc: in the 


Microsoft 
Reader tip 

■ Rhys Bartels-Waller (A 
RAW nerve, AMW 05.2007) 
discusses the issue of 
storage with Aperture. 
Another approach suggested 
to me is to create a separate 
library for each client or 
project. This has the 
additional advantage of 
ensuring that there is no 
client cross-over with files. 
Libraries can then be stored 
in separate locations, making 
the rapidly expanding 
collection a little easier to 
manage. Libraries are 
opened by clicking on an 
alias that can be stored in 
one common location. 

It is meant to work in the 
same way as iTunes — 


© 


most common Mac e-mail 
clients. 

Mail.app. By default the Bcc: 
field is hidden — you can 
show it by opening a new 
message, then selecting "Bcc 
Address Field" from the View 
menu A. The Bcc: field is then 
shown in the message 
composition window B. It will 
continue to be shown in new 
message windows until you 
deselect it in the View menu. 
Entourage (v.X and 2004). The 
Bcc: field is enabled and 


option-clicking and then 
choosing a library — but I have 
had no joy with this method. 

Tony Gay 
St Kilda, Vic . 



Each month, 

Microsoft gives a 
free Notebook 
Optical Mouse 
valued at $70 to the 
Australian Macworld 
reader who submits the 
best tip. Sized for mobility and 
designed to be noticed, 
Microsoft Notebook Optical 
Mouse 3000 offers great 
comfort for either hand and is 
always good to go. E-mail 
your tip, together with your 
name, address and phone 
number, to matthew.powell 
@niche.com.au All reader tips 
published become the sole 
property of Niche Media. 


shown by default in 
Entourage. When you start a 
new message, the Bcc: field 
is displayed C. 

Eudora. Eudora has the Bcc: 
field available by default D. 
Thunderbird/Netscape. 

Both Thunderbird and 
Netscape have the Bcc: field 
available by default — you 
use the popup menu to 
change the type of field from 
a To: or Cc: E. 

Some more notes about 
the Bcc field and why/when 
to use it can be found at the 
United States Computer 
Emergency Readiness Team 
(US-CERT) web site (see 
“Hot links”). 


0 0 0 «No Recipient*, 1C 

□ □[ 

To 

From 

Subject 

Cc 

Bcc 

i a® 
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Triple Interface 


UipGizmg 

Sarotech 2 year Warranty on all Sarotech casing | 5 years Warranty on Hard Disk Drives 


Hip Gizmos is proud 
to welcome Stardom 
to our extensive 
range of products. 

Visit hipgizmos.com 
for more Stardom products. 


Stardom SR3600-2S-WBC 

Supports RAID Level 0 and 1 • Auto rebuilding function 
enables you to backup the hard disk off-line or on-line 
Supports eSATA interface • Accomodates 2 x 3.5" SATA HDD 
Accomodates 1TB under RAID 0 configuration 
Supports Hot-Swappable • Plug & Play Removable Tray 
Module Design • System Automatic Detection - Detects 
failed HDD/Temperature and Fan. Notification via LED 
Buzzer, LCD Display and GUI software • No Driver is required 
Aluminium material for prevention of overheating 
Economical solution 


EHardBox 


3.5” Hardbox e-SATA, Firewire 800 & USB 2.0 

Luxurious design with advanced aluminium | Oxford 924 Chipset 
Built in Power Supply | Up to 1.5Gbps | Fanless - low noise 


• 2006 Venture Design Award 

2.5” Multimedia Player DVP-260 

Play your Video and Audio files anywhere you go 
Powerful Car AV System | Compact & Stylish | Control Buttons 7 
different modes | Perfect 5.1 Ch surround sound 
Supports various video formats AVI, DAT, MPG, VOB, ISO, IFO etc 
Built in FM transmitter | Also works as a USB 2.0 storage device 


Stardom SR3620-2S-SB2 

Supports RAID Level 0 and 1 • Auto rebuilding function 
enables you to backup the hard disk off-line or on-line 
Temperature and fan status indicator • Supports eSATA interface 
Accomodates 2 x 3.5" SATA HDD • Supports Hot-Swappable 
Plug & Play Removable Tray Module Design • No Driver is required 
Aluminium material for prevention of overheating • Economical solution 


qBi 




Sarotech For stockists and all enquiries phone | 03 9551 8760 oblQS 

web | hipgizmos.com email | sales@hipgizmos.com fax | 03 9551 8765 ° / 


Jl trademarks or registered trademarks are property of their respective owners. Errors and omissions excepted 
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ReadMe. 



Reviews of the latest computer books. 


By Keith White. 


Hot Links 


Video stars 

T HIS month we’re looking again at video training, first from the 
Virtual Training Company’s Australian branch. This CD-based 
training library contains more than 300 titles averaging eight 
hours each. All titles are both Mac and PC compatible and run on a 
proprietary QuickTime-based VTC player. The player is included with 
each package and updates are available via the web. The sample I 
looked at was a two-disk set covering Adobe Photoshop CS2. Once 
you’ve got the player running, load in the first program disk and select 
chapters from the menu. 

The ten-hour program of quality instruction, which covers nearly 
everything that Photoshop CS2 can do, is broken up into 148 small 
movies. These range between two and eight minutes and run in an 
800x650 pixel window. The familiar QuickTime-type controls make it 
easy to move around. As with all VTC titles instruction is delivered by 
a professional in the field. 

Categories offered are animation and 3D, audio, business applica¬ 
tions, certification, databases, graphics and page layout, internet and 
web design, multimedia and video, networking and security, oper¬ 
ating systems, and programming. Although some of the offerings date 
back to 2000 there’s plenty of recent stuff and a new range of Quick 
Start programs covering Adobe’s CS3 design suite. 

Products are also listed by publisher. Apart from the familiar Microsoft 
and Adobe programs, Apple software is well represented with Mac OS 
X Dashboard and Automaton DVD Studio Pro, Final Cut Pro, iLife 06, 
Logic Pro 7, Motion, Shake, Soundtrack, and AppleScript. There are 
also some more out-of-the-way titles — Ableton Live, Carrara, Rhino 
and Poser. And then some generalised topics such as design patterns, 
data modelling, and blogging. Most titles retail at $149.95. 

If you have the bandwidth. As well as disk-based tuition 
VTC has a comprehensive on-line section, called VTC Online University, 
offering pretty much the same selection of titles at two compression 
levels designed to match dialup or broadband connection speeds. Even 
though my fraudband connection clunks along at 256k, I was able to 
manage the high-bandwidth selection with the streaming speed zipping 
along, generally well ahead of the playback. The main difference with the 
low-bandwidth version is that the compression reduced the audio to 

an annoying tinny quality. At 
broadband rate the video 
and audio quality was 
generally good, particularly 
in the newer titles. 

The online deal costs 
$US30 a month or $US250 
a year which gives you 
access to the whole library. 
Multi-user discounts 



www.vtc.com 

Virtual Training Company 

www.cmtraining.com.au 

Centennial Media 

www.takecontrolbooks.com 

Take Control ebooks website 


reduce that to $US20 and $US200 respectively There are 400 courses, 
comprising 55,000 separate video tutorials, of which 8000 are offered 
to you free of charge. These freebies are generally introductory chap¬ 
ters and are very generous try before you buy. 


Accent on learning. By way of comparison I looked at a three- 
disc, eight-hour set covering Photoshop from version 7 through to CS2 
from Australian company Centennial Media. Like all CM products this 
has a larger (1000x690) window, and even cleaner sound and graphics 
than the VTC sample. And an Australian instructor if that’s important to 
you. The menu system is also more sophisticated and allows you to 
toggle between a comprehensive table of contents and an alphabetical 
index. It’s similarly Mac and PC, and QuickTime-based, but with tradi¬ 
tional rather than proprietary controls. Engaging, informed instruction in 
pleasant surroundings and covering all the important Photoshop bases. 

The price of $363 allows for training all staff at a single business 
address and comes with an unlimited site licence for K-12 schools. 
Apart from the Adobe suite, the list includes MS Office, MYOB, 
FileMaker Pro, IT Certification, medical and security software as well 
as .NET and Java Development. There are online samples of 
Photoshop and Dreamweaver to give you a feel of the CM style. 



PS The latest update of the $US10 ebook Take Control 
of Running Windows on a Mac provides expert advice and 
step-by-step instructions from Macworld contributor Joe 
Kissell. Solve the dilemma of choosing between Apple’s 
Boot Camp, Parallels Desktop 3.0, newcomer VMware 
Fusion, and the free VirtualBox. You also get help doing the 
actual Windows install, dealing with tricky peripherals, 
sharing files between Windows and Mac OS X, and, most 
importantly for untainted Mac users, avoiding Windows 
malware. 


Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 


Australian Macworld September 07 





































/ 



My Mac Australia 

Spring Sale! 
Mac Pro 



Premium 

Reseller 



Limited offer on Mac Pro 
and Cinema Display pricing 


Mac Pro Dual 2.0Ghz Intel Xeon 
1GB RAM, 250GB Hard drive 

Mac Pro Dual 2.66Ghz Intel Xeon 


Apple Cinema Display 20" $835 1 GB RAM, 250GB Hard drive 


Apple Cinema Display HD 23" $1,309 

Apple Cinema Display HD 30" $2,619 
Mac Pro AppleCare $370 


Mac Pro Dual 3.0Ghz Intel Xeon 
1GB RAM, 250GB Hard drive 

Mac Pro Quad 3.0Ghz Intel Xeon 
1GB RAM, 250GB Hard drive 


*Free shipping Australia wide on Mac Pro, Display deal. 


$3,309 

$3,779 

$5,029 

$6,069 


Advantage Training Service 

For beginners or advanced, we have Service repairs for all modern Macs, 

comprehensive training available to warranty iPods, iPod battery 

get the most out of your Mac. replacements, AppleCare service 

For more information visit. hardware support and on-site setup 

www.mymacaustralia.com.au 

My Mac Australia 
Flinders Street Store 
172-192 Flinders St 
Melbourne 

03 9662 9666 


www.mymacaustralia.com.au 










Apple TV, iPod 
or iPhone 


TVBook Pro Express 

• Watch and record digital TV with ‘The Tube' TV Software 

• ExpressCard/ 34 design specially created for your MacBook® Pro 

• Great performance, crystal clear picture and perfect sound 


» Export to iPod®, iPhone"* or Apple TV'" 


$ 1 99 inc GST 


® 2007 HDMI Ltd. http://www.miglia.com/trademarks/ for more information. Miglia is a trademark registered in the UK, USA and other countries. All trademarks are trademarks of their respective owners. This product may be designed to assist you in reproducing 
materials in which you own the trademark or have obtained permission to copy from the trademark owner. Unless you own the trademark or have permission to copy from the trademark owner, you may be violating trademark law and subject to payment of damages 
and other remedies. If you are uncertain about your rights you should contact your legal advisor. 


TVMini Express 

• Watch and record all your favourite shows in superb digital quality 


* Export TV shows to your iPod®, iPhone"* or Apple TV" 


* Includes The Tube' TV software 

» Great performance, crystal clear picture 
and perfect sound 


$99 inc GST 


Contact Powermove for local stockist 
Call: 03 9464 4999 
powermove.com.au 


For more information 
visit www.miglia.com 


TVMax+ is a gateway to your video content. Using either the component 
or S-Video connection, you can connect the 7VMax+™ to any device, like 
your VHS recorder, DVD recorder, Video camera, or Set top box, and 
capture, and encode your video content in real time, and output in 
MPEG-4, then drop it in straight into iTunes®. Now you can sync it to 
your iPod® or Apple TV™. 

TVMax+ is the ideal companion to our Apple TV™. Imagine being able to 
record all your favourite TV shows, and watch them on your Video iPod® 
or Apple TV™, when it’s convenient for you. Convert all your old VHS 
tapes to a digital format, with TVMax+™, you can also capture and 
encode in MPEG-2 or DivX format. 


• Fabulous quick content provider for your iPod, iPhone 
or Apple TV 

• Records all video content ’on the fly' in real time for 
iPod Et Apple TV 

• Capture VHS/Hi-8 tapes to DVD fast 

• Cable TV Receiver Et TV Tuner 

• Two year warranty, total peace of mind 


$399 inc GST 


At the heart of your entertainment system 


Also 

Converts 
VHS/HI-8 Topes 
to digital format 


MialiaTV 


M 


■glia 


MCIX+ MigHa 













Ratings key 

Outstanding 
Very good 
Good 


AMW\ab: Budget 
busting lasers 


Flawed 

Unacceptable 

Dangerous 


T HESE days you can buy an inkjet printer at the super¬ 
market for less than $50 - less than the cost of replace¬ 
ment ink cartridges. However, if you need to do more than 
produce the occasional printed page you’ll soon wish you’d 
bought something a bit more substantial. Those budget inkjets 
do a decent job of producing postcard prints captured on the 
weekend. They just don’t excel at spitting out large quantities of 
text pages. Usually hobbled by tri-colour cartridges, or at best 
allowing you to swap-in an all-black cartridge, they weren’t 
designed to be printing powerhouses. 

For speedy low-cost high-volume page production, you need 
to look at laser printers. Black and white lasers first appeared in 
the 1970s and back then you’d spend as much to acquire one as 
you would for a small car. Things have changed. Now you can get 
your hands on a 20 page-per-minute monochrome laser printer 
for retail prices under $250 and street prices below $150. Lab 
took a look at four of these pocket rockets to see what you get for 
your money. 
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Walking off the shelves. The first thing we discovered is 
that these printers are veiy much in demand. So much so, that 
we simply couldn’t get our hands on an HP Laserjet 1022, nor 
the Lexmark E120n. Although the HP 1022 will be replaced in 
October with a new model, you can still find them in some stores 
at keen prices, but stocks are shrinking fast. The only HP product 
available for review had a retail price tag of $499, which elevated 
it beyond our “budget” category. Due to stock shortage on the 
Lexmark E120n, we were sent the E250d to look at, with a retail 
price tag of $340, which is stretching the limits of the term 
“budget”. However, it does include a duplex facility. Printing on 
both sides of the paper won’t save you any ink, but it will reduce 
the number of trees felled in the process. 

The other three printers came from Brother, Fuji Xerox and 
Samsung. The Brother HL-2040, the Samsung ML-2010 and the 
Fuji Xerox DP204A all came in under the $250 retail price target. 
Street prices are much lower than the manufacturers’ suggested 
prices, so shop around, but the Fuji Xerox doesn’t seem to be 
discounted as hard as the other two. However, for the extra cash 
you get Ethernet connectivity as well as USB, which might be a 
deal clincher for some buyers. Note that if you can locate the 
elusive but un-reviewed Lexmark E120n it also includes an 
Ethernet port and sells for a street price around $150. 

Peas in a pod. If you line up the Brother and the Fuji Xerox 
side-by-side and cover their name badges you won’t be able to 
tell them apart. We don’t know which factory they come from 
but other than the lack of an Ethernet port, the Brother HL-2040 
is identical to the Fuji Xerox DP204A, right down to using the 



We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 

same toner cartridges. The Samsung ML-2010 is also very similar 
looking, but obviously not from the same factory, while the 
Lexmark E250d is a whole lot bigger and heavier than the other 
three. The extra bulk might mean it is better built and may there¬ 
fore last longer, but only a long-term test would prove the point. 

Setting up the printers was a complete no-brainer, with each 
having a single toner cartridge to insert, and a single 250-sheet 
paper tray to load. They all also provided a single-sheet feed slot 
for the occasional letterhead or envelope. Each came with its own 
CD loaded with the correct Macintosh-friendly drivers, and each 
was automatically added to the available printers list after loading 
the drivers and connecting the USB cable. The Fuji Xerox also 
appeared in the Rendezvous/Bonjour menu when connected to 
an Ethernet switch, without requiring any fiddling with settings 
or IP numbers. 
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Test drive. 


BROTHER HL-2040 

Type 

Budget laser printer 

Rating 

m 

Pros 

Speedy, compact, envelope feeder 

Cons 

No network 

Ports 

USB 

Rated speed 

20ppm 

Weight 

6.5kg 

SRP 

$229 

Distributor 

Brother International (Aust) 02 8875 6210 

Reviewer 

Ian Yates 

Hot links 

www.brother.com.au 



SAMSUNG ML-2010 

Type 

Budget laser printer 

Rating 

\\\\'* 

Pros 

Speedy, compact, envelope feeder 

Cons 

No network 

Ports 

USB 

Rated speed 

20ppm 

Weight 

5.5kg 

SRP 

$229 

Distributor 

Samsung 02 9957 5655 

Reviewer 

Ian Yates 

Hot links 

www.samsung.com.au 




We then fed a couple of Microsoft Word documents at each 
machine, a three-pager from which we asked for five copies and a 
15-pager single-copy. Next we tried a couple of PDFs with 
graphics, and several web pages. Nothing fazed these pocket rockets 
- except of course that everything is in black and white - but 
graphics were still crisp and clear along with the text. The rated 
20ppm speed is achieved when printing text-only pages from any 
of these machines, but after all that is what they are designed to do 
well. Graphics take a little longer, and if there’s any colour you’d 
probably divert them to your trusty inkjet anyway. 

The only thing you need to change on these printers is the single 
toner cartridge, and of course the paper. Cartridges for the Brother 
are $80, for the Lexmark $155, for the Samsung $129 and for the 
Fuji Xerox you can expect to pay around $75. All are rated at 



2500 pages of average text printing, except the Samsung cartridge, 
which claims 3000 pages. The quoted cartridge prices are from 
online suppliers of original consumables. 

Australian Macworld’s buying advice, if you need a 

printer to churn through multiple text pages on a regular basis, 
any of the four we reviewed is well and truly up to the task. There 
doesn’t seem to be much difference in build quality between 
them, although the Lexmark E250d contains a lot more metal 
than the others, coming in at twice the weight, but also asking for 
a bit more cash. The budget beater is the Samsung ML-2010 at a 
street price of $120, however, should you need network connec¬ 
tivity the Fuji Xerox DP204A is worthy of your attention as well 
as your additional dollars. 
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ADOBE CREATIVE SUITE 3: 

PART THREE 

The circle is now complete 

F I OLLOWING last issue’s break to look at Apple’s Final Cut Studio 2, we return to our review of 
CS3, this time looking at the video and audio applications forming the core of the Production 
Premium version of the suite. There are some impressive debuts and a welcome homecoming - 
but will it be enough to reverse the tide of Final Cut? 



PREMIERE PRO CS3 


Adobe restores its video-editing software to the Mac 


I F you remember Adobe Premiere 6.5, the first thing that will 
strike you about Premiere Pro CS3 is that it’s an entirely 
different animal. Although Premiere had been around since 
the advent of QuickTime, the video-editing program was due for 
a major overhaul by 2002. To produce Premiere’s successor, 
Adobe abandoned its cross-platform strategy and focused on 
developing only for Intel chips. The result was Premiere Pro - 
vastly improved but Windows-only. Now that Macs run on Intel 
processors, Adobe is eager to reintroduce its flagship video¬ 
editing software to the Mac operating system. 

Premiere Pro CS3 has none of Premiere 6.5’s fundamental 
flaws. It has an efficient interface, employs a more elegant para¬ 
digm for transitions, supports multiple and nested sequences, 
and takes a unified approach to effects. Notable new features 
include multiple-camera editing, audio mixing with surround- 
sound support, and the ability to encode for Blu-ray discs. 

Premiere Pro CS3 has all the core features required for profes¬ 
sional video editing; at the same time, little sets it apart from its 
competitors. Until it finds a way to more clearly distinguish 
itself, Premiere Pro’s appeal will lie primarily in its relationship 
to the other programs in the CS3 Production Premium suite. 

Family ties. Generally speaking, video editors don’t wed a 
workflow to an individual editing program; they choose a 
family of software products. Apple devotees, for example, don’t 
have much of a choice: the company’s professional video¬ 
editing software is available only as part of Final Cut Studio 2. 
The cross-platform video editor Avid Xpress Pro offers a clear 
upgrade path to the rest of Avid’s product line, which has long 
dominated high-end postproduction. And it’s compatible with 
Digidesign’s popular Pro Tools audio editor (not surprisingly, 
since Digidesign is an Avid subsidiary). But it’s much more 
expensive than Adobe’s video suite. CS3 Production Premium is 
a bit pricier than Apple’s Final Cut Studio — but along with Mac 
newcomers Premiere Pro, Encore, and Soundbooth, it includes 


the venerable Illustrator, Photoshop Extended, After Effects 
Professional, and Flash. 

The stand-alone Premiere Pro ships with Encore, for DVD 
authoring, and OnLocation, software that turns your laptop 
computer into a field monitor and direct-to-disc capture device. 
Unfortunately, OnLocation isn’t Mac-compatible; it runs only via 
Boot Camp. This isn’t veiy surprising; Adobe only recently acquired 
the company Serious Magic and its Windows-only application DV 
Rack, on which OnLocation is based. And, only the Windows 
version of the CS3 suite includes Ultra, Adobe’s new keying soft¬ 
ware, also from Serious Magic. Until Adobe makes the Mac and 
Windows packages equal, Mac users may rightly feel neglected. 
(Adobe has indicated that both applications are destined for Mac 
versions, but has not committed to a time frame.) 

Otherwise, compatibility with the rest of the CS3 family is one of 
Premiere Pro’s strong suits. Like the Adobe CS3 design and web 
applications, it utilises Bridge as the command centre for browsing 
and managing assets and communicating between applications. 
Premiere Pro has commands for launching Photoshop and for 

Choice of environments. Premiere Pro CS3 employs an efficient 
tabbed-panel interface, but if you want, you can open bins in separate 
floating windows. 
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Test drive. 


PREMIERE PRO CS3 

Type 

Video-editing application 

Rating 

m 

Pros 

Numerous professional features missing from Premiere 6.5; 
includes multiple and nested sequences, standard approach 
to transitions, and unified effects; efficient panel-based 
interface; multiple-camera editing; surround-sound support; 
numerous export options including Blu-ray discs and mobile 
devices; ships with Encore DVD-authoring software; Dynamic 
Link feature integrates nicely with After Effects; Clip Notes 
feature facilitates review process 

Cons 

No Mac version of OnLocation software; no scene detection 
or Capture-panel monitoring when capturing HDV; lacks 
support for common HD formats; inconsistencies in the 
interface; built-in titler lacks character-based text animation; 
indistinct upgrade path; lacks OMF-export capability; no 
batch rendering; Trim panel edits not fully interactive 

OSX 

10.4 

SRP 

$3025 as part of CS3 Production Premium; upgrade 
pricing available; $1530 standalone 

Publisher 

Adobe Systems 

Distributor 

Adobe Asia-Pacific 1800 504 971 

Reviewer 

Antony Bolante 

Hot links 

www.adobe.com.au 



exporting to Encore and Soundbooth. One of the most dramatic 
examples of the benefits of integration is the Dynamic Link feature, 
which is used to tie Premiere Pro to After Effects. For instance, a 
comp of a motion graphic you’ve created in After Effects can appear 
as a dynamically linked clip in Premiere Pro. If you modify the 
graphic in After Effects, the changes appear in Premiere Pro. 
Without Dynamic Link, you’d have to export the motion graphic 
and then import it into Premiere Pro eveiy time you made a change. 
Interface. Although you may recognise a few editing tools from 
Premiere 6.5, Premiere Pro CS3’s interface bears little resemblance 
to that of its ancestor. Like other CS3 programs, Premiere Pro has 
dispensed with traditional windows and palettes in favour of 
tabbed panels docked in a system of interdependent panes that use 
screen space much more efficiently. 

In some instances, Premiere Pro departs from tabbed panels. For 
example, Premiere Pro’s floating Capture panel is not integrated 
into a workspace. And although the Capture panel’s Logging and 
Settings tabs look similar to the tabs in other panels, their positions 
are fixed; you can’t manipulate them as you can the rest of the 
tabbed interface. Because floating panels perform specialised tasks 

- such as video capture, title creation, and trimming - appearing 
as separate items doesn’t hinder the workflow. And if you want, 
you can dock a floating panel manually and then save the new 
arrangement as a workspace. However, these inconsistencies - 
which seem almost like vestiges of the program’s past incarnations 

- make the new version feel a little less fluid than I would like. 
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Capture. In Premiere Pro CS3, capturing video from tape is a 
straightforward and intuitive process. Premiere Pro CS3 can 
usually detect camera cuts — the points at which recording 
stopped and started - so you can cue to those points or even 
capture each shot as a separate subclip automatically. But when 
you’re capturing from HDV, scene detection is disabled. 
Moreover, on the Mac, you can’t monitor HDV in the Capture 
panel’s image area; you’ll have to use the device’s video display 
or an attached monitor. Premiere Pro lacks full native support 
for some popular HD formats - for example, AVCHD, and 
DVCPro HD. And so far, importing directly from Sony’s XDCAM 
or Panasonic’s P2 camcorders is limited to the Windows version. 
But Adobe is already working with other vendors (such as AJA, 
Blackmagic, and Matrox) to address the needs of high-end 
editors and facilities, and now that Adobe offers Premiere Pro 
on the Mac, its partners will likely follow suit. 

Bins. The video assets you capture or import are listed in 
Premiere Pro’s Project panel. You can sort the items by 
numerous categories, and organise them into bins (which, 
despite the folder-like appearance of the icons, are named for 
their old film-editing counterparts). You can open bins in 
separate panels and specify whether they are floating or 
docked. This is particularly useful for projects that have many 
clips and for editors who like to lay out all their clips at once. 
The Project panel’s well-integrated search features help you 
locate specific clips. 
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Editing. The previous Mac versions of Premiere had funda¬ 
mental limitations that precluded truly professional projects. 
Premiere 6.5 clung to an inelegant and outmoded interface that 
displayed the primary video track split into an A track and a B 
track, with a transitions track in the middle. Worse, Premiere 6.5 
permitted only one sequence per project, making it impossible to 
create multiple versions of a sequence or to divide your work into 
sections without starting another project. 

The current version deserves its Pro appellation. Following a 
more elegant, industry-standard model, Premiere Pro’s timeline 
depicts clips and transitions in a single track, and allows any track 
to contain transitions. Instead of cluttering the timeline, you can 
get an A/B roll view of a transition in the Effect Controls panel. 

Premiere Pro supports not only multiple sequences but also 
nested sequences. In this regard, Premiere Pro sequences are 
similar to After Effects compositions, except that instead of 
tracks, After Effects uses layers. In fact, aspects of the two 
programs have become consistent enough that the programs can 
exchange project information readily, even dynamically. 

You can use nested sequences to synchronise footage for editing 
into multiple-camera sequences, which are easy to assemble and 
adjust. All the standard editing functions are accounted for: 3- 
and 4-point editing, ganging monitors, and finding match frames, 
for example. Drag-and-drop and timeline-editing features are 
intuitive and efficient. And while you make editing adjustments, 
Premiere Pro provides ample visual feedback. 


The Trim panel works well for fine-tuning a cut, but it could be 
more seamlessly integrated into the main interface, rather than 
opening separately. And it’d be great if the Trim panel responded 
to adjustments more interactively, so that the last adjustment 
would play without interruption the next time the cut looped. 

Media management. Avid’s (and, to a lesser degree, Apple’s) 
editing packages establish a trailhead that puts users on a relatively 
clear path to their high-end software and hardware packages. These 
are aimed at postproduction environments with vast collections of 
assets shared among multiple users and projects. With Premiere Pro, 
the path to the high end isn’t quite as obvious - Adobe partners 
with other companies to address the needs of this market. 

Audio. Premiere Pro CS3 supports clip-based audio mixing in 
the timeline, and track-based audio mixing via the full-featured 
Audio Mixer panel. As with other aspects of postproduction, the 
complexity of the audio mix depends partly on your hardware 
configuration. For example, with the proper sound card and 
speakers, you can mix for 5.1 surround sound. Premiere Pro inter¬ 
acts smoothly with Adobe’s Soundbooth audio editor, but because 
it can’t export OMF (Open Media Framework) files, transferring 
audio for finishing on the industiy-standard Pro Tools is difficult. 

Titling. Premiere Pro’s titling feature provides all the typesetting 
tools you’ll typically require, along with the various shape tools 
and the Pen tool. In addition to static titles, the titler can produce 
rolls and crawls. You can also animate a title as you would any 
clip, by keyframing its motion properties. For complex or char¬ 
acter-based animations, you’ll have to use After Effects’ impres¬ 
sive text-animation features. 

Transitions and effects. Whereas older incarnations of 
Premiere had separate modules and procedures for transitions, 
motion effects, and filters, Premiere Pro CS3 takes a unified 
approach. All effects can be animated via many of the same 

Reviews in progress. With Clip Notes, reviewers can enter comments 
into a PDF that contains (or links to) a draft version of a work-in-progress. 
Imported comments appear as markers in the sequence’s timeline. 
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Test drive. 


keyframing procedures found in After Effects. Premiere Pro has 
inherited other useful features from After Effects (such as time 
remapping, which enables you to change a clip’s playback speed 
over time), though you won’t find every feature you may hope 
for (such as transfer modes). I look forward to even more consis¬ 
tency between the two programs in the future. 

Export and DVD authoring. Premiere Pro includes the 
standard options for exporting to tape or to numerous movie, 
still image, and audio file types. A specialised export dialog box 
allows you to use Adobe Media Encoder, which is designed for 
exporting to formats with more complex settings, such as MPEG2, 
H.264, Flash, HD, and streaming media formats. In addition, you 
can test movies encoded for playback on mobile devices - and 
even test for a particular device - using Adobe’s Device Central. 
But despite Premiere Pro’s multiplicity of export options, it 
doesn’t have batch rendering, which could be a real time-saver. 

Premiere Pro CS3 ships with Adobe’s professional authoring 
program, Encore CS3 (which was offered separately when 
Premiere Pro was Windows-only). Encore, an extremely powerful 
disc creation tool, may be the most advanced application 
currently available on the Mac for authoring and burning DVDs. 

Adobe’s emphasis on product integration is evident within the 
programs and Encore’s interface is consistent with Premiere Pro 
and the other members of the CS3 family. Premiere Pro’s Export 
to Encore command encodes the selected sequence and opens it 
in Encore automatically. From there, you can either burn a no¬ 
frills DVD or use Encore’s advanced authoring capabilities to 
create a more complete professional product. Chapter and 
compression markers you set in Premiere Pro translate to Encore’s 
timeline. And like its brethren, Encore utilises Bridge for browsing 
and importing assets. Encore includes a convenient button for 


editing menus in Photoshop and Dynamic Linking so you can 
more easily animate those titles directly in After Effects. Encore’s 
integrated tools and helpful preset elements make it easy to add 
interactivity. When you’re done, you can then export to DVD, to 
Blu-ray Disc, or as a Flash file, so that your DVD content can be 
streamed from a web site with all of the DVD’s links and media 
available exactly as you created it. 

Clip Notes. Clip Notes, a tool designed to facilitate collabora¬ 
tion and review cycles among team members, is perhaps one of 
Premiere Pro CS3’s most distinctive features. Clip Notes lets you 
embed a draft-quality version of a work-in-progress in a PDF (or 
link to it from a PDF) that can be sent to colleagues or clients for 
review. Using nothing more than Acrobat Reader, reviewers can 
enter time-code-specific comments, which an editor can later 
import into the project as sequence markers. Clip Notes makes it 
easy for multiple remote reviewers to make detailed notes - and 
because those notes are attached to specific points in the 
sequence, it’s easy for editors to make changes accordingly. 

Australian Macworld’s buying advice. Premiere Pro 
CS3 is a capable, feature-rich video-editing application. Mac users 
will be pleased that Premiere Pro CS3 is related to Premiere 6.5 in 
name only, and possesses all the professional features its prede¬ 
cessor lacked. This version has all the functionality of its Windows 
counterpart, but it falls short of full parity, due to the omission of 
comparable HDV support, Adobe Ultra, and a Mac-compatible 
version of OnLocation. 

Premiere Pro CS3 is a good value, especially compared with the 
more expensive Avid Xpress. Although its capabilities and price 
are similar to Final Cut Pro 6’s, its features alone won’t convert 
Final Cut Studio’s adherents. ^ 




S0UNDB00TH CS3 

Audio editor provides essential tools for multimedia producers 


S 0UNDB00TH CS3, Adobe’s new Intel-only audio-editing 
program, was created with videographers in mind. With a 
design that video producers will likely find more familiar 
than traditional audio tools, Soundbooth makes it easy for multi- 
media creatives - including Flash developers and motion- 
graphics artists — to fix common audio problems. However, the 
program may be too limited for sound specialists, professional 
musicians, or videographers who face complex audio troubles. 

Familiar face. Soundbooth looks very much like other CS3 
programs - it features tabbed panels, a central work area, and a 
collection of tools for performing common operations. Rather 
than offering countless ways to tweak or add effects to audio 
waveforms, Soundbooth includes a focused set of tools for 
performing the kinds of tasks designers most need for their video 
projects - removing noise, performing basic cuts and fades, and 


adjusting volume, pitch, and time; adding effects; and automat¬ 
ically generating background music tracks. 

The program supports A1FF, WAV, MP3, and AAC audio formats 
but not Apple Lossless files. It also supports common QuickTime- 


Friendly face. Thanks to a straightforward interface design, each of 
Soundbooth’s important functions is available within a click or two. 



Australian Macworld September 07 




























John Williams in a 
can. By choosing 
Keyframing editing 
mode, you can control 
the intensity, melody, 
and volume of a 
generated 
background music 
score. 


All your business 
processes in a 
single application 



compatible video formats (but not file formats such as DivX that play in QuickTime only 
via a QuickTime plug-in). Protected files purchased from the iTunes Store are also incom¬ 
patible, just as they are with other third-party software. 

In Adobe Photoshop-like fashion, Soundbooth offers a single window that contains a 
large central work area (the Editor panel) and tabbed, docked panels that you can undock 
and reconfigure to create and save custom workspaces. This flexible workspace feature is 
handy when you quickly want to call up a select set of panels for adding music to a video 
or bring forward tools for cleaning the noise from a poorly recorded podcast. 

In addition to the Editor panel, there is also a Files panel, which lists open files; an 
Effects panel, which lets you add processing effects such as delay, chorus, reverb, and EQ; 
a Markers panel, which lists any markers you’ve placed in your file; a History panel 
that’s similar to the one in Photoshop; a Video panel, which lets you view video (the 
audio for that video appears in the Editor panel); and a Tasks panel, which includes 
functions for automatically composing scores, changing pitch and timing, cleaning up 
audio, creating loops, and removing sounds. At the bottom of some of these panels you’ll 
find a small trash-can icon. Select an item - an effect, a marker, or a file, for example 
- and click on this icon to delete it. This serves as an Undo command much like the one 
in Photoshop. 

The top of the window is populated by a simple set of tools — a Time Selection tool for 
selecting audio in the timeline, a Frequency Selection tool for selecting a large swatch of 
frequencies in the program’s Spectral Frequency display (selecting high frequencies where 
noise might exist, for example), a Rectangular Marquee tool for selecting a portion of frequen¬ 
cies in the Spectral Frequency display, a Lasso tool for making freehand selections in the 
Spectral Frequency display, and Hand and Zoom tools. 

The bottom of the window features playback controls, a time counter, buttons for adding 
fades, a volume control, and a Louder button for increasing the volume by 3dB with each 
click of the button. Within the Editor panel you see your audio waveforms and, optionally, 
the Spectral Frequency display, which represents frequencies and content as bands of 
colour. While such a display may confuse inexperienced users, it offers a good way to 
filter a range of frequencies quickly - the high-frequency hiss in a file recorded with a 
cheap microphone, for example. 

The interface is nicely laid out. The functions are clearly labelled so that even people 
who’ve never touched an audio editor will be able to access and perform the task they 
desire with a couple of clicks. Nearly every editing control features a slider, with labels 
that detail what will happen when you move it. For example, when you click on the Noise 
button in the Clean Up Audio panel, two sliders appear - one labelled Reduction and the 
other Reduce By. The left end of the slider reads Light and the right is Aggressive. Click on 
the Preview button, and move these sliders to hear how the slider’s settings change the 
character of the audio. 

Everyone’S effects. Soundbooth is not a full-featured audio editor. For example, 
you won’t find commands for reversing audio or creating cross-fades (seamlessly 
fading one portion of adjacent audio into the next, an important capability for audio 
pros). You can’t select individual channels in a stereo file (useful when you want to 
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Test drive. 


apply an effect or volume change to just one side of a stereo 
file). Instead, you have to export the stereo file as two mono 
files. But the program nicely handles the basics. 

For example, producers often need to create audio that exactly 
fits a video’s length or create a precisely timed audio file, such 
as a 30-second radio commercial. Soundbooth’s Change Pitch 
and Timing task can do just that by stretching or compressing 
the sound to fit a time you’ve designated, all without changing 
the pitch. You can also stretch time by percentage — from 12.5 
percent to 800 percent of the original. As you might expect, 
extreme settings produce cartoon-like results. Within this same 
Pitch and Timing task, you can shift a pitch - making the sound 
higher or lower - in as many as 72 increments. 

The program also includes a Clean Up Audio task, which you 
use to remove noise, clicks and pops, and rumble. Like some 
professional audio editors, Soundbooth lets you sample a file’s 
noise — say, the sound of an air conditioner operating in the 
background - and can then intelligently filter out much of that 
constant noise. This feature works remarkably well. I normally 
use Bias’s SoundSoap 2 noise-reduction plug-in for these kinds 
of tasks, and while I can identify noise a bit better with 
SoundSoap, Soundbooth’s Clean Up Audio task gets me very 
close to similar results in very little time. That said, because it’s 
a plug-in, SoundSoap has an obvious advantage: you can use 
it with any compatible audio editor. Soundbooth’s tools work 
only within Soundbooth. 

Soundbooth includes common effects such as Delay, Reverb, 
EQ (both graphic and parametric), Distortion, and Flanger. It also 
offers a Mastering effect, which includes a collection of its own 
effects - Parametric EQ, Reverb, Exciter, Widener, and Limiter. 
You access the effects by clicking on the Add Effects pop-up 
menu at the bottom of the Effects panel or choosing an effect 
from the Effects menu in the menu bar. When you add a basic 
effect, a pop-up menu appears next to the effect in the Effects 
panel. From this pop-up menu, you can then choose a variation 
on that effect - Clean Room Moderate or Roller Disco Aggressive 
for the Convolution Reverb effect, for example. Some of the vari¬ 
ations are more intuitively labelled than others, but they do 

Make your mark. Markers added to video and audio timelines in 
Soundbooth can be exported for use in Flash. Select a type (Event or 
Navigation) in the Markers pane (left). Once imported to Flash, the 
ActionScript-accessible Cue Point will then be associated with a position 
in your audio or video file’s timeline (right). 



provide a way for you to try out an effect without your having 
to manipulate sliders that control what may seem like arcane 
settings. The program also includes a Rack Preset pop-up menu 
that includes additional pre-configured effects for performing 
tasks such as removing noise, creating a “telephone” EQ effect, 
and adding reverb. 

If you’d prefer to control the nitty-gritty of the effects, you can 
choose Advanced from the Add Effect pop-up menu and then click 
on the Settings link that appears next to the effect’s name in the 
Effects panel. This calls up a window that includes controls for all 
the effect’s functions - Threshold, Ratio, Attack, Release, and 
Output Gain sliders for the Compressor effect, for example. This 
kind of simple-yet-advanced control hints that while Soundbooth 
is easy to use, a measure of power awaits those who are willing to 
dig for it. 

Missing multi-track. Increasingly, multimedia projects 
require more than a stereo sound track. Videos often contain 
audio captured with the video, narration, and background music. 
And even simple podcasts include separate tracks for each partic¬ 
ipant, as well as tracks for music and sound effects. 

Regrettably, Soundbooth’s support for multiple tracks - or 
multi-track, if you can even call it that - barely exists. 
Soundbooth’s designers seem to believe that, as part of CS3, you 
should add these multiple tracks in Premiere Pro - Adobe’s 
video-editing program that supports multiple audio tracks - mix 
the results, and then import the movie with its stereo soundtrack 
into Soundbooth for final editing. This is unfortunate. I’d like 
Soundbooth to be more of a one-stop shop where I can do the 
bulk of my audio work, rather than dashing back to Premiere Pro 
or Flash to perform audio tasks. 

Soundbooth does offer a way for you to incorporate additional 
tracks, but it’s unorthodox. Rather than provide a command for 
adding tracks, Soundbooth requires that you record a new track 
or import an existing audio file into the Files panel, edit it with 
Soundbooth’s tools, select and copy it, select another track in the 
Files panel and the location in the track where you’d like the mix 
to occur, and then choose Edit: Mix Paste. A Mix Paste window 
appears where you can adjust the volume of each track and 
preview the results. Click on OK, and the two tracks become 
mixed together. At a time when multimedia producers are accus¬ 
tomed to viewing audio and video as chunks of moveable data, 
it’s surprising that Adobe chose such an unintuitive way to mix 
multiple tracks. 

Background music. Soundbooth offers a way to create a 
specific kind of additional track - a background music track 
intelligently generated by the program. Just click on the 
AutoCompose Score button in the Tasks panel, click on Browse 
Scores in the resulting pane to choose one of the native 
Soundbooth scores within Adobe Bridge (40 scores are included), 
and then double-click on the score to import it into Soundbooth’s 
Files panel and into a special Score track. Optionally, you can 
choose a video reference track you’d like to add the score to. Once 
in the program, you can change the length of the score - either 
by entering a specific time in the Duration field within the 
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AutoCompose Score panel or by dragging the right edge of the 
score in the Score track (drag to the right to lengthen the score 
or to the left to shorten it). 

You can tell Soundbooth how often you’d like it to vary the 
score, and direct it to construct an intro, an outro, or a score that 
contains both. In Basic editing mode, you can also choose the 
intensity of your score and, using a slider, determine how preva¬ 
lent certain elements - an instrument or a melody, for example 
- of the score will be. In the more advanced Keyframing editing 
mode, you can place points that vary the intensity, prevalence of 
instruments, and overall volume. For example, you can begin a 
video with a mellow intensity of 1 with a melody at a likewise 
low-key setting of 15 percent, and the overall volume at 25 
percent. As the video’s action ramps up, you introduce more 
intensity by clicking on a point and dragging it to the 4 mark 
and increasing the melody to 75 percent. When you’re happy 
with your score, export it as either an audio file or a track that 
will be appended to the video reference file. 

Cue Points with Flash. Soundbooth introduces new tools 
for preparing audio and video cue points (positions in an audio 
or video stream timeline) for Flash CS3. Markers added to an 
audio or video file in Soundbooth can be exported to Flash as 
cue points. Cue points can then be used either for navigation 
(Navigation Markers), allowing users, for example, to jump to 
different portions of a video, or cues for other events (Event 


Markers), triggering synced elements like captions or interactive 
animations. 

Any time you add a marker in Soundbooth, you’re also adding 
a Flash-compatible cue point. You can select the type (Event or 
Navigation) in the Markers pane, then export to Flash either as 
a separate list of cues (by exporting to XML) or cues embedded 
in the audio or video stream (by exporting to Flash’s FLV 
format). Flash has powerful tools for manipulating these cue 
points, but you will need to be comfortable with ActionScript 3 
to take advantage of them. ActionScript includes methods for 
jumping to successive cue points, finding cue points by name 
and type, and triggering other actions, such as displaying text 
on-screen when a cue point is reached. Soundbooth CS3 is also 
capable of creating seamless loops from an audio file, which 
can be invaluable for sound effects and music. 

Australian Macworld’s buying advice. Multimedia 

producers who have never faced an audio editor — and don’t relish 
doing so - will find Soundbooth CS3 an accessible and largely 
capable tool. Its noise filtering is simple and effective, and its 
AutoCompose feature is a slick way to add great-sounding, 
license-free music to a video. If your audio needs are more ambi¬ 
tious — for example, if you require multi-track recording and 
editing and understand the usefulness of cross-fades and more 
exacting waveform editing tools — consider a full-blown audio 
editor instead. ^ 
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AFTER EFFECTS CS3 PROFESSIONAL 

Adobe adds great new tools and improved integration with the suite 


A DOBE has raised the bar for motion-graphics and anima¬ 
tion production software with its release of After Effects 
CS3 Professional. Incorporating an interface that will be 
familiar to users of After Effects 7 Professional, Adobe has added 
impressive new animation features and improved functionality 
to this version. It runs natively on Intel Macs and works seam¬ 
lessly with other members of Adobe’s new Production Premium 
video suite. 

Adobe has obviously been listening to its users. This version 
adds many items that After Effects 7 lacked, such as the new 
timeline tools and true 3D animation of individual text charac¬ 
ters. More important though - at least for production profes¬ 
sionals - is its tight integration with Adobe Photoshop CS3 
Extended and Flash CS3 Professional. This version streamlines 
the workflow of many projects by incorporating a better 
import/export path, and retains more layer and effects informa¬ 
tion between After Effects and each of the other two programs. 

After Effects’ new Brainstorm feature, which allows users to 
select key elements of a layer and experiment with a variety of 
alternative modifications and effects to it, greatly enhances the 
creative process. In addition, new animation features such as the 
vector-based Shape Layers and the Puppet tool will likely head off 
creative blocks for a long time. 

Quite Shapely. The new Shape Layers feature comes to After 
Effects CS3 in a big way - and not just in the form of basic 
rectangles and ellipses - but actual scalable vector shape poly¬ 
gons and multipoint stars that you can modify and keyframe to 

Get into shape. After Effects CS3 Professional offers a new vector- 
based Shape Layers feature that lets you animate shapes as well as their 
components, including strokes, fills, dashes, and gradients. 



create animations like never before. Not only can you edit and 
animate the shapes themselves, but also the components of the 
shapes, including strokes, fills, roundness, dashes, gradients, and 
more. Shape layers can contain a compound shape - a group 
with any number of shapes - so that animations or settings for 
a particular layer affect the entire group of shapes on that layer. 
You can also create your own shapes using the Pen tool, which 
is similar to Illustrator’s tool. And now, you can convert text to 
a Shape Layer, which means you can apply vector warping to its 
shape in addition to rasterised effects. 

And speaking of text, you can finally move individual text 
characters in 3D (also called Z-space) through the animators. 
When Adobe released its powerful text animators in After Effects 
7, users were ecstatic at the possibility of creating mind-blowing 
titles and animated text sequences - until they discovered that 
they could manipulate only the x and y coordinates within a text 
layer. That’s all changed: designers now have endless new text 
animation possibilities. 

Puppet Show. The new Puppet tool is intuitive and powerful, 
giving you the ability to take a rasterised image layer and 
animate it by stretching and bending character parts and limbs. 
This isn’t just another Liquify tool on steroids, but a truly remark¬ 
able independent warp mesh that can overlap other areas of the 
layer, such as a hand moving in front of the body. By using the 
Pin tool to mark out joints and overlays, and the Starch tool to 
stiffen areas of the mesh, you can animate and warp a character 
with either exaggerated or natural movements. Previously, the 
only way to do this was to create several layers and try to distort 
them individually. The organic motion that the Puppet tool 
creates with a graphic layer is truly phenomenal. 

Creative smorgasbord. The new Brainstorm feature in 
After Effects CS3 helps you avoid creative ruts. If you select 
various layer and effects properties and then click on the 
Brainstorm button, the program gives you a number of possible 
size, shape, colour, or motion options that you can refine and 
change as you select new criteria. It provides more than just a 
random selection of colorisation or layout options - you get a 
pre-visualisation grid of animated variations utilizing all the 
elements of the selected layers. From that grid, you choose the 
option that you want to apply. 

Photoshop Extended integration. Never before have 
Adobe After Effects and Photoshop been as closely integrated as 
they are in this new video production suite. With its Photoshop¬ 
like Layer Styles, editable PSD Video Layers, and Vanishing 
Point 3D scenes, working between the two applications is swift 
and efficient. Many of the features in Photoshop’s effects can be 
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Let your mind roam. Experiment with creative new variations on layers 
and effects using the new Brainstorm feature. 

animated on the After Effects timeline — a huge time-saver. 
Previously, you had to animate layer style effects in ImageReady 
and export a QuickTime movie into After Effects. Now you can 
apply and animate individual effects such as light angle, bevel, 
and strokes on layers and text with ease, while retaining all of 
the layer’s transparency and 3D properties. 

One element of the feature remains slightly disappointing, 
however. Transferring layer style effects from your PSD layers 
into After Effects’ layer styles is not as intuitive as I’d like. 
Photoshop layer style effects can be imported and modified or 
animated, but they don’t appear as editable layer styles as you 


see them in Photoshop; nor do they show up automatically as 
layer styles applied directly on a layer inside After Effects. Upon 
importing a PSD file, you can either merge the effects onto the 
layer or ignore them. If you merge them upon importing, they 
will appear only as part of the layer image until you select the 
Convert to Editable Styles command from the Layers menu. 
After that, the effects can be modified or animated in the 
Timeline Editor. This isn’t the seamless automated operation 
between Photoshop and After Effects Layer Styles that I would 
want, but it is much improved over previous versions. 

Rotoscoping is also much easier with the new integration of 
PSD Video Layers. You can seamlessly import Photoshop 
Extended Video Layers, allowing you to go back and forth 
between the two applications to fine-tune your rotoscope editing 
or layer animations. The cloning and paint tools are much 
improved as well. 

Photoshop Extended’s Vanishing Point feature now exports 3D 
scene data, which you can import into After Effects to create real¬ 
istic 3D scenes from 2D still images. For instance, if you take an 
image of the corner of a building and apply two Vanishing Point 
grids on either side, and then export the data and import it into 
After Effects, you get a scene with a camera built in and ready to 
pan around the corner of the 3D building. This opens the door 
to even more creative fun. 

Adobe Bridge CS3 can play image-sequence stacks as anima¬ 
tions, allowing Photoshop image sequences to play in large 


ADVERTISING SALES REPRESENTATIVE 

Australian Macworld Magazine 


Niche Media is a progressive and dynamic South Melbourne based 
publisher. We have gone through an amazing period of growth and 
are looking for people who will help build on that growth. 

You must be hard working, passionate and smart. You must love to 
succeed and enjoy your work. If you are interested in the world of 
Macs, iPods and everything Apple it would help but is not essential. 

The role is on Australian Macworld and will involve working closely 
with the publisher and editor on advertising sales. You will be 
responsible for managing existing relationships and building new 
business. You will help develop our brand both in print and on-line. 

Sales experience would be beneficial but just as important will be 
who you are and where you are going. Your salary will include a 
healthy base (commensurate with experience) and huge upside in 
achievable commission. 

If you are looking for a great young company with a great culture 
and a career in media, email your resume to 
nick.harris@niche.com.au 


Nick Harris 
Niche Media 
170 Dorcas Street 
South Melbourne 
Vic 3205 
Ph 03 9948 4976 
Fax 03 9948 4990 
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Test drive. 



Movies to go. Render your movies out to mobile devices using Adobe 
Device Central. 

preview windows before being imported into After Effects. If you 
have a series of sequentially numbered frame files in a folder, 
selecting the folder will preview the contents as a movie. 

Flash CS3 integration. The new version of After Effects is 
highly interoperable with Flash CS3. Import Flash (SWF format) 
files as scalable vectors with alpha channel transparency, and use 
them to easily create 3D layer animations. The rasterised vector 
shapes - along with the alpha channels from Flash — are 
preserved in the same manner as Photoshop or Illustrator layers. 
This is great for motion graphics producers who do most of their 
animation work in Flash. After Effects also lets you render videos 
out to Flash movies, along with exported cue points. You can use 
any of the keyframes in the After Effects timeline to generate cue 
points in the Flash movie. 

PDF Clip Notes. The addition of Clip Notes in this version 
of After Effects makes client approvals and project team 
reviews much easier. You can now render your movie into an 
Adobe PDF format file, and select whether or not to embed the 
movie data (which creates a larger file) or stream it from a 
server. This allows you to send a client or colleague a PDF for 
review via Acrobat Reader. The video opens up as a player in 
Adobe Reader, and reviewers can comment in timecode-accu- 
rate positions along the movie’s timeline. They can stop the 
movie at any point to type a comment in the provided 
comment box and then continue on. When they send the 
reviewed notes file back to you for your editing notations, their 
comments will appear as tagged markers in your Timeline 
editor, allowing you to read the tag or text on the marker 
directly in the timeline. 

Mobile Video to go. Adobe Device Central CS3 allows you 
to create and save movies for cell phones, PDAs, and other 
portable devices, such as Apple’s Video iPod. This new feature 
lets you preview web and Flash Lite movie content on a simu¬ 
lated image of the device and make changes to a movie’s scale, 
aspect ratio, or rotation to best fit a particular device’s screen. 
And the program supports the rendering of 3GPP (mobile device) 
codecs along with the existing MP4 and H.264 codecs. 


Improved performance. Adobe couldn’t release a new 
version of After Effects without addressing the need for greater 
speed. I experienced noticeably faster preview and render times 
compared with the previous version, when testing on my Power 
Mac G5. There is no longer a delay in rendering audio in 
previews, and performance with HDV and MPEG clips is much 
improved. 

While previews can now take advantage of multi-processor and 
multi-core machines that render more than one frame at a time 
- a step in the right direction - you must still render the preview 
out before viewing your changes. Having the real-time previews 
available would be a great help in making live tweaks and anima¬ 
tion moves more intuitively. 

This new version of After Effects provides more accurate colour 
management. Taking its cue from Photoshop, After Effects uses 
ICC profiles that allow you to embed colour profiles into your 
projects. So not only can you preview your project on a cali¬ 
brated display and with a workspace setting that emulates a 
variety of broadcast monitors and film stocks, but you can also 
make sure that when you open your project on another computer 
or hand it off to a colleague, the colour profiles will not change. 
Colour management gets its performance gains through the 
graphics processor hardware; so 32-bit high-dynamic-range 
projects will composite accurately if you have the appropriate 
graphics card. 

Australian Macworld’s buying advice. After Effects 

CS3 Professional is not just another update, but a major advance¬ 
ment, and unquestionably worth the price of the upgrade. Motion- 
graphic artists will quickly find the new features and tools 
indispensable in their daily creative production, and the workflow 
between After Effects and the rest of the suite has been refined 
and more thoroughly integrated. This program’s many innovative 
and creative new tools will keep you coming back for more. 

I’m a marionette. The new Puppet tool is a powerful warp mesh 
animator that brings rasterised still figures to life. 
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St. Leonards - Digital Colour Printing Centre 

f 26/2A Herbert jst Street. Leonards NS'. A /|2C65 
! Te!: 02 9922 7288 • Fax: 02 9922 2783 
f email. : sales@ wysiwyg.com.au 


Mac Centre 

• New, Ex-Demo & Pre-loved Macs 

• Long & Short term rentals 

• Software & Peripherals 

• Trade-in your System 

• On-site Support 

• Training 

^ Authorised PPMP 

w Solutions Reseller 


87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 



330D Miller Street, Cammeray NSW 2062 


Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 




Apple 
problems? 

" apple computer & ipod service specialists I 

The Mac Doctors v 


449 Ipswich Rd Annerley Brisbane Ph: (07) 38489438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 

free diagnosis/warranty certified 



Service and repairs 
New and used Macs 
Great warranty 
Spare parts \ 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 




for Macintosh 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


iPod Repairs 


Apple Service 


✓ Authorised Service Provider 

Established July 2001 

/ Workshop or On-Site service 
/ Very competitive rates 

✓ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 


/ FREE ASSESSMENT 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

/ Warranty & non-warranty iPods 
/ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

/ Well established company 

We have been doing non-warranty iPod repairs since 2004 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * Aid 


Phone (03) 9857 0611 • www.synergeticaustralia.com 
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Unit 17,2a Herbert St, St Leonards NSW 2065 
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Call (03) 9525 5566 


Now Playing 

1 of 14 

\ Dam California 
jjj-M WHotOiPe 
\ Stadium Arcadi 


CD 


& 


Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


ft Kensington - 

S* ** ft 


DVD 

DUPLICATION 

BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 

PRINTING & PACKAGING 
DVD AUTHORING 

ANY QUANTITY_ 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 





















































AK-47. 


082 


Rapid fire. 



47 future iterations 
of Mac OS 


Hot Links 

www.apple.com/au/macosx 

Home of the big cats 


(Found in a skip behind 1 Infinite Loop, 
Cupertino CA) 

* CONFIDENTIAL 

Hi Steve, 

Here’s the roadmap for the next bunch of 
OS releases. Just remember not to leave it 
anywhere where an unscrupulous journalist 
might uncover it. Best to set it on fire, just to 
be sure. 

Regards, 

The OS X development team 

1 0S X 10.5 “Leopard”. You probably 
know about this one already. 

2 OS X 10.6 “Snow Leopard” Exactly like 
Leopard, but whiter. 

3 OS X 10.7 “Caracal” Now with working 
Time Machine. 

4 OS X 10.8 "KodKod” Not as fishy as it 
sounds. 

5 OS X 10.9 “Serval” Time Machine may 
work by now. 

6 OS X 10.10 "Lynx” Now with working 
Time Machine. 

7 OS X 10.11 “Ocelot” Now with two 
working Time Machines. Just to be sure. 

8 OS X 10.12 “Margay” Now with a sonic 
screwdriver. 

9 OS X 10.13 “Pantanal” Drives Mac 
Geniuses insane as they struggle to explain 
what a Pantanal is. 

10 OS X 10.14 “Acinonyx” 10.0 re-released 
in special anniversary casing. 

11 OS X 10.15 “Domestic House Cat” 
Good at catching small bugs. 

12 OS X 10.16 “ColoColo” Our smallest OS 
ever. Suitable for installing on wristwatches. 

13 OS X 10.17 “Cougar” Provisional title, 
must be cleared with the legal types. Who 
drink bourbon. 




n lV n „ ' 

n n " " II " “ " “ ° 



* u. 




14 OS X 10.18 "Wolverine” We ran out of 
cats, OK? 

15 OS X 10.19 "Lassie” Finder renamed 
"Fetch The Stick, Boy!”, and Spotlight to 
“Timmy’s fallen down the well, you say?” 

16 OS X 10.20 “Lemur” Special, limited 
edition OS. 

17 OS X 10.21 “Rabbit” Plagued by 
viruses, and Myxomatosis. 

18 OS X 10.22 “Eagle” In-flight OS, for use 
with the relaunched Concorde. 

19 OS X 10.23 “American Bald Eagle” The 
Patriot’s OS, y’all... 

20 OS X 10.24 “Woodpecker” Supports 
dodacahedron-core processors. 

21 OS X 10.25 “Woody Woodpecker” 
Supports duododecahedron-core proces¬ 
sors. Comes with 47kg heat sink. 

22 OS X 10.26 “Lesser spotted tree monkey” 
Adds support for AMD-based Macs. 

23 OS X 10.27 “Lesser spotted tree squirrel” 
Drops support for PowerPC-based Macs. 

24 OS X 10.28 “Lesser spotted tree 
elephant" Adds support for Etch-A-Sketch- 
based Macs. 

25 OS X 10.29 "Crocodile” Stacks 
replaced with “Big Shuffly Pile Of Paper". 

26 OS X 10.30 "Roman Mole”. 

27 OS X 10.31 “Lynx” Now with a paradox- 
creating Time Machine. 

28 OS X 10.32 "Hyena" Finder now smiles 
even more ... 


29 OS X 10.33 “Lamprey” Think they’ll 
notice if we re-release OS 9 again? 

30 OS X 10.34 “Anchovy" Introduces new 
compression standard. Also very salty. 

31 OS X 10.35 “Vista” The version of OS X 
that nobody buys. 

32 OS X 10.36 “Bandicoot” Supports 
“Pouches”— the replacement for Spaces. 

33 OS X 10.37 "Wombat” With advanced 
sleep features. 

34 OS X 10.37.5 “Platypus” You’ve never 
seen anything like it. 

35 OS X 10.39 "Anteater" Eats the bugs 
well before we patch them. 

36 OS X 10.39.5 “Echidna" A point release. 

37 OS X 10.40 “Agouti” Apple does not 
comment on unreleased Agoutis. 

38 OS X 10.41 "Blue Whale” Boot camp 
now supports Amiga DOS. 

39 OS X 10.42 “Minke Whale” Boot camp 
now supports Apple DOS 3.1 (expected to 
be much in demand amongst Japanese 
scientific community). 

40 OS X 10.43 “Green Porpoise” Boot 
camp now supports OS X. 

41 OS X 10.44 “Tree Shrew” Machine Time 
Working A With Now. 

42 OS X 10.45 “Clippy” It looks like you’re 
trying to release an OS... 

43 OS X 10.46 “Armadillo” Our most 
secure OS ever. 

44 OS X 10.47 “illo” Our least secure OS 
ever. 

45 OS X 10.48 "Lyrebird” Contains all the 
features our competitors will pinch for the 
next ten years as “innovations". 

46 OS X 10.49 “Dugong” Our codebase 
may be becoming a bit bloated ... 

47 OS XI Just don’t ask us when. 

Alex strenuously denies that he was dump¬ 
ster-diving behind Apple’s Cupertino head¬ 
quarters, whatever the security camera 
footage shows ^ 


Want to join the Macworld team? 

Recruiting now - Sales Representativ 

See page 77 for deta 
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Your Mac 
deserves 
Kingston. 

You’ve invested in a premium Mac, 
so why settle for second best when 
it comes to what’s under the hood? 

Adding Kingston® memory can boost the performance of your Mac. 
And, because Kingston® memory is backed by a lifetime warranty, 
free 24/7 technical support and 100% Mac compatibility, you can 
enjoy total confidence. 

Speed, freedom, power: The best memory for Macs: 



• Get more done, faster 

Boost performance of 
your Mac. 


Engineered for Apple 

As Authorised Apple Developers with a strategic 
alliance with Intel®, we guarantee 100% compatibility. 


• Power to perform 

Load up all the new 
software, games or 
digital media you like. 

• Quality to depend on 

Uses only premium grade 
components, 100% tested 
for performance. 


Confidence 

Features a lifetime worldwide warranty. 

Enjoy support in 3000 locations within 104 
countries across 6 continents. 

Premium Technical Support 
for Mac Pro & Xserve 

Enjoy FREE 24/7 lifetime service and support on 
Kingston memory for the Apple Xserve and Mac Pro 
plus free on-site servicing, and advance returns. 

Kingston is #1 in memory 

Trust the world’s leading independent memory 
manufacturer? Visit us at kingston.com 


©simms 

creating more opportunities 

For more information 
contact Simms 
on 1800 800 703 
or your local Apple 
Authorised Reseller. 


* iSupply Corporation (2004, 2005) 


To add memory to your Mac, just remember 
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QuarkXPress. 7 

Interactive Designer 





Quark Interactive Designer scoops 
prestigious Macworld Award 

Quark Interactive Designer was named 
best creative Web software of the year 
because it "makes QuarkXPress a more 
rounded cross-media authoring tool 
and enables designers to build lively 
Flash presentations," according to the 
Macworld judging panel. 


A new definition of interactivity. 

With Quark’ Interactive Designer for QuarkXPress* you can create 
vibrant, interactive SWF projects — complete with sound, movies, 
and animation — using the time-tested tools and features that make 
QuarkXPress the world's leading design and page layout 
application. There's no need to learn a new authoring environment; 
interactivity and animation flow naturally from your existing skills with 
QuarkXPress. Your Interactive layouts can share content and design 
attributes with your Web and Print layouts so that you can create and 
publish coordinated print, Web, and SWF pieces all from within 
QuarkXPress. 


Available from: 

• Artref www.artref.com.au 

• City Software www.csw.com.au 

• Computers Now www.compnow.com.au 

• Designwyse www.designwyse.com.au 


Infinite Systems www.infinitesystems.com.au 
Mail Order Software www.mailordersoftware.com.au 
Software Time www.softwaretime.com.au 
Streetwise www.streetwise.com.au 


©2006 Quark Inc. All rights reserved. Quark and Quark related marks are trademarks of Quark Inc. and all applicable affiliated companies, 
Reg. U.S. Pat. & Tm. Off. and in many other countries. All other marks are the properties of their respective owners. 
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